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A thorough investigation... 


before buying ‘BUFFALOS”. . now 
complete satisfaction after using ! 





HK D PEET PRESIDENT H G. NICHOLS, VICE-PRESIDENT GM PEET. SECY -TREAS 


H. D. Peer Packing COMPANY 


BEEF - PORK - LAMB - VEAL 
“PRIZE TASTIMEATS” 

HAMS - BACON wane a lec , 

“BUFFALO” Self-Emptying 


405 MORTON AVENUE Silent Cutter 


BAY CITY, MICHIGAN 


Oct. 25, 1954. 


John E. Smith's Sons Co., 
Buffalo, N.Y. 


Gentlemen: 


Early this year when we decided that we would have to buy 
new sausage machinery, to take care of our fast growing business, we 
decided to make a thorough investigation before purchasing same. 


After visiting several successful plants and making an 
intensive study of the most modern and economical sausage equipment 
to be had, we placed our order with you, early this year, covering 
our requirements. 


We are so well pleased with the Buffalo machines that we 
feel you are entitled to receive an expression of our full degree 
of satisfaction. 





“BUFFALO” Meat Grinder 

The Buffalo #60 Self Emptying Silent Cutter is making a 
much better product than we were able to make with the old machine 
it replaced, and its outstanding efficiency is evident in our 
saving of time, 


The Buffalo air Stuffer works perfectly, and also saves 
us much timee 


We are equally well pleased with the Buffalo Grinder and 
assure you that we will not hesitate to recommend Buffalo machines 
to anyone interested in modern sausage equipment. 

Very truly yours, 
H. De PEST PACKING CO. 
" AS Lede 
HGN-FM. H. G. N&¥chols, 
Vice-Pres. & Gen.Megr. 














It will pay you to investigate the outstanding 


. MH i] 
performance of these modern machines! “BUFFALO” Air Stuffer 


OHARA E. SMITHS SORS CO. 


BUFFALO, N.Y., U.S.A. 


Manufacturers of “BUFFALO” Sausage Machines and Packing House Equipment 


Chicago Office: 4201 S. Emerald Ave., Phone Boulevard 9020 
Western Office: 1316 E. Slauson Ave., Los Angeles, California 
Canadian Office: 189 Church St., Toronto, Ontario 
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Daily Market Service 
(Mail and Wire) 


“THE NATIONAL PROVISIONER 
DAILY MARKET SERVICE” reports 
daily market transactions and 
prices on provisions, lard, tal- 
lows and greases, sausage ma- 
terials, hides, cottonseed oil, 
Chicago hog markets, etc. 


For information on rates and 
service address The National 
Provisioner Daily Market Serv- 
ice, 407 S. Dearborn St., Chicago. 
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NEAT SUBSTANTIAL TINNED SHEET KNIFE SHAFT ADJUSTING COLLARS Link-Belt Meat Slicers 
24 METAL HOUSING FOR KNIFE TAKE UP END MOTION OF SHAFT AND are machines of—as well as 
me PERMIT CLOSE ADJUSTMENT OF KNIFE for—the packing industry. 
= TO INSURE WHOLE. UNIFORM SLICES : , 
—- They have been designed in 
close contact with the needs 
CAST IRON ; : 
re HOUSING CONTAINING THE of the industry, the experi- 
HINGED U 98.2% EFFICIENT LINK-BELT ence of packing house engi- 
OF HOUSING PROVIDES : 
EASY ACCESS TO CUTTING SILENT CHAIN DRIVE neers themselves being em- 
> CAP BEARINGS FITTED : : : 
age EDGE OF KNIFE G bodied in the design. 
KNIFE SHAFT WITH OILERS & 
STANDARD SPEED i 
s6e 1 S08 BBO As a result, the efficiency } 
19 of these machines makes 
FLY WHEEL PULLEY 7 slicing a low cost operation. 
= High capacity; semi-auto- 
2? MOTOR Se || ‘a HINGED METAL HOUSING = P ot ; if 
>_> eocven GEANS HELD matic operation; uniform, 
2 a) FIRMLY IN POSITION smoothly-cut slices; low up- 
BY SPRING LATCH keep—these are qualities of 
27 performance that identify 
ms FEED-SCREW meat slicers bearing the 
ADJUSTING name “Link-Belt.” 
27 COLLAR 
They are built in three 
24 SANITARY standard models, for bacon, 
STAINLESS dete taal andl ¢ 
5 STEEL MEAT 1e ee _an rozen meat 
24 TROUGH cuts. Write for a copy of 
Bulletin B-15. 
32 
CHICAGO PHILADELPHIA 
31 ATLANTA 
INDIANAPOLIS 
SAN FRANCISCO 
38 eS TORONTO 
KNIF > Sens Syne Offices in Principal Citi 
25 E GUARD Whe | MEAT GRIP cipa ities 
1 5106 
54 WING NUTS PERMIT CONVENIENT “~~ | FEED SCREW 
REMOVAL OF FRONT OF HOUSING 
WHEN IT IS DESIRED TO REMOVE 
ONE-PIECE WELDED 
MEAT HOLDING DOWN LEVER 
49 THE KNIVES. KNIVES FASTENED STEEL FRAME 
TO DISC BY 14 COUNTERSUNK 
HEAD MACHINE SCREWS 
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charge. 


For either edible or inedible rendering the LOWRY 
System is unexcelled. The exclusive features of the You cai 
LOWRY CIRCULATING RENDERING PROCESS ‘} dering | 
may be 
System! 


are setting new standards for rendering economy 
WRITE for complete details. 










and efficiency. 
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THESE BASIC 
FEATURES 


give remarkable 
results! 

































Color and quality of ren- 
dered fats are improved 
with low F. F. A. 


The POSITIVE CIRCULA- 

TION assures thorough, 

uniform cooking of cracklings, with a re- 
duction of fat content. 


The combination of POSITIVE CIRCULA- 
TION with SUBDIVIDED HEATING 
CHAMBER permits the use of low temper- 
ature steam, at one to five pounds pressure. 
Where available, exhaust steam may be 
used. Your power bill can be reduced 50 
per cent per ton of material rendered! 


The LOWRY System will handle charges 
of from 3,000 to 20,000 Ibs. of raw material 
—depending on size of unit. Rendering 
time does not vary according to size of 
charge. 


You can collect dividends from your ren- 
dering department. Even new equipment 
may be profitably replaced by the LOWRY 
System! The unit can be easily adapted 
to your present buildings. Write for details! 
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FIGURE 1—Forward Curved Sirocco Induced Draft Fans with Sirocco Spiral Inlet 
Collectors (on the right) in the main plant of Wilson & Co., Chicago, Ill. 


FIGURE 2—(below) Hydraulic Couplings which are used on the Forced and Induced 


Draft Fans and also on a 100 horsepower ammonia compressor. 





FIGURE 3—(below) Showing the Inlet Vanes of the Sirocco Spiral Inlet 
Collector used on the Wilson & Co. plant. 
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WITH A SAVIN 


Amos as old as the Mother Goose rhymes is the packing industry's repu 
tion for low distribution, sales and marketing costs. So unbelievably 
is the packers’ percentage of the dollars spent for meat that no one outs 
the industry, and comparatively few packers themselves, had figured fuy 
savings possible. 





Yet competent, capable engineers, Allen McKenzie, J. M. Lenone a 
P. L. McGehee of Wilson & Company, with a background of years of experien 
visioned even greater efficiency for the industry that has always been known 
one of America’s most efficient. 


Well they knew the small percentage of the dollar the packer works on and they we 
thoroughly familiar with the parts of pennies per pound spent for power, } 
they made their.attack in the power plant, figuring that what was economig 
and efficient operation over a period of years might possibly offer a means 
further economy and further efficiency under present operating conditions wi 
modern machinery and equipment. 


The result of their work is the new, complete, compact power plant of Wilson 
Company, Chicago. This plant not alone typifies all that is modern in enginee 
methods and procedure, but is one that, conservatively estimated, is capable 
saving upwards of $100,000 annually. 


Approximately 18,000 tons of coal will be saved yearly, although the same amou 
of process steam as was formerly used will be generated, as well as all electrig 
energy. Processing and manufacturing departments have been speeded up. Md 
power than needed for 100% increased operation can be made. 


There is no shoveling of coal nor raking out of ashes. Conspicuous by their abses 
are numerous workers watching steam and water gauges; tall stacks belchi 
smoke; the dirt and grime of ordinary power plants. 
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Entirely new in American power plant procedure is the combination of Sp 
Inlet Collectors, Forward Curved Fans, Hydraulic Couplings and synchronous mé 
drive. Many power plants had used one or more of these appliances but Mes 


FIGURE 4—(below) Close up view of the completed installation of the Sirocco Forward Cumed 
Induced Draft Fan and the Hydraulic Coupling, (left) in the Wilson & Co. plant. 
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mh McKenzie, Lenone and McGehee in their scheme of things selected meansa saving of valuable space and long life to complementary equipment. 
to make the packers’ exceedingly small part of the dollar ; ; j 
Far a “et Forward Curved Sirocco Induced Draft Fans further add to the efficiency 
urt 4 


factor of this plant. The Sirocco fan wheel inherently affords more sensi- 
tive response to speed changes than other types and the low tip speed 
characteristic of the Sirocco Fan insures long life and further mini- 
mizes erosion and the results of erosion. The Sirocco Fan operates at the 
lowest tip speed of any fan on the market. High Speed Fans, Hydraulic 
Couplings and synchronous motors furnish air for forced draft. 


The Hydraulic Coupling (see figures 2 and 4) is a simple, efficient 
ne agpeans of driving a machine at an infinite number of speeds with a 
eriengeonstant speed driver. Its characteristics are such that it is particu- 

ly adaptable to machines whose power varies as to the cube of the 
bpeed, such as pumps or induced and forced draft fans similar to the 
bnes used in the Wilson & Company plant. The Hydraulic Coupling 


hown 


€Y Welimakes it possible to combine the electrical advantages of constant speed The maximum advantages of power factor correction through synchro- 
ver. Y@n.duction or synchronous motor drive nous motors on both forced draft fans and 
Nomiith the numerous operating advantages induced draft fans is permitted by the 


neans 


use of Hydraulic Couplings. The advan- 
yns W 


tages and economies of the one are made 
possible by the use of the other, all to 
the benefit and profit of the packers’ 
small part of the dollar. 


i variable speed drive. 


The application of the Hydraulic Coupling 
Vilsongia the Wilson & Company plant eliminates 
ineergpamper controls and electric motor control 
pable @quipment and makes possible a minute 
butomatic adjustment of speed. It also 
al preatly reduces erosion and effects power 
lost vings of substantial size. (See figures 
Sl 4.) 


The Sirocco Spiral Inlet Collectors (see 
-abseqpsures |, 3, and 5) have a distinct and de- 
belchipided advantage and are fittingly placed 
in this model power plant to minimize the 
y ash nuisance and further to prevent 
bosion. Their ability to perform effec- 
+ Mesa ivelyin small space witha minimum of care 
nd attention over a long period of years 





Hydraulic Couplings are also used in the 
Wilson & Company power plant for fur- 
nishing variable speed drive to a 100 h. p. 
ammonia compressor. 


Ss 
r= 


p. Mq 


Much has been said of the capabilities of 
the men and equipment responsible for 
this new power plant—much more will 
be said of the efficiency and skill of 
the packing industry as exemplified by 
Wilson & Company. But perhaps you 
have a similar opportunity to profit—to 
stretch your part of a dollar. 


5 
cic. 


The American Blower Corporation, with 
more than 50 years’ experience in air 
handling —air conditioning, mechanical 
draft, dust collection, heating, ventilat- 
ing, air washing and cooling equipment 
—is always ready to consult with in- 
terested engineers with regard to increasing plant 
efficiency and economy or improving operating condi- 
tions. There is no obligation. American Blower offices 
in charge of competent engineers are located in all 
principal cities. 


ureed 
FIGURE 6—(at right) Longitudinal section 


of Wilson & Co.’s new boiler room. 
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FIGURE 5—(below) Bird’s-eye view of the Sirocco Forward Curved 
Induced Draft Fan coupled with the Sirocco Spiral Inlet Collector 
(Showing collectors in background, also 


ve AMERICAN BLOWER CORP. | 


DETROIT, MICHIGAN 


CANADIAN SIROCCO CO., LIMITED, WINDSOR, ONTARIO 
Paks ae Later BRANCH OFFICES IN ALL PRINCIPAL CITIES 


Division of American Radiator and Standard Sanitary Corporation 





CO UPON 


AMERICAN BLOWER CORPORATION 
6000 Russell Street, Detroit, Michigan 


{ am interested in plant improvement and economy. 





Send data on Air Conditioning 0 
Sirocco Forward Curved Induced Draft Fans © 
Sirocco High Speed Fans 





Sirocco Spiral Inlet Collectors 0 
Neme 
Firm Name 
Street Address. 




















PACKAGING THAT 
PROTECTS QUALITY 


Illustrated above is one bag fill. 
ing and sewing machine, one 
of the many modern packaging 
methods used to make sure 
Salt 
every carton, every lined bag 


that International reaches 


and barrel as pure and clean 
as it left the refining process. 


STERLING QUALITY 
TABLE SALT 


is steam-sterilized for purity by 


It is automatically packed in moisture- 


the International refining process. 
proof cartons with metal pouring spout on the side. The salt has none 


of the bitter taste that can be caused by magnesium sulfate (Epsom Salts). 





Above all claim; 
and counterclaims 


M packers and salt producers some. 
times disagree about the types or grades 


of salt best adapted to any meat packing process, 


Standing high above all argument, above al] 
claims and counterclaims, the most important 
thing to know about salt is that it is produced 
by acompany with the resources and facilities, 
the experience and the wil/ to maintain the 
highest standards of quality. 

As the largest producer of salt in the world, 
International has the essential resources and 
facilities. In more than three decades of growth 
it has gained wide experience. The Interna- 
tional Salt Research Laboratory, guiding and 
controlling improvement in the production 
and use of salt, is evidence of the International 


will to maintain quality. 


International Salt for every food packing use 
is made pure. It is handled by machines to 
guard that purity. It is properly packed to 
protect it in shipment and storage. If it is kept 
by you as pure as it is made, you can know 
that the salt you use in your production is 
doing all it can to maintain the goodness of 
your finished product. 

International offers its Salt Advisory Service 
to industry at no cost or obligation. Any it 
quiry as to any use of salt will be welcomed. 
International Salt Co., Inc., Scranton, Pa, 
New York, N. Y. 


INTERNATIONAL SA LIT COMPANY 


GENERAL OFFICES—-SCRANTON, 
REFINERIES: Watkins Glen. N. Y 
SALES OFFICES: Buffalo, N. Y 

Richmond. Va 


* Ludiowviille. N. Y. * Avery Island, La 
* Philadelphia, Pa. + Boston, Mass. * 
* Atlanta. Ga. * New Orleans, La 
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* Cincinnati, 


and NEW YORK CIT! 


MINES: Retsof. N. Y. + Detroit, Michigan * Avery Island, La 
Baltimore, Md. * 


Pittsburgh, Pa. + Newark, N.J. * New York, N.Y. 


Ohio + St. Louis, Mo. 


The National Provision 
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PRAGUE POWDER 


The Safe, Fast Cure 


Meets B. A. I. Requirements 


We call your attention to “A New Idea”—an “Aged 
Flavor” in a short time cure. 


PRAGUE CURE is ‘‘America’s 


Perfect Cure” 
PRAGUE POWDER is not a Mechanical Mixture 


The elements used are fused so as to change the gen- 
eral character of the Nitrites and the Nitrates. 


A Delicious Juicy Baked Ham 











The quality cure and the tasty flavor will increase your 


Baked Ham sales. 


Prague Powder 


A Curing Unit with Integrity, 
a Positive and Uniform Struc- 


— PRAGUE POWDER is a New Curing Element 


Registered 
ae oy Cool weather will make you select your choicest 


cured hams for baking. 


Bake with bone in, or first bone and prepare for 
oven. In all cases cure your hams with 
PRAGUE POWDER for a sweeter, moister, 
better slicing and better flavored Baked Ham. 


The short-time PRAGUE POWDER cure lends itself 
beautifully to this style of ham. 


PRAGUE POWDER is the “short time cure.” 





A Choice Breakfast Bacon 
A flavor that pleases. A color that holds. 
Ready 1% days to the pound. 


THE GRIFFITH LABORATORIES 


1415-25 W. 37th St., Chicago, Ill. 


Canadian Factory and Office: 532 Eastern Ave., Toronto, Ont. 


THE WINTER SEASON CALLS FOR HAMS AND BACON 
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Jones Puts Over Winning Wallop 


Credits Rhinelander System with Victory 


The sporting fraternity in packing 
house circles was treated to a re- 
markable demonstration of suprem- 
acy last night when Aloysius Pliny 
Jones, ‘national all-around  super- 
man, put the final kibosh on all con- 
tenders in the Smoked-Meat Wrap- 
ping field. 


Jones’ victory was the inevitable 
result of a carefully thought out 
campaign to “lick” the problem of 
excessive and unnecessary wrapping 
costs. As a distinct triumph of “‘head- 
work” over footwork, Jones’ strat- 
egy becomes ring tradition. 


When pressed for the lowdown by 
throngs of admiring purchasing 
agents, the hero of the evening said: 
“It was in the bag—in the wrapper, 
I mean—from the first tap of the 
gong. | had but one purpose in mind 
and one purpose only. I knew that 
through habit many ‘hams’ were cost- 
handicapped because of their being 
wrapped in dual-purpose (both mois- 
ture- and grease-resistant ) wrappers 
at higher costs than single-purpose 


papers would necessitate. Packing 
house products that contain negligible 
moisture, need grease-resistant pa- 
pers only, and these cost less since 
they effect substantial savings. By 
using my bean, I separated the prod- 
ucts of our plant into two groups and 
began using Rhinelander Parchment 
on all moistureless items. That was 
the winning punch!” After this ora- 
torical outburst, Jonesy beat it for 
the showers, and so leaves our story. 


However, the daily battle to keep 
Wrapping costs at a minimum still 
goes on in many a packing plant. 


Until the last few years, this strug- 
gle was nationwide... but then 
many shrewd purchasing agents dis- 
covered Rhinelander Greaseproof 
Parchment and the money-saving plan 
of separating their wrapping jobs. 

When they started using Rhine- 
lander papers on products needing 
grease-resistant protection only,costs 
went down and profits mounted. 

Not only is this superior wrapper 
the finest grease-resistant available, 
but it is also strong and flexible, and 
appetizingly bright in color. Send 
for generous samples. 


Khincander. 


GREASEPROOF 


RHINELANDER PAPER 


CO.,RHINELANDER, WISCONSIN 
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BLUE STREAK 
Single Stroke 
Hand Lift Trucks, 
2,500 Ibs. capac- 


RED STREAK 
Single Stroke 
Hand Lift Trucks. 
Capacities up to 

5,000 Ibs. 


MULTI-STROKE 
Hand Lift Trucks. 
Capacities up to 
20,000 Ibs. 
Steel-Bound Skid Platforms. 


~YALE- 





N HORSE racing a close finish provides 

thrills and excitement . . . but in indus- 
try, a narrow margin between profit and loss 
arouses no cheers. ‘It is a source of worry and 
struggle . . a constant race against costs 
to get over the line into the profit column. 
Waste or inefficiency in one place or another 
may be the difference between red and black 
figures on your statement. 


In seeking to reduce costs and increase profits 
examine your present methods of lifting, haul- 
ing, stacking and storing materials. Are they 
slow, inefficient, unsafe, retarding production, 
giving competition an edge? It is in materials 
handling that are discovered the greatest 
opportunities for economy. The solution may 
be a Yale Hand Lift Truck and Skid Platform 
System. 

Yale Trucks are the choice of the world’s lead- 
ing industries. You will find it well worth 
while to investigate their possibilities in your 
plant and one of our representatives will gladly 
help you do so. 





THE YALE & TOWNE MANUFACTURING COMPANY 


PHILADELPHIA DIVISION 


PHILADELPHIA, PA., U.S. A. 


Makers of Yale Electric Trucks, Hand Lift Trucks, Hand Chain Hoists and Trolleys 
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THEY FLOW TO YOUR USE 





oe-aS you want them 
Cannot bruise or injure the flesh of the most 7 os when you want them 
delicate meat... fill all voids and spaces in 


packing and provide larger surface contact... FlakIce Frozen Water Ribbons flow to your use from the ma- 


unequalled for packing fillets, chops or simi- . . : - 
lee uondinste Seewuniedl Se chun... chow eb chine continuously and automatically ... clean, crisp, cold 


stantial economies for meat delivery trucks.In and dry... and they are non-regealing in storage. They have 
sausage manufacture they quickly mix through- 


out the mass and maintain uniform temperature no Competitor because there is no form of water ice manufac- 
. . . reduce wear and tear on cutters and elimi- ; A 
nate breakage. tured today that will produce the results obtained from FlaklIce 


Frozen Water Ribbons. Then too, simplicity of manufacture 


a om is on a par with superiority of product. FlakIce Equipment 
RIBBON PEELING offers many outstanding and exclusive advantages... com- 
pactness ... light weight ... convenience of location... 
adaptability to existing space... flexibility of operation... 


continuous flow...no attendance...no handling. ..no knives 
nor scrapers...no accessory equipment...low maintenance 





expense ... high efficiency. Investigate the possibilities of 
FlakIce Equipment for your business. A telephone call or 
HEY FLOW letter to any of York's 71 conveniently located direct factory 
5 f@R (@)0) -B0h) an branches will bring you complete information. 
. 2 pene GET THE FACTS FROM SATISFIED USERS* EVERYWHERE 
LAKICE *Names on Reques 





Simplicity in manufacture. 
There is no substitute for Y oO R K 
LAK|iCE FROZEN WATER RIBBONS 
F | 7 REFRIGERATION 
YORK ICE MACHINERY CORPORATION, YORK, PENNSYLVANIA 
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IT’S ALL PROFIT—NO WASTE 


WHEN THE WHOLE LOAD STAYS FRESH 








na- 
Id HERE'S no “spoilage zone” degree of any selected tempera- 
- in the Mack Statotherm truck. ture for indefinite periods. The 
ive , ‘ ’ 
FEATUR This source of waste, found in most delicate foodstuffs can now 
_ OF STATOTHERM ordinary refrigerator trucks, be delivered to distant markets 
Ice CONTROL takes place at the top or bottom _ with the assurance that the whole 
ure ° of perishable loads, even when load may be marketed at top 
ent the middle of the truck is held at _ prices. By affording close tem- 
m- L. Positive and exact control of about the required temperature. __ perature control, the Statotherm 
temperature within 1 deg. F. ‘ ‘ 
The Statotherm prevents such also saves money in that it con- 
S Delve seenpenetnes spoilage by keeping a uniform _ serves refrigerant 
throughout load. P 8 y ping 8 j . 
ves temperature throughout the en- Mack has developed special 
3. Adjustable instantly to any d fri bodi f 
1ce soumiandl waiiememene, tire load. refrigerator bodies expressly for 
of ; rien adm oi is but one of many ways Seatotherm control, or Statotherm 
or cal of any type of refriger- in which the Mack Statotherm units can also be installed in 
ory ant. control does away with costly existing equipment at reason- 
5. Simple and reliable —low deterioration of perishables. able cost. Write for illustrated 
operating cost. Loads can be held within one _ booklet. 
RE 6. Independent operation— 
est standing or running—truck 
or trailer. 
7. Control of dehydration. 














MACK TRUCKS, INC., NEW YORK CITY 
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25 BROADWAY, 


Week ending December 15, 1934 
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ontrast~ 


|. Wasteful — Untidy — Unsanitary 


2. Economical — Neat — Sanitary 


The thin wafers of bar soap in the public wash- 
rooms usually are discarded — that’s sheer 
waste. Also, they cause an untidy, messy looking 
washroom and should be abolished. Powdered 
FLOTILLA Soap, in the new sanitary dispensers, 
prevents all waste, yet provides bar-soap satis- 
faction and gentleness. 


These steel enameled dispensers, set flush 
against the wall, are neat and tidy, and easily 
filled. With each case of 48 packages of Pow- 
dered FLOTILLA Soap, you may have one 
FREE! Additional dispensers, if needed, will be 


supplied at cost. 


POWDERED 


FLOTILLA 
SOAP 


ARMOUR 4&8 COMPANY - Industrial Soap Div. 
1355 W. 3ist Street Chicago, Ill. 
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Washroom Waste 
Pays No Dividends 


BANISH IT! 


It’s the little savings, here and there, which 
aggregate sums substantial enough to be- 
come evident on the profit and loss state- 
ment. However, the saving you can effect 
in washroom soap is by no means incon- 


‘sequential, and should not be ignored. 


And when, at the same time, you can pro- 
vide greater cleanliness, neatness and 
comfort — immediate action is in order. 


Powdered FLOTILLA Soap is the answer 
to this problem. 





Modern, Unbreakable Dispenser- 














~ 
| aii With each 


case of 


POWDERED FLOTILLA SOAP 
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Aggressive Selling in the Retail Store 
Will Boost Sausage Consumption 








NE of the criticisms fre- 
O quently directed against 
sausage manufacturers’ mer- 
chandising is that it too fre- 
quently fails to “follow through.” 

This is not justified today to 
the extent that it was a few 


An Opportunity for Progressive 

Sausage Manufacturers to Attack 

the Problem of Profitable Volume 
From a New Angle 


those sausage brands that seem 
to offer the possibility for quick- 
est and easiest profits. A good 
retail customer today may be— 
and often is—gone tomorrow. 
Sausage manufacturers might 
profitably plan a better con- 








years ago. Nevertheless it is 

true that some producers of sausage are leaving the 

job of selling the consumer ENTIRELY to the retailer. 
Such a policy might be questioned. Not many 

retailers are particularly interested in the sausage 

manufacturer and his products. Unless consumers 


decide otherwise, the retailer is very liable to buy 





trol over their outlets. They 
may secure this independently of the retailer by 
going directly to the consumer with their sales 
story. 
Modern Merchandising Policies 
A better way is to give more attention both to 
consumer and retailer; obtain a more profitable 
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THIS DISPLAY HELPED TO SELL MORE THAN A TON OF SAUSAGE IN ONE DAY. 


To Gimbel’s great New York City department store a sausage department was just “bologna’’ until a smart salesman showed 
them how to get consumer attention and build up sales volume. 








volume by building consumer demand 
and educating and aiding the retailer 
to sell a larger volume of sausage prod- 
ucts. 

Most sausage manufacturers agree in 
principle to such a merchandising pol- 
icy. But when asked why they do not 
work closer with the retailer the reply 
invariably is “too expensive” or “can’t 
afford it.” Possible results are appar- 
ently ignored. 

Nevertheless, it is apparent that there 
must be more aggressiveness in sau- 
sage sales, a more general inclination 
to take advantage of all sausage sales 
possibilities if the market for sausage 
is to be developed anywhere near the 
desired volume. 

One sausage sales manager—discus- 
sing with THE NATIONAL PROVISIONER 
the place of the retailer in sausage 
merchandising—said that sausage sell- 
ing costs are going to increase. He 
bases this opinion on the fact that 
broader merchandising policies must be 
adopted to secure profitable volume. 


An Expensive Lesson. 


“We have learned—and the lesson 
has been expensive,” he said, “that we 
cannot get profitable volume with prod- 
ucts made to sell at a price. There is 
only one other thing for us to do— 
manufacture quality products and find 
more efficient and effective merchandis- 
ing methods. 

“Some sausage manufacturers with 
whom I discuss this matter question the 
wisdom of expanding merchandising 
methods to take into account all factors 
influencing sausage sales and consump- 
tion. But I see no other way out. We 
must become as efficient in merchandis- 
ing as manufacturers of other foods 
which compete directly with sausage. 

Retailer Will Decide. 

“We must accept the idea that we 
must spend more money to get and keep 
profitable volume. And we must recog- 
nize that the retail store is the point 
of contact with the consumer. On the 
efficiency with which the retailer does 
his work is going to depend the success 
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PACKINGS & PROVISION CO Denver 


PACKER AIDS SAUSAGE SALES. 
Newspaper advertising used by Lindner 
Packing Co., Denver, Colo., helps retailers 

to increase sausage volume. 


we will have in building profitable vol- 
ume. 

“We may have little interest in the 
retailer as such, but certainly we must 
appreciate that he is the one who ac- 
tually sells our products. As an in- 
dividual he may be of little importance 
as far as he enables the sausage manu- 
facturer to build profitable volume, but 
in the aggregate he can make or break 
us. 

“The possibility for building volume 
by working with the retailer does not 
seem to be sufficiently appreciated. 
Products of our plant are in about 1,000 
retail stores in a rather restricted ter- 
ritory. 

“If, through cooperation with these 
retailers, we could increase average 
sales of each store 20 lbs. per day, we 
would increase our sausage volume 
20,000 lbs. daily. I believe this is pos- 
sible. In fact, I think every retailer to 
whom we sell can be taught to increase 
his sales more than 20 lbs. daily on an 
average. 


“Sausage manufacturers have been 
‘asleep at the switch.’ Manufacturers of 
other foods which compete directly ang 
indirectly with sausage have outdis. 
tanced us. And there is going to hap- 
pen in the sausage industry just what 
has occurred in other lines of food man. 
ufacture, I believe—concentration of 
volume in those plants which give con. 
sumers good products, backed up with 
good merchandising that follows through 
from the plant to the housewife’s kitch. 
en.” 


Increased Sausage Sales 1,000 Per Cent, 


Sales results secured in many retaj] 
stores as evidence of consumer reaction 
to better sausage merchandising efforts: 


In Bopp’s Market, 284 First ave., New 
York City, sausage volume was jn. 
creased 1,000 per cent in a few months, 


“It would appear that a recérd involy. 
ing 1,000 per cent increase in sausage 
sales is impossible of accomplishment 
in these times,” said Andrew Bopp, 
owner of this market, “and some of the 
more conservative retail meat dealers, 
who like ourselves have gone along for 
years using old methods, will accept it 
with some question. But the facts 
speak for themselves. 


“This business was established in 
1847, and with quality meat products as 
its backbone it always has been a good 
business. It has passed from father to 
son, and we are serving customers today 
whose parents we served in the 80's, 
Changing times have necessitated 
changed methods. Recently the need 
for modernization became apparent. 


Induced to Push Sausage. 


“Until a few months ago we made 
little attempt to sell:sausage. We did 
not have the facilities. When custon- 
ers asked for sausage and ‘ready-to- 
serve meats’ we had them, but we made 
no special effort to push these prod- 
ucts. 


“Recently, due to efforts of a sales 
man for the Visking Corp. and a study 
of that company’s plan for increasing 


(Continued on page 56.) 





INCREASED SAUSAGE SALES 1,200 PER CENT IN A WEEK BY GOOD MERCHANDISING. 


The Madison-Keeler Food Mart in Chicago planned a special “Sausage Week” and increased volume of sales tremendously, with 
no other aid than quality products and this attractive window display to catch the eye of consumers. 
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size and kind in the country. 





A MONUMENT TO HONEST ENDEAVOR AND QUALITY PRODUCT. 


The present plant of the Nuckolls Packing Company is considered one of the most modern and well equipped plants of its 


employes comprised the force. 
The illustration shows the plant at the time of the 44th anniversary celebration, with plant and sales staff gathered in front. 


Nuckolls Packing Co. Celebrates 


Forty-four Years in Business 


IFTY-FIVE 


years 


ago a_ small 


slaughtering plant manned by a half 
dozen people was started in the mining 


camp of Leadville, Colo. 


That was in 


1879; there were few railroads, and in 
those days cattle had to be driven over- 
land to be slaughtered for market. The 
plant was owned by Emmett Nuckolls. 


In 1890 he and his two sons, G. H. 
and Ezra, moved to Pueblo, Colo., and 
founded the Nuckolls Packing Company, 
which is today one of the most up-to- 
date plants in the United States. 


Their story 


covers 


an _ interesting 


period in the history of the United 
States and in the growth of the partic- 
ular section in which they located. It 
is a story that the present members of 
the organization can look back upon 


with pride—one of 


difficulties over- 
come and worth- 
while results 


achieved in the way 
of an enviable rep- 
utation for sterling 
quality of product 
and sound merchan- 
dising methods. 
Third Generation 
in Charge. 
Upon the death of 
Emmett Nuckolls, 
in 1910, G. H. 
Nuckolls was made 


president of the 
company. He died 
m 1928 and was 


Week ending December 15, 1934 


succeeded in the presidency by his 
widow, Virginia W. Nuckolls, who 
later retired in favor of her daughter, 
Marion Nuckolls Schwinger, who is the 
present head of the company. Another 
daughter, Della, is vice president and 
treasurer. Their father’s brother, Ezra, 
had disposed of his interests in the com- 
pany before his death in 1929. 


In 1916, due to a rapidly growing 
business, a new plant was needed and 
H. Peter Henschien of Chicago was 
called in as architect. The result was 
a packing plant which, at that time, 
was declared to be the most modern 
of its kind in the country. 

In 1921, during a flood period, the 
office building was damaged, although 
the plant withstood the flood. A new 





A START THAT SPELLED PROSPERITY. 


This is the original plant and force employed by Nuckolls Packing Company back in 
1899 when Emmett Nuckolls, the founder, was still living. 


Employing 500 persons, its growth has been steady and healthy since the days when a half dozen 


and enlarged office building was imme- 
diately constructed. 


In 1926 a new cold storage unit was 
built, which is the latest addition made 
to the plant. This department, with 
11,520 feet of floor space, has a capacity 
of more than one and a half million 
pounds. 


H. L. MacWilliams, who enjoys an 
enviable reputation as a packinghouse 
man, is general manager of the plant. 
He is ably assisted by Al Smith, general 
superintendent. 


Steady Growth. 


From that small beginning 55 years 
ago in Leadville, the business has grown 
until today the company employs 500 
persons. It buys livestock in Colorado 
and half a dozen adjoining states. Its 
direct trade area embraces a dozen 
states west of the Mississippi and ship- 
ments are made into every section of 
the United States. 

Branch houses are maintained in El 
Paso, Tex.; Santa 
Fe, N. Mex.; Salt 
Lake City, Utah; 
and Trinidad, Mont- 
rose, Grand Junc- 
tion and Colorado 
Spring, Colo. 

The beef killing 
department has a 
capacity of 25 cat- 
tle per hour. The 
hog killing and 
pork cutting de- 
partment each have 
a capacity of 300 
hogs per hour. The 
former is said to 

(Continued on 

page 53.) 
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Business and Government 


News of governmental 


activities under the New 


Deal as they affect business and industry—especially 
the meat packing and allied industries. 











Balanced Abundance 


UTLINING progress of the New 

Deal for agriculture, Secretary 
Wallace makes these points in his an- 
nual report to the President: 


CROP ADJUSTMENTS.—End of 
emergency adjustments in agriculture 
is in sight. If the crop adjustment 
plan works, its outcome will be a period 
of “balanced abundance.” 

Answering critics of crop reduction 
and its possible effects in creating a 
food shortage, he declares that an “eco- 
nomics of scarcity” is to be avoided. 
Production adjustment contemplates re- 
duction when needed, expansion when 
necessary. 

Surpluses of corn and hogs—com- 
modities of most vital interest to the 
meat industry—have been worked off. 
As markets improve, farmers must be 
in position to increase production of 
these commodities. The same is true 
of wheat. 

It was never contemplated that crop 
reduction should be continued indefi- 
nitely. Such a course would raise 
prices temporarily, but would restrict 
consumption and create new farm com- 
petition both at home and abroad. 

It is doubtful if agricultural income 
can be restored to parity merely by 
production control. Increased purchas- 
ing power of the industrial population 
is needed, and that means full em- 
ployment. 

EXPORT OUTLET.—The only alter- 
native to crop control is recovery in 
agricultural exports. This can be ac- 
cemplished only on a basis of recip- 
rocal arrangements with other coun- 
tries. We must buy from them if we 
want them to buy from us. 

LIVESTOCK PRODUCTION CON- 
TROL.—Lack of normal export outlet 
makes necessary larger reserves against 
crop failure and feed shortage. These 
reserves should remain in control of 
farmers. Through storage and gov- 
ernment loan arrangements, with obli- 
gation to make continued crop adjust- 
ments, farmers would have the begin- 
ning of means to control livestock pro- 
duction. 

PROCESSING TAXES.—If farm pro- 
duction is to be balanced, then proces- 
sing taxes must continue. With noth- 
ing to take their place, farm produc- 
tion could not be balanced with market 
demand. 

DISTRIBUTION COSTS.—Successful 
production adjustment means either 


higher prices to consumers or reduced 
distribution costs. 


So far, no one has 
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proposed a workable plan for general 
reduction of costs of transportation, 
processing and marketing. If there 
are possible alternatives to processing 
taxes, they should be given careful con- 
sideration. 

AAA AMENDMENTS.—It is neces- 
sary to couple marketing agreements 
with licenses enforceable against “ob- 
structing minorities.” Whatever blocks 
enforcement of licenses blocks the pur- 
pose of marketing agreements. This 
is why amendments to the Agricultural 
Adjustment Act were sought at the last 
session of Congress, so that the Secre- 
tary’s power might be more clearly 


defined to enforce these marketing 
agreements “against the recalcitrant 
few.” 


a 


NEW DROUGHT CATTLE PLANS, 


A new plan for moving cattle from 
drought areas to areas where surpluses 
of feed are available is announced by 
the Agricultural Adjustment Adminis. 
tration. The plan is designed to as- 
sist producers in the Western cattle 
country in disposing of cattle which 
they cannot feed during the winter to 
farmers in other regions who have a 
surplus of feed and wish to purchase 
or feed cattle. The government wil] 
not buy or sell cattle under this plan, 
but will act merely as a clearing house 
of information to bring cattlemen and 
holders of feed together. 


At the same time, officials stated 
that the total allotment of federal 
money to be spent in drought cattle 
purchases in the Western states had 
been definitely fixed at $115,822,000, in- 
cluding purchases certified through No- 


(Continued on page 34.) 


Government Canned Meat Gets 


a Clean Bill of Health 


ABORATORY food specialists and 
trained meat inspectors—including 
a specialist on canned meats—have re- 
turned a verdict of “wholesome” in fa- 
vor of the relief meat distributed in 
Toledo, O., and vicinity, where suspi- 
cion was recently aroused because of a 
number of cases of illness among chil- 
dren. 

Cats played an important part in 
checking up the evidence, because they 
are dainty eaters and have been found 
the most effective test animals in food 
cases of this type. Local authorities 
had used mice in making preliminary 








What Packer Paid For Hogs 


Packers operating under federal in- 
spection paid $80,000,000 more for hogs 
in the first half of 1934 than in the 
corresponding period of 1933, according 
to the 1934 annual report of the Secre- 
tary of Agriculture. This was an in- 
crease of 37.7 per cent. This cost figure 
included the processing tax, which 
packers paid on all hogs slaughtered. 

Hog tonnage in the first half of 1934 
was smaller than in the first half of 
1933 by some 500,000,000 Ibs. or 8.6 per 
cent. Thus, for fewer hogs, packers 
paid substantially more. In the first six 
months of 1934 the cost to packers of 
hogs slaughtered was $5.60, as com- 
pared with $3.72 in the corresponding 
period of 1933. 

Secretary Wallace is of the opinion 
that the economic effects of the 1934 
adjustment in corn and hog production 
will result in very substantial benefits 
to farmers. 





tests, and on the basis of their results 
had issued a statement that the meat 
was bad. Mice, say the federal author- 
ities, are not as dependable as cats for 
testing meat. Cats usually refuse even 
slightly spoiled meat, but if they do eat 
bad meat their reactions are immediate 
and unmistakable. 


When a representative of the Toledo 
Department of Health questioned the 
wholesomeness of the canned beef being 
distributed in the city because of a no- 
ticeable number of digestive disturb- 
ances among children in two of the city 
schools, the Department of Agriculture 
at Washington immediately ordered a 
meat inspector from Detroit and a food 
and drug inspector from Cincinnati to 
make a first-hand study of the situation 
and to send in samples of the meat for 
analysis. 


Canned Meats Thoroughly Tested. 


The reports, which show no evidence 
whatever of spoiled meat, are based 
upon physical examination of large 
numbers of cans of the meat from the 
same lot that had been distributed in 
this section and upon laboratory tests 
of many sample cans. Other bacterio- 
logical laboratories have been studying 
the cases and their findings are said to 
be in accord with those reported by the 
Department of Agriculture. As a re 
sult, Dr. John R. Mohler, Chief of the 
U. S. Bureau of Animal Industry, is 
notifying the Federal Surplus Relief 
Corporation that “the cases of illness 
alleged to have followed eating of the 
canned beef were not caused by any 
fault in preparation and packing, and 
the product now on hand at Toledo is 

(Continued on page 46.) 
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Business Men's 


PROSPERITY 


ses 


: SURVEY 


ich 


int 


. ERE’S a chance to give voice to your own ideas as to which national policies 
1} ° e ° . . 

> you believe most likely to speed recovery in your line of business. 

ise 


" ALLOTS like this are being published this month in many business papers 


ed affiliated with The Associated Business Papers, Inc.—reaching virtually all 
: key men in every line of industry, trade and profession throughout the nation. 
ad 
in- USINESS men, nationally, may appreciate an opportunity to express their 
” convictions to a strictly non-partisan and impartial body—with the assurance 
that by so doing, business views will be presented effectively to the political, 


banking, industrial, business and labor leaders of the country. 


UESTIONS on the economic ballot below are prefaced with ‘‘In your line of 
business’ to make possible an industry-by-industry study, as well as a 


Its consensus of business opinion in all fields of industry—so let our industry be well 
0 represented in the responses. 
for 


| peewcnennennenacccem= ECONOMIC BALLOT o0cecccnsonenancnscncen 


ate 


I 
: Check your convictions, sign, clip and mail this ballot. : 
ado i 
the 1 1. As regards the possibility of Congress adopting a universal thirty-hour work week, do you favor such ' 
ing ; legislation? Yes( })No(__); and if so on the basis of ( ) continuation of existing weekly wages, , 
a i or ( ) continuation of existing hourly rates of pay. i 
rb- 
ity 2. In your line of business are you satisfied with enforcement of maximum hours and minimum wage pro- : 
7 , visions now in effect? Yes({ )No(_ ) 1 
I 
r ; 3. In your line of business is there obtainable ample WORKING capital—from banks? Yes (_ } H 
Be i No (___); from government agencies? Yes( )No(_ ) ; 
” I 4. In your line of business is there obtainable ample INVESTMENT capital—from banks? Yes(  ) I 
No ( —_); from government agencies? Yes( }No(_ ) : 
nce 1 5. In your line of business do you favor limitation of industrial output—by government control? Yes( _) . 
sed : No( — ); by industry control? Yes( )No(  ) 
rge 
the 1 6. In your line of business do you favor a plan for control of prices—by a code provision establishing I 
in price fixing? Yes({ )No(__ ); by a code provision establishing an open price plan? Yes( )No(_ ) - 
sts 
i0- t 7. In your line of business do you think that government measures now in effect are HELPING small and : 
. medium sized enterprises? Yes( )No(_ ); hurting such enterprises? Yes( }No(_ ) l 
i 
h t ‘ 
a i Please return this ballot to : 
‘ : 
7 Signed CE er eM en ee Ce es rac ae See RE 8A THE NATIONAL PROVISIONER : 
lief 1 . 407 So. Dearborn St., Chicago, Ill. 1 
ess i Firm ok svar oor oar cul os cara an) laut ik wi al oxo Sar rip sii aoe fo oe re aT ae ' 
the Member Associated Business Papers, Inc., which 4 
- E is a .. 3 =. os —y bent | 
- ; I intl, Chiral Cae ay hh oieh Gant coe os Tae . 
) is L 8 
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All-Purpose Bockwurst 


Bockwurst 
cool weather sausage instead of a pure- 
ly seasonal product to be used only 
when bock beer is available. One sau- 
sage manufacturer says: 

Editor The National Provisioner: 

I find that people in my city are using bock- 
wurst a lot for regular meals as well as for a 
party specialty. Also that it is not necessary to 
serve beer with this product as we used to think. 
Please tell me a good way to make this sausage. 

Bockwurst is a German style sausage 
and was formerly designed for use in 
the spring of the year when bock beer 
is plentiful. Now it has graduated into 
a party specialty, even for afternoon 
or evening bridge parties, for Dutch 
lunches or for the meat portion of any 
luncheon, dinner or supper. The sau- 
sage may be served with sauerkraut, 
with baked apples, in tomato sauce, 
with fried apples, or it may be cooked 
in a casserole with potatoes. It is find- 
ing wide usage and is being sold quite 
extensively throughout the _ cooler 
periods of the year. It is highly per- 
ishable and rather difficult to handle 
in hot weather, unless manufacture can 
be adjusted to trade demand so that 
the product moves rapidly. 


There are a number of different 
formulas for the preparation of this 
product. One that makes a very nice 
sausage is as follows: 

50 lbs. fresh veal 
50 lbs. fresh regular pork trim- 


mings. 
Chop the veal fine with ice. Do not 
use water. Grind the pork trimmings 


through the fine plate. Add ice after 
the pork is put in the chopper. 

Then add the necessary amount of 
salt to season and the following sea- 
soning ingredients: 

8 oz. sugar 

% oz. powdered sage 
0z. white pepper 
% oz. thyme 
1 oz. cardamom 
Ibs. onions, preferably green 
bunches of chopped parsley. 
To the above meat and seasoning mix- 
ture add 3 lbs. dry milk. 

The seasoning is added in the mixer, 
but the machine should not be allowed 
to revolve more than twice after the 
parsley is added if it is to be distin- 
guishable. 

This product is stuffed in wide sheep 
casings, the size of regular wieners. It 
is highly perishable and should not be 
kept on hand. Keep it just above the 
freezing point so that it will not turn 
gray. 
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Another Formula. 


Another good formula which makes 
a highly perishable product is as fol- 
lows: 


Page 24 





is becoming a popular 














4 NN 
yy) 
i 


ina 


35 Ibs. boneless veal 
65 Ibs. reasonably lean pork 
trimmings. 


The trimmings should run about 65 
per cent lean and 35 per cent fat. They 
should be frozen at least 20 days at a 
temperature which is not higher than 
5 degs. F. 

Enough salt is added to season the 
product, and in addition the following 
ingredients: 

6 oz. ground white pepper 
4 oz. granulated sugar 
1% oz. ground mace 
1 oz. ground cloves 
1 teaspoon lemon extract 
8 oz. chives. 

There is also added 
1 doz. raw eggs 
1 gal. cold milk. 











Smoked Meat Tests 


Do you know what your 
smoked meats cost you, 
wrapped and packed and 
ready to ship? 

Have you an_ accurate 
method of figuring your 
cost, all the way from the 
loose cured meats to the fin- 
ished product? Do you fig- 
ure in everything, including 
shrinkage, labor, operating 
costs, supplies, etc. ? 

In figuring smoked cost 
from cured do you divide 
price by yield, or multiply 
by shrink? One way is 
wrong and will cost you 











money. 


The article which ran in 
THE NATIONAL PROVISIONER 
on “Short Form Smoked 
Meat Tests” has been re- 
printed and may be had by 
subscribers by sending in 








the attached coupon, to- 
gether with a 10c stamp. | 
The National Provisioner, | 
Old Colony Bldg., Chicago, Ill. | 
Please send me reprint on “Short | 

| Form Smoked Meat Tests.”” I am a 
subscriber to THE NATIONAL PRO- | 
VISIONER. 
| 
DCN <5 aces Ws 6 eeatoewnts~ddae aw eaiemeel 
PR Wa-wie ew inves ip wiaeat bas Oe were we Ra ee ee | 
2. SR eee ee ear eee eo ne eT are 2 ae a | 
Enclosed find 10-cent stamp. 














the Iradle 


Grind the veal and pork through the 
% in. plate, then put in the silent cutter 
for about one minute and add the pork 
trimmings. Chop all together for about 
2 minutes additional. The pork trim. 
mings must not be chopped so fine that 
they will render to grease. The con- 
sistency of the product should be about 
the same as for high grade frank. 
furters. 


Add the eggs and cold milk in the 
silent cutting machine as well as the 
seasoning. 


Stuff in sheep casings. This product 
is neither smoked nor cooked. It must 
be sold in a strictly fresh condition and 
it is highly perishable. 


This formula should be used in mak- 
ing a product only on order. 
=. 


Smokehouse Layout 


Some change in smokehouse arrange- 
ment is desired by a sausage and meat 
specialty manufacturer who says: 
Editor The National Provisioner: ‘ 

We want to make some changes in our smoke- 
house, particularly in the piping of the gas and 
air lines. The floor of the house slants slightly, 
somewhat like the letter ‘‘V.’’ In the center, 
close to the floor, is the air line with the gas 
pipe directly above it. Both are large pipes 
running the entire length of the house. There 
is no circulating feature other than a large 
fan at the top of the smoke stack, used to ex- 
tract excess smoke. Only one floor of the house 
is used and the firing is done from below. 

This inquirer does not state just 
what the objection to his_ present 
smokehouse is or the conditions he 
wants to improve. 


Few smokehouses are equipped with 
fans to draw off excess smoke. The 
fact that this company finds one neces- 
sary would seem to indicate that the 
smoke vent is not high enough or that 
buildings interfere with the draft. The 
vents should be high enough to provide 
natural draft and should be equipped 
with dampers so that smoke density 
can be controlled. 


There seems to be no advantage to 
the sloping floor of the fire pit. The 
practice in most plants is to equip 
smokehouses with steam coils to pro- 
vide heat and to use gas to smolder 
sawdust and provide smoke. It is de 
sirable that the steam coils be equipped 
with an automatic temperature con- 
trolling device. Such an arrangement 
permits close control of smokehouse 
conditions and enables the production 
of smoked meats and sausage of more 
uniform quality. 

Cross section of a good practical smokehouse 
and description of construction of such a house 
has been prepared by THE NATIONAL PROVI- 
SIONER. Subscribers can secure copy by sé 


ing 10c in stamps with request to THE NATION 
AL PROVISIONER, 407 So. Dearborn st., Chicag®. 


a as 
Do you use this page to get 
your questions answered? 


The National Provisioner 
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How to Make Mincemeat 


The mincemeat season is at hand, but 
mincemeat like fruit cake is often made 
many months in advance of its use, or 
it may be made up and held only a com- 
paratively short time. A packer asks 
for information for use in the prepa- 
ration of a quality mincemeat in 100 lb. 
lots) He says: 

Editor The 

We have some mincemeat on hand which we 
made some time ago and put aside to age. This 
is now ready for the trade. In making up new 
lots we would like another recipe. Could you 
give us one for a quality mince meat in 100 Ib. 
batches ? 

For approximately a 100 lb. batch of 
mincemeat, the following formula with 
directions may be used. 


Grind 9 lbs. cooked corned beef 
through the 3/16-in. plate, and 9 lbs. 
peeled beef suet. Dip the suet in cold 
water and pass it through the 3/16-in. 
plate, cut in small pieces, preventing it 
from clogging the grinder. Fresh beef 
can be used, but the cured beef has bet- 
ter keeping quality. 
10 lbs. chopped 

apples (good 

firm apples) 
10 lbs. seedless 
raisins 
10 Ibs. currants 
12 lbs. seeded 3 
1 
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2 Ibs. lemon peel 
14 lbs. ginger 
10 lbs. dark brown 
sugar 
5 oz. ground cin- 
namon 
oz. ground cloves 
oz. ground mace 
6 oz. ground card- 
amom 
1 qt. brandy 
1 qt. cherry wine 
1 to 2. qts. alcohol 


raisins 
10 Ibs. Smyrna figs 

well chopped 
3 lbs. orange peel, 
5 to 7 Ibs. citron * 
4 lbs. chopped 

almonds. (op. 8 oz. salt 

tional) -) 2 gals. cider 

Some manufaéturers are accustomed 
to add black molasses, known as sugar- 
house molasses, to mincemeat, both to 
the dry brick type and the soft barrel 
product. This is unnecessary and is 
likely to change the flavor of the prod- 
uct from time to time as it does not 
run uniform. Where one barrel might 
be fairly good, the next shipment of 
black molasses might contain too much 
acid, and when used in mincemeat it 
often gives the product a tobacco taste 
after it has stood for some time. Dark 
brown sugar is more practical and will 
never cause the manufacturer trouble. 

Bring two gallons of water to a boil 
and add 4 lbs. corn starch and 2 lbs. 
tapioca flour, dissolved in a gallon of 
cold water. Allow this to come to a 
boil. Then add raisins and currants, 
brown sugar and the 2 gals. of cider. 
Allow all to come to a boil after which 
add the orange, lemon peel and citron. 
Allow the mixture to come to a boil 
again and last of all add the brandy, 
sherry wine, alcohol and chopped 
apples. The sherry and brandy may be 
eliminated by use of brandy and sherry 
flavor but these materials produce as 
fine mincemeat as can be had. 

Any mincemeat should be sealed in 
pails or tierces and allowed to stand at 
least 3 months before it is used, and it 
1s further improved by leaving it for 
one year, which is common practice. 
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Recent Patents 


New devices relating to the meat 
and allied industries on which 
patents have been granted by the 
U. S, Patent Office are described in 
this column. 




















Meat Cubing Machine. 


Joseph P. Spang, Quincy, Mass. This 
machine has a table supporting the 
meat and a gang of knives moving 
across the table to slit the meat. A 
rocking hold-down and stripper engage 
the meat during the operation, the lat- 
ter in no way coming in contact with 


the meat. Granted June 26, 1934. No. 
1,964,089. 
Traveling Refrigerator. 
Isaac J. ‘Clark, Denver, Colo. This 


refrigerator is in combination with a 
truck having an engine, a generator, 
an electrical storage battery in elec- 
trical communication with the genera- 
tor and a towing platform provided 
with a pivot which is joined to the 
trailer refrigerator car. The refrigera- 
tor is provided with insulated compart- 
ments for the storage of perishable 
merchandise during transit, refrigerat- 
ing means carried by the trailer in- 
cluding a direct current motor. Also 
an electrical conduit for the motor 
adapted to be placed in electrical com- 
munication with the battery of the 
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truck for driving the motor and re- 
frigerating the compartments. The 
conduit is of flexible construction to 
permit pivotal swinging movements of 
the truck. An adaptor on the trailer 
permits changing alternating current 
into direct current. The adaptor is so 
connected to the motor and to an elec- 
trical socket on the exterior of the 
trailer that when alternating current 
is applied to the electrical socket and 
the trailer is disconnected from the 
truck, the direct current motor will be 
actuated and the insulated compart- 
ments of the trailer will be refrig- 
erated. Granted July 10, 1934. No. 
1,966,164. 


Manufacture of Sausages. 


Charles H. Vogt, Philadelphia, Pa. 
A membrane is formed on a com- 
minuted meat mixture molded in the 
form of a sausage by subjecting the 
sausage to a temperature of 120 degs. 
F. or less to form a relatively tender 
membrane externally. The temperature 
is then increased to about 170 degs. F. 
to toughen the membranes. Granted 
June 26, 1934. No. 1,964,010. 


Margarin Process. 


James W. Conway and Armand May, 
Atlanta, Ga., assignors to American 
Lecithin Corporation, Atlanta, Ga. A 


mixture of ripened milk material and 
margarin fats are churned together. At 
any stage of the process a mixture of 
dried milk material and lecithin is 
added, whereby a large part of the leci- 
thin so added is taken up and held by 
the margarin. Granted July 3, 1934. 
No. 1,965,490. 


Refrigerator Car. 


Otto Luhr, Chicago, IIl., assignor to 
Anna Eisemann, Chicago, Ill. This re- 
frigerator car has a main payload com- 
partment and a separate refrigerating 
chamber with ingress and egress open- 
ings between for air circulation, com- 
bined with thermostatically governed 
means for closing one of the openings 
to restrain the circulation of chilled air 
below a _ predetermined temperature. 
The means for positively circulating air 
within the compartment includes a duct 
having an intake adjacent to one of the 
openings and a fan. There is thermo- 
static control independent of the first 
named thermostatic means, governing 
the operation of the heating means. 
The energy for both actuating the fan 
and giving necessary heat is derived 
from the movement of the car. The 
thermostatic means governing the heat- 
ing means is set to cut in the heating 
means at a temperature below that at 
which the first mentioned thermostatic- 
ally governed means operates to close 
one of the openings. Granted May 22, 
1934. No. 1,959,681. 


Sausage-Linking Machine. 


Parker A. Jacobson Winona, Minn. 
This apparatus is comprised of a pair 
of rock-shafts with upright arms on the 
rock-shafts. A pair of cooperating 
twisting belts are mounted on the arms 
for opening and closing movements un- 
der the action of the rock-shafts, yield- 
ing means normally holding the rock- 
shafts in a position in which the belts 
are closed. There are positive means 
for operating the rock-shafts to open 
the belts, a pair of cooperating spacers 
and squeezers mounted for opening and 
closing movements, other yielding 
means normally holding the spacers 
and squeezers closed with freedom for 
opening movement with respect to the 
opening movement of the belts. The 
arms are constructed and arranged to 
open the spacers and squeezers when 
operated to open the twisting belts and 
to control the closing movement of the 
spacers and squeezers by the respective 
yielding means. Granted July 17, 1934. 
No. 1,960,964. 


Meat Slitting Machine. 


Joseph P. Spang, Quincy, Mass. 
This machine has a gang of rotary 
knives and a feed roll for feeding the 
meat past the knives. The feed roll 
and the knives are both rotated. A 
turntable on the delivery side of the 
knives receives the meat after it is slit. 
The turntable is rotatable about a fixed 
axis with automatic méans to give it a 
quarter revolution at each forward op- 
eration of the feed roll. Granted June 
26, 1934. No. 1,964,092. 
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Specifications for modern transportation are de- 
manding insulation that will adequately protect 
the payload under all circumstances. Nature’s 
own insulation in the form of Haircraft, Hair- 
bestos and Naturzone insulation is proving to be 
the answer to the insulating engineer’s problem. 
Haircraft is the blanket type insulation for 
coolers and refrigerated trucks. Hairbestos is 
the fire-resisting blanket type for all purposes. 
Naturzone is the board form in standard sizes. 
for use where a rigid material is required. Spec- 
ify nature’s own insulation for your protection. 
* 


INSULATION DIVISION WILSON & CO. 
4100 S. ASHLAND AVE., CHICAGO 


NEW YORK @ PHILADELPHIA e@ CLEVELAND 
ST. LOUIS © KANSAS CITY @e LOS ANGELES 
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Plant Cooling Notes 


For the Meat Employee Who Is 
Interested in Refrigeration. 

















Unit Type Coolers 
By ROBT. S. WHEATON. 


An important development in the re- 
frigeration industry, applicable in meat 
packing and sausage manufacturing 
plants, is the so-called unit type of 
cooler and air conditioner. This equip- 
ment not only supplies refrigeration re- 
quired, but also maintains in room or 
cooler the desired relative humidity. 


Original design of these units was a 
steel shell inclosing a refrigerating coil. 
A fan or blower was provided for cir- 
culating air over the coil and discharg- 
ing it into the room. Present designs, 
while varying considerably in style and 
sizes, follow closely the original de- 
sign. 

The heating engineer made use of the 
idea before the refrigerating engineer 
adapted it in unit form, although pipe 
bunkers of permanent’ construction 
fitted with blowers and air duct systems 
have been used in refrigeration work 
for many years. 

While these air coolers and condition- 
ers are not as a rule suitable for pro- 
ducing below-freezing temperatures, yet 
they possess a number of advantages 
over prior methods in locations where 
this method of refrigeration is suitable. 
Among these advantages of unit heat- 
ers may be mentioned the following: 


Advantages of Unit Type. 
1—Construction cost of overhead pipe 
coil bunkers is eliminated, which in turn 
permits a lower room ceiling and con- 
sequently lower building construction 
costs. 


2—Unit heaters are very compact and 
relatively easy to install. 


3—Positive air circulation obtained 
with the fan or blower insures an even 
distribution of refrigeration throughout 
the room or cooler. It must not be 
thought, however, that this forced cir- 
culation of air is objectionable to work- 
ers in the room, as the circulation can 
be controlled to suit the needs. 


4—A most important advantage is 
that by means of air ducts outside air 
can be brought into the room to main- 
tam the quality of the air inside. In 
winter cold outside air mixed with re- 
circulated air in the room, often fur- 
nishes enough refrigeration to permit 
the mechanical refrigeration to be shut 
off, with a consequent saving in power. 
There are cases on record where unit 
coolers equipped with air ducts in the 
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manner described did not operate five 
times in three months. 

5—By being able to control the rela- 
tive humidity in the room, no matter 
how the refrigerating load _ varies, 
shrinkage of meat products is reduced. 

Very satisfactory results were ob- 
tained with a unit cooler in a sausage 
cooler where the temperature was main- 
tained automatically at 40 to 42 degs. 
Fahr. and the relative humidity at 80 
to 85 per cent. In this particular in- 
stallation a simple but most effective 
system of air ducts fitted with auto- 
matic dampers was used. 


Results in Sausage Room. 

Manufacturers of air conditioning 
equipment are developing some very in- 
teresting equipment. New grills, for 
instance, introduce air into the room in 
what might be called a stratified man- 
ner, the air as it is brought into the 
room staying near the ceiling until the 
entrance velocity is expended, when it 
sinks to the floor. 

An air speed of 100 ft. per minute is 
not objectionable to people at work, al- 
though it would be to people at rest. 
For these latter an air speed of 30 to 
40 feet per minute is satisfactory. The 
air speeds just given are not the same 
as the speed out of the grill. If the air 
speed out of the grill is divided by 20 
a close approximation of the penetra- 
tion of the air stream into the room 
may be obtained. For instance, at a 
speed of 500 feet per minute, the air 
stream would penetrate into the room a 
distance of 25 feet. 

-———o—___ 


REFRIGERATION NOTES. 

A. Rubinovitz, 12 Ferry st., Boston, 
Mass., will remodel his packing house 
and build a $40,000 addition, including 
coolers. 

Paul Murray has erected an addition 
to his meat packing plant in Plainwell, 
Mich., with improvements in refrigera- 
tion. 

The Laclede Packing Co., St. Louis, 
Mo., has let a contract for erection of 
an addition to packing plant to include 
some refrigeration. 

The Lewis Packing Co., Omaha, 
Nebr., has purchased the Higgins pack- 
ing plant and will remodel and place 
new refrigeration and other equipment. 

H. G. Juett of Greenville, N. C., has 
acquired a 15-acre tract with buildings 
at Ayden, N. C., which he will remodel 
for a cold storage plant. 

The Coastal Public Service Co. is en- 
larging its cold storage plant to a 100- 
ton capacity. 

The Burnett Cold Storage plant on 
Johnson st., Greenville, Tex., is to be 
enlarged. 

















MEAT INDUSTRY ACTIVITIES. 


Wilson & Co. is erecting a new poul- 
try dressing plant at McAlester, Okla. 


Home Packing Co., Ann Arbor, Mich., 
has increased capitalization to $10,000. 

The City Commission is planning 
construction of an abattoir in McComb, 
Miss. 

The plant of the Warner Bros. Pack- 
ing Co., Fostoria, Ohio, has been de- 
stroyed by fire. 

The abattoir of West and Florea, 
North Main st., London, Ohio, has been 
destroyed by fire. 

Carstens Packing Co., Spokane, 
Wash., is erecting an addition to cost 
approximately $5,000. 

Glaser Provision Co., 5036 S. 26th st., 
Omaha, Neb., is contemplating exten- 
sive remodeling of its plant. 

Meat Dealers Rendering Co., Phila- 
delphia, Pa., is contemplating the erec- 
tion of a new rendering plant. 

Plans have been filed for alterations 
to the plant of the Majestic Provision 
Co., 207-211 Lewis st., New York City. 

Jacob Bauer’s Sons Co., 2870 Massa- 
chusetts ave., Cincinnati, has applied 
for permit to erect an addition to kill- 
ing floor. 

Schultz Sausage & Provision Co., 4169 
Lowe ave., Chicago, Ill., has increased 
capital stock from 400 to 1,000 no-par- 
value stock. 

Joseph Krummel, Vevay, Ind., is con- 
templating erection of a one-story and 
basement slaughter house, concrete and 
steel construction. 


The city of Memphis, Tenn., is con- 
templating erection of a $150,000 pub- 
lic abattoir. According to present plans 
bids will be accepted early in 1935. 

Economy Packing Co., Inc., 4748 S. 
State st., Chicago, IIll., has increased 
its capitalization to 350 shares of par 
value Class 1 stock and 1400 shares of 
no-par-value stock. 


J. H. Crawford, FERA project su- 
pervisor, has submitted a proposal to 
the city of Spartanburg, S. C., for es- 
tablishment of an abattoir to cost ap- 
proximately $10,000. 


Plans have been completed for erec- 
tion of a $60,000 addition to the Rosen- 
thal Packing Co. plant at Dallas, Texas. 
Plant will be completely equipped for 
hog and beef slaughtering. 

eX 


HOG REFRIGERATION. 


Chilling hogs is one of the most im- 
portant things connected with curing. 
Have your men read the “do’s” and the 
“dont’s” in “PORK PACKING,” The Na- 
tional Provisioner’s latest revision of 
“The Packers’ Encyclopedia. 
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PREFER A TRANSPARENT WRAP 


Adolf Gobel Packing Company have taken advantage of the facts brought 
out by consumer surveys among housewives. They offer Gobel’s Sliced 
Bacon in Cellophane transparent wrapping, because 71 per cent of the 
women who buy bacon want to see what they buy. 

Result: A lot of women shoppers are attracted by Gobel’s bacon and 
carry it home to hungry families. And these same shoppers know what 
to ask for next time because the Gobel name is attractively printed 
on the Cellophane package. 

No wonder Gobel’s Sliced Bacon is selling so fast! 


( jellopha 


“* Cellophane” is the registered trade-mark of the 
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PACKAGE HELP 
FOR 
PACKERS 


Our Field Represen- 
tative is alwaysat 
your service to sug- 
gest package ideas 
and ways to merchan- 
dise those packages. 
Write to Du Pont 
Cellophane Co., 
Inc., 350 Fifth Ave. 
New York City. 
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Rls.u 5. pat OFF —— 





Page 28 The National Provisione Week 































































se 











y ete Pack 


Opening New Accounts 


Convincing Solicitations Built 
Around Particular Products 
Get Best Results 


The packer salesman has many prob- 
lems, not the least of which is to main- 
tain his volume, to say nothing of in- 
creasing his number of accounts. 

Yet he is expected, and will desire, to 
add regularly a reasonable number of 
new customers to his list. How can he 
do this ? 

Perhaps most packer salesmen have 
worked out a definite procedure when 
soliciting new business. Nevertheless, 
there is always the possibility that the 
experience of the other fellow may hold 
something of value. 


Maintaining Volume. 


In the following letter a packer sales- 
man tells the general method with 
which he has had good results on new 
accounts. He writes: 

Editor THE NATIONAL PROVISIONER: 

Regardless of a packer salesman’s 
abilities, he will lose an account now 
and then, for many of the causes of 
such losses are beyond his control. The 
credit situation, deaths, changes in busi- 
ness ownership, retirements, dissatis- 
faction, lower prices offered by a 
competitor—all these cut into every 
salesman’s list of dealers to whom he 
sells. 

Customer losses will vary in different 
sections of the country and among 
salesmen. It has been my observation 
over many years that the average losses 
probably will run in the neighborhood 
of 5 or 6 per cent every 90 days. 

This means that for every 100 cus- 
tomers a packer salesman is serving he 
will have to secure from 5 to 6 new 
ones every three months—merely to 
hold his own. 


Getting New Customers. 
Opening new accounts is probably 
the average packer salesman’s most 
difficult job. 


_ In some cases this is true because the 
individual salesmen prefer to call on 
acquaintances than on strangers. In 
other instances there has not been de- 
veloped a persistent habit of soliciting 
hew accounts. Among a third class of 
salesmen new accounts are very diffi- 
cult to secure because there has not 
been worked out a logical and convinc- 
Ing solicitation to bring the outsider 
into the fold. 


Few dealers will open an account with 
a packer with whom they formerly did 
not do business unless there is an ap- 
parent advantage in doing so. If a re- 
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outnumber his customer gains. 
fore, he must take the initiative and 
go to the retailer with a4 selling argu- 


(ey 


Salesman Must Make First Move. 


But if the packer salésman were to 
wait for some unusual happening to 
send a new customer to him, it is cer- 
tain his account losses would greatly 
There- 


ment that has more force behind it than 
merely a plea for business. 

In this connection I find it helpful to 
bear in mind that every retailer is in 
business for one purpose—to make 
money. Therefore, when attempting 
to open a new account I stress the popu- 
larity with consumers and the money- 
making possibilities of a particular 
product, generally one not offered by 
competing salesmen from whom the 
dealer buys. 


Points to Emphasize. 

If a concern is advertising a particu- 
lar product, it generally is a worth- 
while one to talk about when soliciting 
a prospect. Most retailers appreciate 
the value of consumer demand, and 
usually like to display prominently and 
feature those identified products that 
are being brought prominently to con- 
sumer attention. 








BEAUTY AS MEAT SALESMAN. 
Dorothy LeFold, beauty contest winner at 
the 1934 World's Fair at Chicago, studied 
domestic science at the University of Chi- 


cago and specialized in meats. She is now 

supervising cooking demonstrations for 

Wilson & Co. and is a regular member of 

the sales force. She is shown here mak- 

ing a sale to Warren Novinen, head of the 

meat department of the Boston Store, 
hicago. 


Valesiman 


tailer feels he is being treated fairly by 
the packer from whom he is buying 
and the products are satisfactory, he 
will not be very receptive to suggestions 
that he try out a new source of supplies. 










If the salesman has no exclusive or 
well-advertised products to talk about, 
he can pick out one product in an at- 
tractive container or possessing supe- 
rior quality or appearance to offer to 
the dealer. Sometimes a line of prod- 
ucts—such as canned meats, provided 
the retailer does not stock them—will 
arouse interest to the buying pitch. 
Seldom will general pleas for business 
or arguments on quality, service or price 
secure as good results as logical, con- 
vincing merchandising solicitations built 
around specific products. 

After the sale for one product or a 
line of products has been made, then 
it is up to the salesman to cultivate the 
account. This he can do by being help- 
ful to the retailer, aiding him to sell 
more meats, suggesting good advertis- 
ing and merchandising stunts, and 
otherwise maintaining the dealer’s in- 
terest in him and his products. 

Very truly, 
PACKER SALESMAN. 
ee 


HOLIDAY SALES. 


The holiday season offers an oppor- 
tunity for the packer salesman to move 
an extra tonnage of meat through the 
use of special displays in the store. 


Sometimes a concrete suggestion to 
a retailer will be sufficient to cause him 
to go to a little extra effort in this di- 
rection. In other cases the salesman 
may have to take the initiative, and so 
far as he is able and has the time, build 
displays that will call attention to prod- 
ucts he and the particular retailers wish 
to push. 


One packer salesman last year, pre- 
vious to the holiday season, did an un- 
usual. business in canned meats and 
specialties through the use of simple 
aisle displays. These were built on 
decorated tables or boxes and placed in 
locations where housewives entering the 
stores could not fail to see them. Ap- 
propriate Christmas signs calling atten- 
tion to the convenience of a few cans 
of quality meats were used as eye 
catchers and interest arousers. 

a 
SALES INSURANCE. 

The better a dealer understands a 
new product the more he will push it 
with his customers. It is, therefore, 
poor business to sell a dealer for the 
first time and leave him and his clerks 
up in the air regarding the product’s 
selling points. 

The packer salesman can sell a store 
only as much as consumers will carry 
out of it. Thoroughly acquainting the 
selling force of a store with the merits 
of the product is good insurance against 
failure to sell orders of the same prod- 
ucts on subsequent calls. 
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Trade Quieter—Market About Steady— 
Lard Stecks Reported Increasing— 
Some Letup in Hog Runs—Cash 
Trade Moderate—Hogs Steady—Grain 
Setback Factor. 


Market for hog products the past 
week was less active than of late, and 
prices backed and filled with the tone 
about steady although values were not 
off materially from the best levels of 
the season. The liberal hog marketings 
of late and gossip relative to increasing 
lard stocks at Chicago, had a disturbing 
influence for a time as did a setback in 
the grain markets but at no time was 
there any excessive pressure on futures. 
Reports from cash circles were none 
too optimistic although a fair trade was 
reported passing. 

Receipts of hogs at western packing 
points last week totaled 672,000 head, 
against 453,000 head the previous week, 
and 495,500 head the same week last 
year. 

The average weight of hogs received 
at Chicago last week was 216 Ibs. 
against 213 lbs. the previous week, 229 
lbs. a year ago and 232 lbs. two years 
ago. 

There was nothing particularly new 


Provisions ad {Lard 
Weekly Warfeé (EW 


in the export trade with demand small 
and routine and with exchange rates 
holding about the recent levels. The 
outward movement of product however 
compared to last year continued small, 
especially that of lard. Official exports 
of lard for the week ended December 
1 totaled 3,411,000 lbs. against 8,554,000 
lbs. the same week last year, making 
exports Jan. 1 to Dec. 1 this year, 419,- 
688,000 lbs. against 526,002,000 Ibs. the 
same time last year. Exports of hams 
and shoulders for the week were 970,000 
lbs. against 633,000 lbs. last year, bacon 
638,000 lbs. against 1,163,000 lbs. a year 
ago, and pickled pork 69,000 lbs. against 
70,000 lbs. a year ago. 


Of the week’s exports of 3,411,000 
Ibs., England took 2,270,000 lbs., Ger- 
many 190,000 lbs., Cuba 280,000 Ibs. 
and other countries 671,000 lbs. The 
United Kingdom so far this year has 
taken more lard than the previous year, 
the total being 271,379,000 lbs. against 
266,867,000 lbs. last year. Loss of the 
German trade has been a vital factor, 
however, Germany taking 25,727,000 lbs. 
so far this year, compared with 118,- 
742,000 lbs. the same time last year. 
The Netherlands show a material drop 
taking 9,420,000 lbs. against 37,014,000 

















Ibs. last year, and other European coun- 
tries 22,218,000 lbs. against 36,077,000 
lbs. last year. Cuba, on the other hand, 
has taken 24,154,000 Ibs. of lard to De- 
cember 1, against 9,729,000 lbs. the 
same time in 1933. 


PORK—Demand was fair and the 
market steady and unchanged at New 
York with mess quoted at $23.00 per 
barrel, family $19.00 per barrel and fat 
backs $17.25 to $19.00 per barre]. 

LARD—Demand was fair at New 
York and the market rather firm with 
prime western quoted (less drawback) 
at 9.65@9.75c, middle western 9.65@ 
9.75¢e, city 9@9%e, tubs 12c, refined 
Continent 9%c, South America 9%c, 
Brazil kegs 10c, compound in car lots 
for export 12%c, smaller lots 12%c, 
domestic %c more. At Chicago, regular 
lard in round lots was quoted at Jan- 
uary price, loose lard at 65c under 
January and leaf lard at 60c under Jan- 
uary. 


(See page 41 for later markets.) 

BEEF—Demand was fair and the 
market rather firm at New York with 
mess nominal; packer nominal; family 
$19.00@20.00 per barrel, extra India 
mess nominal. 





FROZEN PORK 
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_This chart in THE NATIONAL PROVI- 
SIONER MARKET SERVICE series shows 
the trend of storage stock accumulations of 
meats and lard in the United States on De- 
cember 1 and for the balance of 1934 com- 
pared with the trends of one and two years 
ago, 

Hog runs have been heavy, although 
the quality and average weight has 
been unsatisfactory. Because of light 
weight of these hogs lard production 
has been limited, as has the output of 
the heavier averages of all joints, 
bellies and dry salt meats. Accumula- 
tions increased during November, due 
In a large measure to a lack of disposi- 
tion on the part of packers to sell, and 
a recognition of the need to protect 
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themselves against future shortage in 
raw material supplies. The general po- 
sition of both meat cuts and lard ap- 
pears to be strong, in spite of the fact 
that accumulations are considerably in 
excess of the average of the past five 
years on December 1. 

Frozen Pork. — About 30 million 
pounds more pork went into the freezer 
during November than in the same 
month a year ago and the quantity on 
hand on December 1 was about double 
that of the five-year-average on that 
date. This accumulation has taken 
place, not because of inability to move 
product but because of a recognition of 


need for protection of future trade. 
Packers’ ideas of freezing limits of 
loins have been considerably stronger 
than in previous years, and not only 
large quantities of light loins but of 
joints and bellies have contributed to 
the total of freezer stocks. 

S. P. Meats.—Stocks of pickled meats 
showed some accumulation during the 
month which is normally a period of ac- 
cumulation. They are well above the 
five-year average on December 1. Car- 
lot trade on this class of meats has 
been dull on the light and medium 
weights and offerings are at list prices 
but they are not pressing on the mar- 
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ket. Producers have shown a willing- 
ness to accumulate. In the case of cer- 
tain cuts, accumulation is very light. 
For example, prospects are that sup- 
plies of heavy skinned hams for boiling 
purposes will be the lightest on record, 
due to the shortage of heavy hogs dur- 
ing the fall and prospects for a con- 
tinued shortage in the winter packing 
season. 


D. S. Meats.—A slight increase in 
stocks of dry salt meats is apparent 
during November but supplies on hand 
are well under the five-year-average on 
December 1. About the same quantity 
went into cure during November as in 
the like period of 1933. In spite of the 
accumulation there has been some price 
advance and bellies are still selling at 
about 244c per pound over fresh pork 
loins. There is good consumer buying 
of these meats, production is light and 
packers are showing a disposition not 
to reduce their stocks at this time. 


Lard.—Lard stocks show little change 
from those of a year ago and are nearly 
double the five-year-average of Decem- 
ber 1. Domestic trade in lard is very 
good, production is low and there is 
little disposition to reduce stocks on 
hand at any sacrifice in price. With the 
feed shortage apparent and the pros- 
pects that hogs this year will produce 
considerably less lard than in previous 
years, it is believed that a need will be 
present for every pound of lard on hand 
or that can be produced. 


~~ ~fo—_- 
STOCKS IN COLD STORAGE. 


Stocks of meat and lard on hand in 
the United States on Dec. 1, 1934, and 
those of one and two years ago, as 
shown in the accompanying chart are 
reported as follows: 





1932. 
Frozen S.P. D.S. 
pork. pork. pork. Lard 
Lbs. (000 omitted.) 
Jan. 1. 333,018 84,916 50,818 
Feb, 1. 383,411 103,892 78,538 
Mar. 1. 445,346 122,902 92,861 
Apr. 1.. 420,996 124,969 106,411 
May 1 430,260 127,857 110,724 
June 1 436,413 127,601 129,328 
July 1 414,372 120,743 131,509 
Aug. 1 372,787 111,210 121,618 
Sept. 1 7,941 109,428 103,169 
Oct. 1 327,622 91,168 70,582 
Nov. 1 306,758 5.561 34,358 
Dec. 1 294,590 40,285 18) 
33. 
S.P. D.S 
pork. pork Lard. 
omitted. ) 
Jan. 1 322,229 69,190 40,481 
Feb. 1 350,114 81,885 52,841 
Mar. 1 368,592 86,848 58,182 
Apr. 1 369,925 87,117 61,718 
May 1 374.735 89,063 71,851 
June 1 388, .228 110,381 
July 1 415,861 131,218 196,941 
Aug. 1 432,909 146,613 218,267 
Sept. 1 414,222 144,090 224,207 
Oct. 1 374,320 126,148 192,502 
Nov. 1 324,992 92,633 133,850 
Dec. 1 361,855 81,186 110,394 
1934. 
Frozen 8.P. D.S. 
pork. pork. pork. Lard. 
Lbs. (000 omitted.) 
Jan. 1 129,763 402,632 97,301 132,510 
aye 177,292 442,438 110,674 168,756 
i  Mencveavoos 184,536 438,069 113,298 177,560 
ls Bocuccavene 167,436 381,248 108,538 173,775 
Sl. Mesccoewans 165,772 381,633 107,919 179,441 
Se Becvcesusns 166,130 376,631 98,294 182,576 
MT Ucccnerence 167,463 369,293 91,208 195,973 
D. Betvssvamwdd 181,254 370,695 91,617. 209,497 
S: Manse onde 151,849 326.379 63,782 167,155 
Te  Bieceeusaes 130,235 335,219 58.780 127,847 
Nov. 1 ...123,677 330,378 50,682 105,519 
Dec, 1 . 158,084 359,475 52,155 103,968 


AVERAGE HOG WEIGHTS LIGHT. 


Scarcity and high price of feed re- 
sulted in the marketing of hogs during 
November, believed to be among the 
lightest for this period of the year in 
the history of the business. Weights 
ranged from 7 to 52 lbs. lighter than 
a year ago. Average weights at the 
principal markets with comparisons 
were as follows: 

Nov.,’34. Oct.,’34. Nov..’33. 
Ibs. Ibs. 


Ibs. bs 
INDY sid) conaigig tog Weta. sais 215 228 241 
EE, Setciatacuths cota cwio gen 207 227 262 
Aer 183 186 219 
i, Sl ebsécsacetsenns 204 2 211 
ee eee 203 217 230 
i GED -crectvecencenes 212 207 213 
Pe SE wecceeses cos 207 235 245 

ee 


HOG WEIGHTS AND COSTS. 
Average weight and cost of hogs 
purchased at 10 principal public mar- 
kets during October, 1934, are reported 
as follows: 








Oct., 1934. Sept., 1934. Oct., 1933. 
Z s a ¢ 2 = 
RS 6 A 6 A CS 
Ss 8h s 8 ws Be 
FE of F O% FE Om 
Chicago ........ 228 $5.60 245 $6.82 239 $4.43 
Denver .........219 5.24 2298 6.22 288 4.18 
East St. Louis. .2 5.56 216 6.83 212 4.55 
Fort Worth 5.43 208 6.66 199 4.56 
Kansas City ... 5.26 219° 6.52 225 4.24 
Omaha 5.08 251 6.22 27 3.84 
Sioux City 235 4.98 256 6.18 279 3.75 
South St. Joseph.217 5.23 226 6.48 236 4.15 
South St. Paul..198 4.99 228 6.14 220 4.08 
Wichita ....... 219 5.13 221 6.38 218 4.15 


LARD AND MEAT EXPORTS, 

Exports of lard, bacon and 
through the port of New York duri 
the first four days of the current wee 
totaled 851,055 Ibs. of lard and 553,493 
Ibs. of meat. 

Lard exports from the United State 
for the full week ended December 
totaled 5,196,675 lbs. against 10,463,845 
Ibs. for the same week in 1933. For the 
packer year to date, exports of larj 
have totaled 28,852,340 lbs. againg 
50,507,158 Ibs. in the 1933 period. 

Bacon and ham exports for the week 
ended December 8 totaled 2,479,400 Ibs, 
against 1,679,700 lbs. for the corre. 
sponding week in 1933. For the packer 
year to date, exports of these products 
totaled 9,113,450 lbs. against 10,513,500 
lbs. from November 1 to December 9, 
1933. 

-— fe 
DANUBE LARD EXPORTS. 


Exports of about 11,000,000 Ibs. of 
lard from the Danube basin in the third 
quarter of 1934 brought the total for 
the period January-September, 1934, up 
to about 17,200,000 Ibs., according to 
the Belgrade office of the U. S. Foreign 
Agricultural Service. In the corre 
sponding 1933 period, 10,472,000 Ibs. 
were exported. Exports during the en- 
tire calendar year 1933 reached 15,469, 





Hog Cut-Out Values Improve 


ITTLE change in the average price 
L of good quality hogs of the weights 
shown in the test and some improve- 
ment in the value of green meats re- 
sulted in better cut-out values this 
week than those of a week earlier. Loins 
showed little price change but some im- 
provement was evident in hams, bellies 
and some other cuts. 

Runs for the week were large at Chi- 
cago, the largest for a four-day period 
since last January. In the early days 
of the period there were included con- 
siderable numbers of lightweights and 
pigs but later in the season the quality 
improved and on the closing day there 
were sizable numbers of well finished 
butchers. 

Highest prices were paid for heavy 
hogs and the outlet was good all week 
for weights averaging 200 lbs. and 








over. Weighty butchers topped the have been adjusted to current hog runs. 
160 to 180 180 to 220 220 to 250 250 to 30 

Ibs. Ibs. Ibs. Ibs. 

IIR i: 20's ar Gs aera eae dicalaied deanna aden $1.91 $2.03 $2.12 $2.11 
Picnics a Se ern ey Sr ar eee ery ee -49 46 44 2 
EEE Shae ccs nbs erie pease ened errete aes .42 42 42 42 
srs ci Sieve cele vc oeh ee eee aes necaees 1.29 1.15 1.07 #0 
| APES TEE eee er eee 1.87 1.90 1.41 8B 
oe ti oo San te a deala bit Site vaeinant se ae 50 1.38 

pe od ae ban Sela gad Oheternee Gans minus 31 5 
IN laa cuxclaniw aide es pacivals Waserarne we 16 .20 20 6 
NE cre rab bsscdssnnvcackenmebanmesass 21 at 21 21 
P. S. lard, rend. wt. 1.26 1.44 1.31 1.26 
SOORETES wc ctessccns 11 1 | ae 
Regular trimmings . 21 20 .20 2 
Feet, tail, neckbones ......... 06 06 06 06 
Total cutting value per 100 lbs. live weight. $7.99 $8.18 $8.42 $ 38 
EE SS des cctcvcunssccece wes 67.00% 68.00% 69.50% 71.0% 

Crediting edible and inedible offal values to the above totals and deducting from these the oo | 


market with good 220-lb. kinds lic 
under the top and 200-lb. kinds as mueh 
as 40c under the top. 


Top for the week at Chicago at $6.35 
was paid on Tuesday with the low top 
of $6.15 on the closing day of the 
period. The high average was $5.75 
made on Tuesday and Wednesday with 
the low average of $5.65 the other two 
days. 

Receipts at the seven principal mar- 
kets during the four-day period totaled 
422,000 head against 459,800 last week 
and 365,900 a year ago. 

The following test is worked out on 
the basis of live hog costs and green 
product prices at Chicago during the 
four-day period of the current week as 
shown in THE NATIONAL PROVISIONER 
DAILY MARKET SERVICE, representative 
costs and credits being used. Yields 


of well finished live hogs of the weights shown plus all expenses, including the processing tax of 


$2.25 per hundred live weight, 
Loss per cwt. 
BO FO BD vec 06-006 


the following results are secured: 


t .06 $ .20 $ .% 
12 $ 47 $ .69 


The National Provisionet 
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000 lbs. with the average for the years 
1928-1932 standing at 12,819,000 lbs. 

Of the 1934 total, about 94 per cent 
originated in Hungary. Most of the 
Hungarian lard was destined for Ger- 
many and Czechoslovakia under special 
trade agreements. October exports also 
are expected to be large, since Hun- 
garian exporters have engaged to de- 
liver at least 1,102,000 lbs. of pure lard 
and 397,000 lbs. of fat sides to Ger- 
many this month. Agreements have 
been made also to ship an additional 
441,000 Ibs. of pure lard to Germany. 
The lard is priced at about 14 cents per 
pound. 


——%e--—-- 


N. Z. EXPORTS MORE PORK. 


Exports of hog carcasses from New 
Zealand are expected to exceed 500,000 
in 1934, according to the American 
vice counsul at Wellington. In 1933, 
carcasses exported amounted to 320,000, 
an increase of 141 per cent over the 
133,000 carcasses exported in 1932. The 
current British policy restricting im- 
ports of non-Empire cured pork has 
reacted favorably upon New Zealand 
exports of frozen pork for consump- 
tion as such or as cured pork. The 
improved outlet for hogs has offset 
somewhat the less favorable foreign 
markets for dairy products and wool. 
Indications are that New Zealand an- 
ticipates the utilization of burdensome 
milk supplies in the development of an 
expanded hog production. 


———— 


PORK PRODUCTS EXPORTS. 
Exports of pork products from the 


U. S. week ended Dec. 8, 1934: 
PORK. 
Week Week Nov. 1, 
ended ended 1933 to 


Dec. 8, Dee. 9, Dec. 8, 


1934, 1933, 1934, 
bbls. bbls. bbls. 
ee 59 235 324 
United Kingdom ........ 59 25 314 
eae earme 110 10 
WE PND vc kcweceeuns ee 100 een 
BACON AND HAMS. 
Mibs. Mlbs. M lbs. 
rere a hdiaoaahe spe pics 2,479 1,679 9,113 
United Kingdom ........ 2,473 1,168 8,539 
ML. o-64-5-s: 00's 0 Seba EE 455 510 
J OO ae 6 2 16 
B. N. A. Colonies....... ews ae 
Other countries ..... + ewes 50 48 
LARD. 
Mlibs. Mlbs. M lbs. 
See Sree a 9.196 10,463 28,852 
United Kingdom ........ 317 3,683 26,4389 
|” ARR Ror 700 5,784 1,696 
Sth. and Ctl. America... 30 479 204 
Lo eee 145 517 506 
B. N.. A. Colonies........ 4 4 
Other countries ........ ° 3 
TOTAL BXPORTS BY PORTS 
3acon and 
Pork, Hams, Lard, 
From bbis M lbs. M lbs. 
IE arse ice wane ons 59 925 950 
i GhiG Vn buele Winters pias wee 331 
ORE ae 37 
ae 119 
New Orleans ........... 172 
Pass aein'cecuatnea 548 3,242 
TRAE ES Bie 6 345 
Total week ...... 59 2,479 
Previous week 25 1,699 
2 weeks ago 80 1,555 





Cor. week, 193 





’ ) oe 
235 1,679 10, 


SUMMARY OF BXPORTS FROM NOVEMBER 1 
TO DECEMBER 8, 1984. 

De- 

1934. 1933. Increase. crease. 


Pork, Ibs 65 144 eee 79 
Bacon and Hams, 

Ibs 9,113 10,578 
28 R52 50,507 


1,460 
21,655 





Lard, ibs. 


Week ending December 15, 1934 


CHICAGO PROVISION WARKETS 


Reported by THE NATIONAL PROVISIONER DAILY MARKET SERVICE 


FUTURE PRICES. 
SATURDAY, DECEMBER 8, 1934. 








Open. High. low. Close. 
LARD— 
Oe teil eae 11.62%n 
Jan. 11.75 11.75 11.60 11.6214b 
May ...12.10-15 2 12.00 12.07%-05 
July 12.30 12.17% 12.20 
CLEAR BELLIES 
ee 14.57%)n 
Jan. ...14.80 alate Kaan 14.80 
May ...15.30 15.37% 15.30 15.37% 

MONDAY, DECEMBER 10, 1934. 

LARD— 
ee a - 11.60ax 
Jan. 11.70 11.52% 11.60ax 
May 12.12% 11.95 12.00 
July 12.27% 12.121 12.15 
CLEAR BELLIES 
Dec. 14.574%4n 
Jan 14.80ax 


May ...15.30 15.35 


15.30 


x On 


15.35 


TUESDAY, DECEMBER 11, 1934, 





LARD 

ae ae 
Jan, 11.574 
May 12.0 
July : 12.17 
CLEAR B 

ee ea eee 
Jan, ...14.75 14.75 14.721 
May ...15.30 15.35 15.30 


11.60ax 
11.60b 

12.02% 
12.20ax 





15.35ax 


WEDNESDAY, DECEMBER 12, 1934. 


LARD— 

re ee 
Jan, ...11.67% 11.5 
May ...12.10-15 11.9 
July - 12.25 12.1 





CLEAR BELLIES— 
OT 


Jan. ...14.80 14.8215 14.80 
May ...15.42% 15.47% 15.40 


11.5744n 
11.57 %ax 
1.95 





11.9 
4 12.12%ax 


14.75n 
14.8214b 
15.40ax 


THURSDAY, DECEMBER 13, 1934, 





LARD 

Dec. cane ¥-wtiece 11.35b 
Jan. ° 11.42% 11.27% 11.40ax 
May ...11.8714-80 11.87% 11.70 11.7714b 
July ...12.00 12.00 11.87% 11.95ax 
CLEAR BELLIES— 

Mae 14.75n 
eee 14.80ax 


May ...15.35 


15.35ax 


FRIDAY, DECEMBER 14, 1934. 


LARD— 


Dec. 
Jan. 
May 
July 


CLEAR 


BELLIES— 


b, bid; n, 


——4—__ 


Key: ax, asked; 





nom. ; 


11.30ax 
11.32% 
11.75ax 
11.90ax 


15.3714b 


—, split. 


FROZEN POULTRY IN STORAGE. 


Storage stocks of frozen poultry on 
hand on Dec. 1, with comparisons: 





Dec. 1, 

1934 
eee 20,203 
Fryers, lbs. ee 


Roasters, 








Nov. 1, Dec. 1, 
1934. 1933. 
18,515 15,448 


8,581 9,962 
13,409 2% 5 








Fowls, lbs. 13,937 
Turkeys, ,763 
Ducks, Ibs. 3,853 
Miscellaneous 13,3438 
PRODUCE IN COLD STORAGE. 
Cold storage holdings of butter, 
cheese and eggs on Dee. 1, 1934: 
Dee. 1, Nov.1, Dec. 1, 
1934. 1934. 1933. 
Butter, creamery, lbs.... 81,023 111,073 138,166 
Cheese, American, lbs.... 95,780 102,832 5 3 
Cheese, Swiss, lbs........ 6,095 7,189 
Cheese, Brick-Munster, lbs. 770 944 
Cheese, Limburger, lbs... 1, 341 1,409 1,245 
Cheese, all other, Ibs..... 5,379 ), 634 4,336 
Eggs, shell, cases......., 2,380 4,633 2,641 
Eggs frozen, 76,078 88,715 72,348 


ae 





CASH PRICES. 


actual 
December 13, 1934 


REGULAR HAMS. 


Lased on 


Green. 

DE. ss aa-cinwse ee aweee swans 13% 
EY si ds's 6-0 0100'g Saelnen ew aeemt 14 
EE intinnag ean deka pee ereee 14 
a err eee 15 
De ME sicescinvacpatinds 14 
BOILING HAMS. 

Green. 

BEE. coer vedere weebenenounne 16% 

oe Oe EE oe ee ye 16% 

on, Ee Pee ee 16% 

oe eee eee 16% 
SKINNED HAMS. 

Green. 

i, A a ee E nee Bee a 14% 
2- 15 


PICNICS. 
Green. 


8% 
8% 





Short shank 4c over. 
BELLIES. 
(Square cut seedless) 


(S. P. 4c under D. C.) 
Green. 

ee, Ae OE 17 
RY Sire sp kaa bn ou-sdeieoeeain 17% 
ie A ee ee eee 7% 
BE hiihaosanwededewsnteaces 17% 
PED Sein aw ese bhewdblenea dare 17% 
DPE | bsncewespwaseusteukonne 17% 


*Quotations represent No. 1 new 
D. S. BELLIES. 


cure, 





carlot trading Thursday, 


*S.P. 
13% 





Rib. 





OTHER D. S. MEATS. 





Extra short clears.......... 35-45, 144%)n 
Extra short ribs..... 35-45 144%n 
Regular plates va 6-8 9% 
2 are 4-6 8% 
TEIN sat30, 52 vis neers plained a 8% 
Green square jowls......... 11 
Green rough jowls......... 8% 
LARD. 

Doct Se 11.40ax 
SE, DOM. osc ca disieneteeewoatiieie 10.87% 
Refined, boxed, N. Y.—Export.......... unquoted 
PO, SE MOO 5 0:4 055.0566 knonsoumienid 12.75 
BP TL, Soares satmeneomhanaauseaacet 11.00n 


U. S. INSPECTED HOG KILL. 
Inspected hog kill at 8 points during 


week ended Friday, Dec. 








Week 
ended Prev. 
Dec. 7. week. 
DS on gute wlnrac sce Aseseil 183, = 160,566 
Kansas City, 54 68,18 
oa, ES RR 40,955 
St. Louis & East St. 71,876 
i, Se 24,649 
ae OO ere 30,874 
rrr 51,770 
N. Y., Newark & 47,019 
WE SGt0xsadesse ences 554,122 490,878 


7, 1934: 


Cor. 
week, 

1933. 
151, 492 


46, 244 


418,856 
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Baia aknage Suen eran 
ae la, 30 sizes and 


Floati ting? ine Vibrating Screen. 


eS with American 


2708 North Ninth St. 
87 W. Van ee Bt. New York 
Chicag 15 














Griuders for By-Products 


Vibrating Screens 


Heavier and more dependable construction and many exclusive 
improvements have made Williams Hammer 


5 oe pf 4 
age, jot us toll you about the “Ful id 


Williams Patent Crusher & Pulverizer Co. 
St. Louis, Pag: 





use [Imm for 
BETTER LARD 














ills an over- 
renderers. 








today to: 


230 Park Avenue 
New York City 











Reruveo Lago 
SrTorRace > 


TAT! 


You all know that earth or clay adds a flat earthy 
flavor to your refined lard. 

NUCHAR subtracts flavor and odor—makes your lard 
sweet, neutral, and promotes better keeping quality. 
Write for full information and descriptive literature 


INDUSTRIAL CHEMICAL SALES COMPANY, ING. 


205 West Wacker Drive 
Chicago, Illinois 





EASTERN FERTILIZER MARKETS. 
(Special Report to The National Provisioner.) 
New York, Dec. 12, 1934. 
Ground tankage has been selling at 
$2.40 & 10c¢ and unground at $2.10 & 
10c, f.o.b. local shipping points. Stocks 
are rather heavy at present with a 
limited amount of buying interest being 
shown. 
Dried blood last sold at $2.60 per 
unit, f.o.b. New York. Stocks are light. 


Dry rendered tankage, 50/55 per cent, 
is quoted at 47'ec and the higher grades 
at 55c to 57'2c per unit of protein, f.o.b. 
New York. A fair volume of business 
has been done. 


Japanese sardine fish meal has ad- 
vanced in price and is now held at about 


M & M HOG 


A single M & M Hog meets 
all grinding requirements 
of rendering plants. Takes 
fats, bones, carcas- 
ses, viscera, etc Re- 
duces everything to 
uniform degree of 
fineness at low oper- 
ating cost! Let us analyze 
your requirements and 
make cost-cutting recom- 
mendations. Write! 








OUR 80th ANNIVERSARY 
MITTS & MERRILL, 1001-51 s. Water St., SAGINAW, MICH. 
Builders of Machinery Since 1854 







$34.50 per ton, c.if., Atlantic coast 
ports for shipment. 


~ fe. 

NEW RELIEF CATTLE PLAN. 
(Continued from page 22.) 
vember 27 which amount to $98,351,600, 
and are for 7,319,800 head. It is esti- 
mated that the total allotment will pro- 
vide for purchase of 8,522,300 head of 
cattle, leaving something more than 
1,200,000 head to be bought in areas 
where the feed situation is most acute. 
State and county directors have been 
advised to use the utmost care in 
selecting cattle and to make purchases 
only in counties where the situation is 
most acute and the livestock owners 

are in the most dire distress. 





BUILDS 
PROFITS 





Saves steam, 
power, labor, 
space. In- 
creases mel- 
ter capacity. 
Makes 
ground prod- 
uct give up 
fat and mois- 
ture readily. 
Cuts opera- 
ting costs! 


fish scrap, etc. 


are reduced. 








Page 34 


Nine sizes—5 to 100 H.P.—capacities 
500 to 20,000 pounds per hour. 
for catalog 302. 


STEDMAN’S FOUNDRY 
& MACHINE WORKS 


AURORA, INDIANA, U., S. A. 
Founded 1834 


The purpose of the new plan is to 
lessen the burden of feeding the cattle 
in the states where feed is scarce, and 
at the same time to prevent too great 
a reduction in the cattle population of 
the country. A clearing house has been 
set up at Kansas City to handle re- 
quests from buyers and sellers of cattle. 
State extension officers and county 
agents in states where feed supplies 
are sufficient are notifying farmers in 
their respective territories of the plan, 
and will forward inquiries to the 
Kansas City clearing house. 


i 


Watch the “For Sale” page for bar- 
gains. 


Grind Cracklings 


at Lower Cost 


TEDMAN’S Type 
Mills are especially adapted for the 
reduction of packinghouse by-products, 
Their extreme 
sectional construction saves time 
in changing hammers and screens 
and in the daily clean-up which is 
required where edible products 










“A” Hammer 


Write 


The National Provisioner 
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TALLOW—Operations in the tallow 
market in the East were spasmodic but 
a very firm tone featured the week. 
During the closing days of the previous 
week it was estimated that around 
1,000,000 lbs. of extra changed hands 
at 5c, f.o.b. New York, an advance 
of 4c from previous sales. Trade be- 
came quieter following this business, 
but the market appeared fairly well 
cleared of supplies and price held firm- 
ly at 5%c f.o.b. level this week. In 
some quarters it was said that consum- 
ers were not following the advance, but 
it appeared as though sellers’ ideas 
were firmly established at the new 
levels, but the market took on a wait- 
ing appearance, pending a weakening 
on one side or the other. 

There was not much news in the mar- 
ket during the week but less was heard 
of foreign oils and tallows. The close- 
ness of the year end it was felt would 
serve to make for dullness the next 
two weeks in that consumers will not 
be inclined to increase inventories, but 
nevertheless reports persisted that soap- 
ers were experiencing a continued good 
trade in the finished product and this 
has been quite apparent of late in the 
quarterly statements of the various 
companies. 


At New York special was quoted at 
5e, extra 5%%c f.o.b. and edible at 6% @ 
Ze, f.o.b. 


At Chicago, a very steady market 
prevailed in tallow, with extremely light 
offerings the feature. Inquiries for 
nearby stuff was moderate but a fairly 
active demand was apparent for later 
deliveries. Producers’ ideas were firm, 
and consumers where needing supplies 
had to meet the quoted levels. At Chi- 
cago, edible was quoted at 7'%c, fancy 
54c@5'ec; prime packer 5%4@5%éc, 
special 5c and No. 1 at 4%c. 

There was no London tallow auction 
this week. At Liverpool, Argentine 
choice tallow, Dec.-Jan. shipment, un- 
changed at 21s 9d; while Australian 
good mixed at Liverpool, Dec.-Jan. ship- 
ment, was unchanged at 22s. 


STEARINE—There was some im- 
provement in demand for oleo at New 
York and the market took on a better 
appearance with sales at 9c plant re- 
ported, an advance of %c from previous 
levels. At Chicago, the market was 
rather quiet but very steady with oleo 
quoted at 9c. 

OLEO OIL—Demand was fair at New 
York and.with offerings moderate the 
market ruled firm. Extra was quoted 
at 104% @10'%c, prime 95@10c and 
lower grades 9%c. At Chicago demand 
was fair and the market rather firm 
with extra quoted at 10c. 


(See page 41 for later markets.) 


Week ending December 15, 1934 


rs Jallows «Grease 
Weikly Markeé Review 


LARD OIL—The market was re- 
ported dull but steady and unchanged 
at New York with No. 1 quoted at 7%c, 
No. 2 at 712c, extra 81¢c, extra No. 1 
at 84%4c, prime 13%c, winter strained 
8%4c. 

NEATSFOOT OIL—A rather quiet 
market prevailed in New York with 
prices unchanged for the week with 
extra quoted at 8%c, No. 1 at 8c, 
pure 12c and cold pressed at 16%c 

GREASES—A moderate trade but a 
better tone featured the market for 
greases the past week at New York. 
While trade was not large the tone was 
firm, with a majority of producers hold- 
ing for the newly established levels. 
Consumers, however, were inclined to 
feel that the upturns were not war- 
ranted at this time and consequently 
were taking on supplies only as needed. 
At New York yellow and house were 
quoted at 4% @4%c, A white 5@5%«e, 
B white 4%@4%c, and choice white 
53¢c, nominal. 

At Chicago, the grease market was 
very steady with extremely light offer- 
ings the feature. Nearby inquiries 
were moderate, but a fairly good de- 
mand was reported for future delivery. 
Producers ideas were firm and consum- 
ers, where needing supplies had to meet 
the market. At Chicago, brown was 
quoted at 4%c, yellow 4%@4%c, B 
white 5%, A white 5%c and choice 
white all hog at 5%c 


Me 


FERTILIZER MATERIALS. 


BASIS NEW YORK DELIVERY. 
Ammoniates., 


Ammonium sulphate, bulk, per ton, 
basis ex vessel Atlantic ports: 
December, 1934, to June, 1935, 


TE vi cvewacespaeapaseeses @24.00 
Ammonium sulphate, double bags, 
per 100 Ibs. f.a.s. New York...... @nom. 
Blood, dried, 16% per unit........ @ 2.60 
Fish scrap, dried, 11% ammonia, 
10% B. P. L., f.o.b. fish factory.. Nominal 


Fish meal, foreign, 1144% ammonia, 
2096 BB. PB .. Kesg. GaiRec ccc sscvceeres @ 34.50 
Fish sc ty 9 acidulated, 6% ammo- 
nia, 3% A.P.A. f.o.b. fish factories 2.00 & 50c 
Soda nitrate, per net ton; bulk. 
Dec. to June, 1935, inclusive... . @23.50 


im 2OO-ID. DAES .cccccccccccccons @24.80 
Se SE: WEE ot ccecsenressunsaes @25.50 
Tankage, ground, 10% ammonia 
I BB. BP. Ee. We cc scccsccwcesss 2.40 & 10c 
Tankage, =e 9@10% ammo- 
nia, 15% B. P. L. bulk.........-. 2.10 & 10c 
Phosphates. 


Foreign bone meal, steamed, 3 and 


SO bags, per tom, C.1.£.....66 sce. @23.50 
Bone meal, raw, 4% and 50 bags, 

a re @25.00 
Superphosphate, bulk, f.o.b. Balti- 

more, per ton, 16% flat.......... @ 8.50 


- Potash Salt. 
Manure salt, 30% bulk, per ton.... @12.90 
Kalnit, 14% bulk, per ton.......... @ 8.50 
—_ in bulk, per ton, 40c unit 
K*¢ 
Sulphate in bags, per ey Ey 
Shipment Dec., ’34, to April, °35 


@35.00 


Dry Rendered Tankage. 


ee Serer Cerri @ AT% 
GOFG STOGEG 2... ccccwcrsiveseccsscesciae @ 5d 


Watch the “Wanted” page for posi- 
tions. 





Cn 





in) 


By-Products Markets 


1934, 


Chicago, Dec. 12, 
Blood. 


Blood is firm with unground selling 
at $3.05@3.10, delivered midwest points. 


Unit 
Ammonia. 
NIN id dro-¢-scrscessarsigea Ruane eee rete ae @$3.35 
RO ee ye $ 3.00@ 3.10 


Digester Feed Tankage Materials. 

Considerable strength shown in mar- 
ket for feed tankage materials with 
sellers holding for stronger prices. 


Unit Ammonia. 
ammonia. .$2.85@3.00 & 10e 
@3.00 & 10¢ 
@2.25 

Dry Rendered Tankage. 
Market continues firm with trading 
light, due to scarcity of offerings. 


Hard pressed and exp. unground per 


Unground, 10 to 12¢ 
Unground, 8 to 10%... .cccccccce 
DRE CIE gekceeaweassenaueas 


MND MUI va wens Signn cau eeneee $ .60@ .62% 
Soft prsd. pork, ac. grease & qual- 

WO, Ec coniscsis ts exteicminsieioea means @45.00 
Soft. prsd. beef, ac. grease & qual- 

a, “WEE | iaosiscsreew sions pees cease @40.00 


Packinghouse Feeds. 
Some strength evident in the market 
for packinghouse feeds, with higher 
prices asked. 





Carlots. 
Digester tankage meat meal, 60%... .$ @47.00 
Meat and bone se . err @47.00 
Steam bone meal, 65%, special feed 
ie eB Breer cere @32.00 
Raw bone meal for feeding.......... @30.00 


Fertilizer Materials. 
Fertilizer tankage is stronger with 
recent sales at $2.25@2.3§ & 10c. Sell- 

ers holding for higher prices. 


High grd. tankage, ground, ne. 


cc. £ Teepe ere 2.35@2.50 & 10¢ 
Bone tankage, ungrd., low gd., 
OOF DR. 56.20 cerictiwweesasgswen 14.00@15.00n 


een ee @ 2.50n 


Bone Meals (Fertilizer Grades.) 
Market unchanged to weaker. 
Steam, ground, 3 & 50............. mene 00 
Steam, unground, 3 & 50............ @13.00 


Horns, Bones and Hoofs. 


Little change; prices largely nominal. 


Horns, according to grade........... $55.00@85.00 
es, Ce NS ena veeenens cee eons 
oe ee oe 


Junk bones 







(Note—Foregoing prices are for mixed carloads 
of unassorted materials indicated above.) 


Gelatine and Glue Stocks. 


Jaws, skulls and knuckles are $16.50 
@17.00 per ton, delivered. 


Per ton. 
MNO cceciirewkanion ews aweaa case @10.00 
MECN in 66.0ss48 ee VenceeaNweabenn @18.00 
BN CMNNNEEE 5c auacicewnadamese aires @10.00 
ND SN avai veewameatsaeweseet @16.00 
Cattle jaws. skulls and knuckles..... 16.50@17.00 
Hide trimmings (new style)......... @ 8.00 
Hide trimmings (old style)..... sone @10.00 
Pig skin scraps and trim, per Ib. Duce @5%e 


Animal Hair. 


Winter hog hair production in fair 
demand. 





Summer coil and field dried.......... 5%@ *%e 
Winter coll Gried. ......c cccccccccece 1 @ 2%e 
Processed, black, winter, per Ib....... 6 @ b6%e 
Processed,. grey, winter, per Ib....... 4 @ 5%e 
Cattle switches, each*.......ccccccces 1%@ 1%e 


*According to count. 
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SEND YOUR CA 2D 
2 : q iil 1 ; 


NATIONWIDE | 
SERVICE 


* 


BY RAIL, WATER 
TRUCK AND AIR 


* 


REPRESENTATIVES IN ALL 
THE PRINCIPAL CITIES 


* 


SPECIAL 
POOL CAR 
SERVICE 


—— 9 ATIONW E 


The Largest Carton-Sellimrgc 
SUTHERLAND PAPER COMINY, 
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lmPrganization in the U.S.A. 


SUTHERLAND 
PRODUCTS 


* 
FOLDING CARTONS 


DRY AND PARAFFINED 
* 


PAPER PAILS 
* 


EGG PACKAGES 
* 


PICNIC AND 


LUNCHEON PLATES 
* 


COUNTER DISPLAY 
CONTAINERS 


ERY, KALAMAZOO, MICHIGAN 


er Week ending December 15, 1934 


Page 37 































































MEMPHIS PRODUCTS MARKETS. DUTY-FREE COCOANUT OIL. COTTON OIL TRADING. 
(Special Report to The National Provisioner.) Plans are reported under way for in- COTTONSEED OIL—Store oil de- 
Memphis, Tenn., Dec. 12, 1934. troduction of a bill into the coming mand was fair, with offerings light and 
Cottonseed meal was dull and some- Congress to provide for a_ specified steadily held. Crude oil was quoted at 
what lower on liquidation and switch- quota of cocoanut oil to be brought in 9c nominal across the belt. 
ing. Trading was on a small scale, from the Philippines duty free each Market transactions at New York: 
March selling from $38.10@39.00 at year until the final ratification of - 
which latter price there was fair liqui- Philippine independence. It is expected vole, Teer T, BOs. 
dation with some lots going over un- that this quota would amount to ap- : —Range— —Closing— 
sold at this level. January was switched Proximately the average import for the Sales. High. Low. Bid. Asked. ae 
into May both at $1.00 and 80c, with Past five years. In addition to being Spot .... teense Boveey irs 
December selling at $37.60. There was free from import duty it would also be Dec. ..... Cais erie lesa 1000 a 1015 _ 
little of a constructive nature in outside free from domestic taxation in the Jan. ..... 6 1018 1015 1005 a 1015 — 
markets or in conditions surrounding United States. Effect of the excise tax Feb. CRD: ORE R en eaies Lees 1008 a 1018 tor. 
the actual. The government report, so Of 3¢ per pound already has been shown Mar. .... 24 1026 1015 1015 a 1017 The 
far as shipments were concerned, was in statistics of importation of cocoanut Apr. BES See! eres ee ae) 1015 a 1025 cottons 
about as looked for—203,598 tons and other oils and in decline in the May eeee 17 1038 1027 1027 a 1029 letup 
against 261,221 tons last year and a Practice of using cocoanut oil in mar- June .... .... oes 1028 a 1038 tenden 
five-year average of 295,203 tons, the garine manufacture. July 19 1047 1043 1038 a 1040 weeks 
total shipments for the season to No- a So ide 66 contracts. Crudes 9c bid. up son 
vember 30th showing a loss of 112,441 ; we a stubbo 
tons as compared with last year, while MARGARINE PRODUCTION. eenieatee de Coeaeee ¥ profes: 
the total visible supply of cake and meal Less than half as much oleo oil mar- Spot mpeg ssticzsion ieewis BW sees ae 
in seed and meal is approximately garine was produced in the fiscal year Dec. ..... «++. . .:.. 1001 a Bid soungguie 
72,000 tons less. 1934 than ten years earlier, while the ee 1 1011 1011 1008 a 1009 po ae 
Cotton seed was not affected by the amount of vegetable oil margarine pro- Feb. ee “ ---- 1008 a 1018 nuvanag 
report notwithstanding that receipts to duced has more than doubled in that Mar. .... 8 1020 1016 1015 a 1017 ad M 
date were appreciably under those of a_ period. Of the total production in 1925, Apr. .... . ee =— a 1025 the pte 
year ago with a corresponding falling more than 54 per cent was the oleo oil May ..... 14 1030 1026 028 a trad selon 
off indicated for the balance of the sea- product while in 1934 it constituted less Jume ---- -- --. ++-. 1028 a 1040 ees 
son. Prices were inclined to easiness than 20 per cent of the total. The most July ..... 1 1041 1041 1037 a 1039 \ bul 
throughout the session but regained marked decline in the output of oleo Sales 24 contracts. Crudes 9@9%e. ea 
their loss with closing prices unchanged oil margarine has taken place in the Monday. D ber 10, 1934 aenene 
for the day. past four fiscal years. Production in ee a ae 
—— 1930 was approximately 109,000,000 Ibs. a (> ine wok eoey ieee Ph 
sail . ‘ This dropped to 76,000,000 Ibs. in 1931 Te rere splay 
y N vi J vy. ». es 4 . ‘ « y 
a vite SEES PROSUCT BAVORTS. |. 50,490,000 Ibs. in 1932 and to 39,591,- Jan. ..... 2 1013 1001 997 a 1000 and wi 
Exports of cottonseed products for 000 Ibs. in 1983. In 1934 there was a Feb. .... .... .... .... 998 a 1008 what v 
four months ending Oct. si, 1934: . slight increase to 47,474,000 lbs. Vege- Mar. .... 23 1017 1006 1005 a 1008 surpris 
a Los O78 Lestosr table oil margarine production totaled Apr. .... .... .... .-.. 1006 a 1016 been d 
Oil, refined, Ibs. 0022222252222 "sa7e49 1166,819 96,194,000 Ibs. in 1925 and increased to peed --+- 37 1080 1016 1016 a 1018 a 
Cake and meal, tons of 2,000 Ibs. 1,515 27,711 € * ‘ 5 lvitie 
ake a al, : aid 27,411 193,499,000 Ibs. in 1934. UNE .... ewes wees BOR @ Same Ss 
Linters, running bales......... 57,611 27, 669 July ee J 7 1035 1025 1025 a 1029 _ in 
bie f c , on the 
PRODUCTION AND CONSUMPTION OF COTTON SEED AND PRODUCTS. _—S@les_ 69 contracts. Crudes 9@9%e. ha 
Cotton seed received, crushed, and on hand, and cottonseed products manu- Tuesday, December 11, 1934. Cott 
factured, shipped out, and on hand for four months, ended November 30, 1934, eee one rer est sta 
—— COTTON SEED RECEIVED, CRUSHED, AND ON HAND (TONS). — ie i. | ae pe . = pac 
Received at mills* Crushed On hand at mills an. ..... AS, SS Sy Se ae 998 a 1005 000 bbl 
Aug. 1 to Nov. 30. ih 1 to = eg —- 5 rr Feb. «cle sews eee Se a eee Sens 
1934. 1933. 193 933. ‘ 33. ~ - a ) 
ere 2,777,028 3,115,800 1,983,047 1,232,067 1,353,691 Mar. 12 1015 1005 1009 a 1018 Asar 
MME. ciwfoaionerdenetiaaes , 164,048 107,338 ‘91 993 50,674 BE. sins) ives. woes weve SOlD @ tee 7 h 
Arkansas "©... 48,831 wean «© uoise «= gatasy «May .... 17 1025 1013 1021 a 1022 tbls. a 
California 1... 55.519 ess Se Genk eee ... 1022 a 1032 “eines 
lee oc ae 117.463 itis 23 July .... 2 1025 1025 1030 a 1033 tg 
ississippi . if 372,86 5,985 y H 
ge A 104945 108,441 57,009 ieee 31 contracts. Crudes 9@9%e. distrib 
Oklahoma ........ 68,114 306,758 197,126 136,914 TID\ 
mg <aheacetrsors Dae tT 280,022 169,059 06,835 Wednesday, December 12, 1934. large f 
DE Mniwckccurevscoenvecssws 597,075 1,045,070 655,725 8,648 Sive ev 
eS eer 61,724 51,014 20d oe Sr mr ae ye terially 
*Includes seed destroyed at mills but not 222,761 tons and 220,938 tons on hand Aug. 1 nor 43,143 ee nies stcn nae Ae ae 
tons and 14,416 tons reshipped for 1934 and 1933 respectively. me other, é 
ae pers NRE ie CE ; : : [ee Sean Winlghe watery lee ane sumpti 
COTTONSEED PRODUCTS MANUFACTURED, SHIPPED OUT, AND ON HAND. Feb 985 996 pt 
On hand Produced Aug. 1 Shipped out Aug. On hand CD. cece cece tees cece 2 4 much t 
Season August 1 to November 30. 1 to Noy. 30. November 30. Mar. ..:. 88 1017 970 992 a 995 oils. 
oo ere rrr { *34,400.287 542, 698 ~ 516, $18,717 *100, ag Apr. eR eT Tie eet 993 a 1003 
Refned oll. oe ra Sa. at «fillet > May 86 1026 985 1003 a trad wae 
~ounds aan 5,756,448 
rn mares June ws cena dens SOO nag 
ons 310,87 92,38 3,07 a . D, 25 ‘ 
a 100.84 4 $14,078 July 3 1035 1035 1011 a 1014 result « 
Lanter eaten veseeeeenee olf 16.686 Iai Tat Sales 166 contracts. Crudes 9c nom. ™ lar 
r ng bales) ........1 70,786 160,148 i 
Hull. fiber , Si PARR ‘Is 646 3.397 Thursday, December 13, 1934. N oil 
(500-Ib. bales) O85 5,288 Novem! 
ee. S.- iby t a6 Jan. ..... .... 975 965 966 a 969 3,109,0( 
*Includes 4,378,688 and 18,380,667 pounds held by refining and manufacturing establishments and Mar. .... .... 990 974 978 a 979 ago, or 
9,998,880 and 35,895,480 pounds in transit to refiners and consumers August 1, 1934, and November May 1000 985 988 a.... Th 
30, 1984, respectively. 5 wi 
tincludes 3,605,195 and 7,135,804 pounds held by refiners, brokers, agents, and warehousemen at July 1005 995 1000 a pear si 
In eransit to be a turers of land aunt, sleonaranrine “aa ae Bah ana —— Sales 10,200,000 Ibs. Spot ene in the n 
ber 30, 1934, respectively. year. | 
Produced from 470,966,215 pounds of crude oll. (See page 41 for later markets.) pates t! 
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Trade Less Active—Market Reactionary 
—Sentiment Mixed — Cash Trade 
Fair—Crude Firm—Statistical Re- 
port Bullish—Outside Easiness Fac- 
tor. 

The feature in the futures market for 
cottonseed oil the past week was some 
letup in activity and a _ reactionary 
tendency. For the first time in several 
weeks speculative buying power dried 
up somewhat but the market continued 
stubborn to scattered liquidation and 
professional pressure for a reaction, un- 
til a bullish government monthly sta- 
tistical report failed to produce buy- 
ing enthusiasm, which was followed by 
rather general selling and uncovered 
some stop loss orders, carrying March 
and May off about ‘2c per pound from 
the season’s best levels. The decline 
however, ran into buying on resting 
orders, and brought about some renewal 
of bull support, with the result that 
about half of the loss was quickly re- 
covered. 

For several days the market had been 
displaying a weaker technical condition, 
and while the sudden slump was some- 
what unexpected, it was not altogether 
surprising. The outside markets had 
been displaying a groggy appearance 
for several days, tending to curtail ac- 
tivities on the part of the Wall Street 
bulls in oil, but it was noticeable that 
on the setback there was some disposi- 
tion to reinstate sold-out holdings. 

Cotton oil itself presented the strong- 
est statistical position of the season to 
date. November consumption exceeded 
expectations, running slightly over 309,- 
000 bbls. against the revised figures for 
November last year of 271,000 bbls. 
As a result, consumption the first four 
months of the season was 1,507,000 
bbls. against 1,001,000 bbls. the same 
time last year, an increase of more than 
5u per cent. The fact that November 
distribution was maintained at such a 
large figure was again rather conclu- 
sive evidence that distribution has ma- 
terially enlarged for one reason or an- 
other, and without doubt November con- 
sumption was surprising in view of the 
much talked of importation of foreign 
oils. 

Seed receipts for the four months 
totaled 2,777,000 tons, against 3,116,000 
tons the same time last season. As a 
result of the smaller seed receipts, and 
the larger consumption visible stocks 
of oil in all positions at the end of 
November were 2,313,000 bbls. against 
3,109,000 bbls. the same time a year 
ago, or 796,000 bbls. less. 

The decrease in the stocks would ap- 
pear sufficient to justify the upturns 
in the market from the low point of last 
year. While no one in the trade antici- 
pates that the distribution can keep up 
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Vegetable Oils 


Weekly Marpet ete 


for the full season at the terrific pace 
set thus far, nevertheless there is no 
particular reason at this time for an- 
ticipating any marked falling off in 
monthly consumption the balance of 
this season compared with the same 
months a year ago. If distribution is 
maintained the balance of this season 
at the same pace as last season, there 
is the certainty of a very marked re- 
duction in the carryover at the end of 
the season. Thus the price trend on 
the next crop would depend entirely on 
the size of the new production as the 
in-between season’s demands will prob- 
ably take care of the carryover at the 
end of this season. 

As a result, the market is in a very 
healthy position from a supply and de- 
mand standpoint. Incidentally thus far 
this month reports indicate a fairly 
good cash business passing, and this is 
more or less confirmed by the absence 
of any particular pressure of actual oil 
in any direction. The crude markets 
most of the week were 9c bid and 9%4c 
asked, but on the setback in futures 
crude was called 9c nominal. 

A weakening in the corn price had 
a disturbing influence on lard, while 
rather heavy hog marketings of late 








SOUTHERN MARKETS 


New Orleans 
(Special Wire to The National Provisioner.) 


New Orleans, La., Dec. 18, 1934.— 
After healthy liquidation in New York 
and New Orleans cotton oil futures, the 
price is down only about 35 points for 
the week with crude having a few sales 
at 8%c lb. f.o.b. mills. Edge is off 
crude and refined markets for the 
present but mills are confident seed 
prices for moderate unsold stocks can- 
not be materially lowered during the 
balance of the season and hence they 
expect substantial upturns for products 
after the turn of the new year. Bleach- 
able is tightly held at 9%c lb. loose New 
Orleans. Further minor liquidations 
may occur before sustained advances, 
as profit taking by longs with big prof- 
its appears to be the main cause of the 
present weakness. 


Memphis 
(Special Wire to The National Provisioner.) 
Memphis, Tenn., Dec. 138, 1934.— 


Crude cottonseed oil nominal 8%c lb. 
for Valley; forty-one per cent protein 
cottonseed meal, $37.75. 


Dallas 
(Special Wire to The National Provisioner.) 
Dallas, Tex., Dec. 13, 1934.—Prime 
cottonseed oil, 8%c lb.; forty-three per 
cent meal, $41.00; hulls, $15.00. 











were reported resulting in an enlarge- 
ment in the stocks of lard at Chicago. 
However, the hog run has letup the 
past few days and in fact some predic- 
tions were heard that the peak of the 
winter hog run had passed. 

COCOANUT OIL—There was nothing 
particularly new in this market with 
routine conditions prevailing. At New 
York prices were quotably unchanged 
at 3%c for shipment. Copra was quoted 
at $1.90, the first quotation in some 
time. 

CORN OIL—Trade appeared to be 
somewhat quieter, and the market bare- 
ly steady, influenced partly by the re- 
actionary tendency in cotton oil. Offer- 
ings of corn oil, however, were not 
large. Domestic crude was quoted un- 
changed at New York at 9%4c. Foreign 
offerings were too high, being on a 
basis of slightly over 11c. 

SOYA BEAN OIL—While mills were 
asking 7%c it was said that resale oil 
at New York could have been bought 
at 7%c. Foreign oil was reported 
offered equal to 7c, delivered. 

PALM OIL—A firm tone and a much 
broader inquiry was reported at New 
York the past week. Prices advanced 
at least 4c and at times it was diffi- 
cult to secure offerings or prices. The 
better tallow market undoubtedly cut 
some figure. At New York spot Nigre 
was quoted at 314c, nominal, and Suma- 
tra oil at 35%c. 

PALM KERNEL OIL — Consuming 
demand was reported quiet and English 
oil was believed to be available at New 
York at 3.30c, c.i-f. 

OLIVE OIL FOOTS—Demand ap- 
peared routine and moderate on the 
whole. At New York sellers quoted 
drums at 7c while barrels were said to 
have been done in a moderate way at 
Te. 

RUBBERSEED OIL — Market nom- 
inal. 


SESAME OIL—Market nominal. 


PEANUT OIL—Domestic crude at 
New York quoted at 912c although some 
dealers indicated oil could be bought 
%¢ below that figure. Foreign oil was 
quoted at 5.15@5.35c in bond. 


—— %—— 


VEGETABLE OIL IMPORTS. 


Imports of vegetable oils and oil bear- 
ing materials in the four months’ period 
July to October, 1934, with compari- 
sons are reported as follows: 

July-Oct., July-Oct., 
1934. 1933. 


Ibs. Ibs. 
Cocoanut oil from 





by rere 85,752,000 105,842,000 
Paimkernel oi] ............ 699,000 2,565,000 
Palm oil ..................39,387,000 100,102,000 
Peanut oil 465,000 389,000 
Soybean oil . 804,000 3,213,000 
er .55,231,000 271,753,000 
| RR 2,005,000 = 21,574,000 
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For meat products of a 
E 
greasy nature ° ° ° Ps 
cei] 
, t 
¢ There is scarcely any food product of a greasy = 
nature for which the grease-resisting Kleen Kup is - 
not ideal. 
C 
¢ This package is the result of many years’ ex- i 
perience in furnishing the meat industry with packages tA 
for sausage meat, chili con carne, lard and other meat me 
. air 
products. Highly repellent to grease, its makers believe re 
it to be the best package of its kind available. si 
$9.8 
¢ The grease-resisting Kleen Kup is available in 
sizes from one ounce to ten pounds. T 
Measure : 
h | : 
the Mileage . 
ern, 
You Get From oo. @°. 
B T k C . . \ Bra 
SAS & i. in ¢ 
emis i ruc overs —Coér#P DE Tic 
oT : ELICO 
oC MI 
Mileage is the test of truck cover quality just , 7 
as it is the test of tires, batteries, oil and gas. ad 
BEMIS truck covers are made better .. . Pres 
that’s why they withstand road punishment— —_ 
that’s why they last longer—that’s why they’re Gana 
more economical in the long run. Engl 
Bemis duck is uniformly manufactured to } an 
strictest specifications. Bemis truck covers rela 
are strongly reinforced with overlapping ® You incur no obligation by asking us Urugt 
seams. They’re sturdily stitched. to send samples ond suggestions 
A double thickness of duck where the metal ° ; 
grommets are inserted protects this point-of- mm. 
strain against tearing. com] 
Hundreds of packers prefer these stronger 4 he ; 
truck covers. Order them to your exact size, at $: 
in any weight. Write today for a free sample viou 
ss 1935 
of BEMIS duck. The Package That 33 
204 
BEMIS BRO. BAG CO ane oe aan _ 
° ° Ge 
420 POPLAR ST......... ST. LOUIS, MO. . that 
sent} 
Offices: Leute ee, ae on, fonosprvice (6. him 
New York San Francisco Louisville ; Salt Lake City prod 
pees ~ n ees polis _ oy Wichite = 
Detroit New Gules Memphis } seer ggg a offic 
Los Angeles Kansas City Omaha Salina, Kans. —— New 
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WHEN'S CLOSING MARKETS 





FRIDAY’S CLOSINGS 
Provisions. 


Hog products were unsteady the lat- 
ter part of week with liberal hog re- 
ceipts and moderate cash trade. Liqui- 
dation was unsteady covering hogs and 
commission house buying on resting or- 
ders checked downturns. 


Cottonseed Oil. 


Cotton oil displayed further weakness 
on continued liquidation, influenced 
partly by lard weakness but steadied 
under commission house and Wall 
Street buying. Thirteen December ten- 
ders issued December 14. Cash trade 
fair, crude, 8%c bid in all sections. 

Quotations on bleachable cottonseed 
oil at New York Friday noon were: 


Dec., $9.75; Jan., $9.88@9.90; Mar., 
$9.99; May, $10.09; July, $10.16@10.20. 
Tallow. 


Tallow, extra, 5%c, f.o.b. 


Stearine. 
Stearine, 9c plants. 
Friday’s Lard Markets. 


New York, Dec. 14, 1934.—Prices are 
for export; no tax. Lard, prime west- 
ern, $9.45@9.55; middle western, $9.45 
@9.55; city, 8%: @9c; refined Continent, 
95,@9%c; South American, 9% @9%c; 
Brazil kegs, 9% @10c; compound, 12%c 
in carlots. 


2 


= 
MEAT IMPORTS AT NEW YORK. 


Principal meat imports at New York 
for the week ended Dec. 8, 1934: 


Point of 

origin. Commodity. Amount. 
Argentine—Canned corned beef........ 132,840 lbs. 
Australia—Oleo stearine .............. 112,289 lbs. 
Brazil—Canned corned beef............ 2,520 Ibs. 
CONN boc cececteecccvocsveces 2,646 lbs. 
eer 950 lbs. 
Canada—Pork tenderloin ............-- 983 Ibs. 


England—Meat paste 
England—Sausage 

Germany—Sausage 
Germany—Ham 
Ireland—Bacon 





ee en ee 145 lbs. 

Uruguay—Canned corned beef......... 180,000 Ibs. 

Uruguay—Jerked beef ................ 7,077 Ibs. 
—— fe | 


GERMAN HOGS AND LARD. 


Top hogs at Berlin were quoted at 
$17.23 per cwt. on November 28, as 
compared with $18.05 a week earlier 
and $15.06 at the same time last year. 
Lard in tierces at Hamburg was quoted 
at $20.10 compared with $19.72 the pre- 
vious week and $13.09 on November 29, 
1933. 


——_4o—_—_ 


NEW YORK BROKERAGE CHANGE. 

George Prentzel, jr., has announced 
that Ralph R. Arne, formerly repre- 
senting Oscar Mayer & Co., will join 
him as a partner in his packinghouse 
products brokerage business. The firm 
will be known as Prentzel & Arne, with 


offices in the Produce Exchange Bldg., 
New York City. 


Week ending December 15, 1934 


BRITISH PROVISION MARKETS. 
(Special Cable to The National Provisioner.) 
Liverpool, Dec. 14, 1934. 
General provision market quiet and 
unchanged, with a fair demand for 
hams and lard. Friday’s prices were: 
Hams, American cut, 85s; hams, long 
cut, 90s; Liverpool shoulders, square, 
none; picnics, none; short backs, un- 
quoted; bellies, English, exhausted; 
Wiltshires, unquoted; Cumberlands, ex- 
hausted; Canadian Wiltshires, 76s; Ca- 
nadian Cumberlands, 65s; spot lard, 
48s 9d. 
a 


LIVERPOOL PROVISION MARKETS. 
Prices per 100 lbs. of quality product 
at Liverpool on November 28: 


Nov.28, Nov.21, Nov.29, 
1934. 1934. 1933. 


American green bellies......} Yom. Nom. $15.03 

Danish green sides.......... $19.18 $19.15 17.90 

Canadian green sides ...... 17.84 17.93 15.84 

American short green hams.. 18.92 18.93 17.61 

American refined lard ...... 10.57 10.58 6.97 
a 


BRITISH PROVISION IMPORTS. 

Liverpool] provision imports during 
November, 1934, reported by Liverpool 
Provision Trade Association: 


Nov., 

1934. 

Bacon (including shoulders) cwts.......... 13,131 
RI GIES, n.s.0:0o-00:tno-ok4:baweeawnesea.0 450.56. ae 
BO CHD. Secicdecencewecescea seen eswesicns 1,262 


The approximate weekly consumption 
ex Liverpool stocks is given below: 


Bacon, Hams, Lard, 

cewts. cwts. tons. 

Gs EE dk Anas baebales 2,928 6,223 445 

 _ Fae 2,173 5,615 429 

cs Se 6 6000 tawaneees 3,046 8,227 523 
a 


NEW YORK MEAT SUPPLIES. 


Receipts of Western dressed meats 
and local slaughters under federal in- 
spection at New York for week ended 
Dec. 8, 1934, with comparisons: 


Week Cor. 
ended Prev. week, 
West. drsd. meats: Dec. 8. week. 1933. 
Steers, carcasses.. 11,414 7,748 11,368 
Cows, carcasses... 1,360 646 843 
Bulls, carcasses... 318 195 128 
Veals, carcasses... 10,966 10,140 11,597 
Lambs, carcasses. 29 729 41,108 
Mutton, carcasses. 31,582 22,824 1,351 
Beef cuts, lbs.... 471,704 620,272 741,163 
Pork cuts, lbs....2,361,853 1,486,603 2,099,703 
Local slaughters: 
a. ee 9,351 8,401 8,203 
ME: vie-sies pense 14,449 12,021 11,919 
. ee 54,239 47,016 45,730 
eee 83,418 54,005 63,452 
— 


PHILADELPHIA MEAT SUPPLIES. 

Receipts of Western dressed meats 
and local slaughters under city and fed- 
eral inspection at Philadelphia for the 
week ended Dec. 8, 1934: 


Week Cor. 

ended Prey. week, 

West. drsd. meats: Dec. 8 week. 1933. 
Steers, carcasses ...... 2,306 1,739 2,765 
Cows, carcasses ....... 1,272 1,145 969 
Bulls, carcasses ...... 250 355 152 
Lambs, carcasses ..... 1,781 1,387 1,716 









Veals, carcas 6,798 13,139 
Mutton, carcasses .... 2 21 575 
a ee 415,787 449,343 505,309 
Local slaughters: 
CMMG  hioo 0c Pees nese 2,273 1,897 1,818 
CNUOD 6.00.65: 00: 000 c00 i.. 3,089 2,693 2,970 
Ec cewabe.e wwe os :.. 17,808 17,742 16,938 
oS ere 7,353 5,969 6,848 


WILSON & CO. RECAPITALIZES. 


The board of directors of Wilson & 
Co. at a meeting on December 14 ap- 
proved a plan of recapitalization of the 
corporation and directed that the plan 
be submitted to-the stockholders at the 
annual meeting to be held February 19, 
1935. Briefly, the plan contemplates: 


1—A change and reclassification of 
the 7 per cent preferred stock into $6.00 
cumulative preferred stock without par 
value, at the rate of 1.4292 shares of 
$6.00 preferred stock for each share of 
7 per cent stock. When the plan be- 
comes effective each share of 7 per cent 
preferred stock, which now has accumu- 
lated dividends of $26.25, will become 
1.4292 shares of $6.00 preferred stock. 


The $6.00 preferred stock will be en- 
titled to dividends from February 1, 
1935, will be callable at $100 per share 
and accrued dividends, if any, and in 
the event of liquidation will be entitled 
to receive $100 per share and accrued 
dividends before anything is distributed 
to the common stock. 


2.—A change and reclassification of 
the shares of class “A” stock of the 
company into shares of common stock, 
without par value, five shares of com- 
mon for each share of class “A.” 


3. One share of the present out- 
standing common stock will become one 
share of the new common stock. 


The Company’s audit for the year 
just closed has not been completed, but 
indications are that earnings have been 
such, together with the outlook for the 
future, as will justify the inauguration 
of a dividend upon the common stock 
when the plan becomes effective. 


——e—____ 


BOSTON MEAT SUPPLIES. 


Receipts of Western dressed meats 
at Boston, week ended Dec. 8, 1934: 


Week Cor. 

ended Prev. week, 

West. drsd. meats: Dec. 8. week. 1933. 
Steers, carcasses ...... 2,469 2,292 2,740 
Cows, carcasses ...... 2,011 1,551 2,076 
Bulls, carcasses ....... 25 15 51 
Veals, carcasses ...... 640 758 1,370 
Lambs, carcasses ..... 16,840 12,360 20,420 
Mutton, carcasses Pe 2 100 279 
PEE, TRB. cesscccwsces 287,262 239,734 383,339 

a fe - 


ARGENTINE BEEF EXPORTS. 

Cable reports of Argentine exports 
of beef this week up to Dec. 14, 1934, 
show exports from that country were 
as follows: To the United Kingdom, 
27,354 quarters; to the Continent, 
17,564. Exports the previous week 
were: To England, 95,698 quarters; to 
Continent, 4,185 quarters. 

— -%—— 


LARD AND GREASE EXPORTS. 


Exports of lard from New York City, 
Dec. 1, 1934, to Dec. 12, 1934, totaled 
2,192,595 lbs.; tallow, none; greases, 
28,000 lbs.; stearine, 127,200 Ibs. 


~~~ - 
HULL OIL MARKETS. 
Hull, England, Dec. 12, 1984. — (By 


Cable.)—Refined cottonseed oil, 22s; 
Egyptian crude cottonseed oil, 20s. 
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CHICAGO 


Reported by U. S. Bureau of Agricultural 
Economics. 


Chicago, Dec. 13, 1934. 

CATTLE — Compared last Friday: 
Fed steers and yearlings grading me- 
dium upward unevenly 25@50c higher; 
common kinds 25¢ lower; run largely 
warmed up and shortfed steers, al- 
though Wednesday’s trade uncovered 
liberal crop strictly good and choice 
steers and yearlings. Demand very 
broad for well finished light cattle, both 
steers and heifers. Closing undertone 
firm on fed heifers but common kinds, 
like common steers, 25c lower. Cutter 
and common beef cows broke sharply 
early in week but regained big share 
of decline, closing steady to weak. Bulls 
steady, but vealers $1.00@1.50 lower. 
Week’s extreme top fat steers, $10.10, 
several loads, $9.50@10.00; best year- 
lings; $9.90, light yearlings; $9.60, heavy 
heifers, $8.60. Cutter cows sank to 
$1.00@1.75, but closed at $1.25@2.00. 

HOGS—Compared last Friday: Gen- 
erally 5@10c lower on most classes; 
local receipts heaviest since January; 
week’s top $6.35, highest in two months; 
closing peak $6.20. Late bulk better 
grade weights above 250 lbs., $6.10 and 
$6.15; 200 to 240 lbs., $5.65@6.10; 170 
to 190 lbs., $5.00@5.50; light lights, 
$4.00@4.75; slaughter pigs, $2.50@3.50; 
packing sows, $5.50@5.75. 

SHEEP—Compared last Friday: Fat 
lambs 40@65c lower, sheep strong to 
25c higher. Expanded numbers slaugh- 
ter lambs early bearish factor along 


with sluggish dressed trade and outlook 
for poultry competition late next week. 
Week’s top lambs, $7.75, late top, $7.25; 
early bulk, $7.50@7.65, late bulk, $7.00, 
with $7.10 paid sparingly by shipper 
interests. Occasional half-fat “come- 
backs,” 25@75c under bulk prices; year- 
lings, $6.00@6.25 mostly, best Monday, 
$6.50; slaughter ewes, $2.25@3.00, top, 
$3.25. 


KANSAS CITY 


Reported by U. S. Bureau of Agricultural 
Economics. 


Kansas City, Kans., Dec. 13, 1934. 

CATTLE—Fed steers and yearlings 
met a fairly dependable outlet, espe- 
cially those suitable for Christmas trade 
and values are mostly 15@25c higher 
than last Friday. Quality was consider- 
ably improved over recent weeks and 
numerous lots of well finished steers 
and yearlings sold from $7.75@8.50, 
while choice 1,046 lb. weights brought 
$8.65 and some prime 998-lb. yearlings 
scored $9.25. Fed heifers and mixed 
yearlings ruled slow and weak to mostly 
25c lower. Better grades of slaughter 
cows held fully steady but lower grades 
were reduced 15@25c under late last 
week. Sausage bulls closed firm while 
vealers declined 50c@$1.00 with the late 
top at $5.50. 

HOGS—The hog market continued 
extremely uneven, but during the week 
some strength developed and final 
values are generally steady to 5c higher 
than last Friday with some sales of 
underweights 15@25c up. On Wednes- 
day the top reached $6.20 on choice 
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strongweight butchers, the highest 
since late in September, but the closing 
top rested at $6.00. Late sales of de- 
sirable 210-lb. and up ranged from $5.85 
@6.00 while 170- to 200-lb. weights 
brought $5.15@5.80. Better grades of 
140- to 160-lb. offerings cleared from 
$4.00@5.00 and 100- to 130-lb. fat pigs 
were plentiful at $2.00@3.50. Packing 
sows are slightly higher at $5.40@5.75. 

SHEEP—Fat lamb values were under 
pressure after Monday and closing 
levels are 50@65c lower than last Fri- 
day. Choice fed lots scored $7.40 on 
the week’s opening session but at the 
close similar grades of both natives and 
fed lambs had to sell at $6.85 and down 
with best clippers at $6.35. Mature 
sheep were scarce and prices are firm 
with odd lots of fat ewes selling from 
$3.00 down. 


ST. LOUIS 


Reported by U..S. Bureau of Agricultural 
Economics. 


East St. Louis, Ill., Dec. 13, 1934. 


CATTLE—Compared with the pre- 
ceding Friday: Good and choice steers 
and similar quality mixed yearlings and 
heifers closed 15@25c higher; other 
steers steady. Common and medium 
mixed yearlings and heifers barely 
steady. Cowstuff and bulls unchanged; 
vealers 25c lower. A top of $8.50 was 
paid for 893-lb. and 1,132-lb. steers, 
with bulk of sales at $4.25@6.85. Top 
mixed yearlings registered $7.75 and 
top heifers $7.25 with bulk of mixed 
yearling and heifer sales, $4.00@6.00. 
Top beef cows scored $4.00, with most 








Hi. L. SPARKS 


HOGS — SHEEP — CALVES — CATTLE 


National Stock Yards, Ill.—Phone East 6261 
Mississippi Valley Stock Yds., St. Louis, Mo. 
ae Phone Colfax 6900 or L. D. 299 Ea 
Springfield, Mo.—Phone 3339 





& CO. 


Graybill & Stephenson 


Order Buyers of Hogs 


KANSAS CITY STOCK YARDS 
The Market of Quality 


Kansas City, Mo. 




















National Stock Yards 
Illinois 
Phone East 21 


HOG BUYERS ONLY 


Watkins-Potts-Walker 


Indianapolis 
Indiana 
Phone Lincoln 3007 





Order Buyer of Live Stock 
L. il. 


Indianapolis, Indiana 


McMURRAY 
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Springfield, Mo. 








BEN SHEPPARD 


Order Buyer of Live Stock 


Telephone 2322 
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Do you buy your ‘Livestock | 
through Recognized Pur- 
chasing Agents? 

















The National Provisioner 
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deals $2.25@3.00 and cutters and low 
cutters, $1.25@2.00. Sausage bulls 
topped at $3.00 and early top on vealers 
was $7.00, with closing top $6.75. 

HOGS—Swine values more than lost 
early advances to finish 10@15c lower 
for the week. The week’s top was $6.40. 
Most hogs wound up at $5.75@6.25; 
packing sows, $5.25@5.60. 

SHEEP—Fat lambs lost 25@40c dur- 
ing the period, other classes holding 
steady. Fat lambs finished at $7.00@ 
7.35. Yearlings, $5.75@6.25 and fat 
ewes, $2.00@2.75 


OMAHA 


Reported by U. S, Bureau of Agricultural 
Economics. 


Omaha, Neb., Dec. 13, 1934. 

CATTLE—Fed steers and yearlings 
met with uneven market during week, 
good to choice grades being wanted by 
all interests and showing strength with 
current prices 25@40c higher than on 
Friday, last week. Good to choice year- 
lings were particularly active and show 
the maximum upturn. Short feds of all 
weights sold slowly but prices generally 
held fully steady, instances strong to 
25c higher. Heifers are strong and 
cows steady to 10@15c higher. Bulls 
gained 25c and vealers held about 
steady. Choice 1,140-lb. long yearlings 
earned $9.35, 1,175-lb. weights, $9.40 
and 1,440-lb. averages, $9.60. Small 
lots heavy heifers sold up to $7.75. 

HOGS—Compared with last Friday: 
Hog prices steady to 10c lower. Thurs- 
day’s top, $6.00, with the following 
bulks: Good and choice 220 lbs. up, 
$5.80@6.00; 200 to 220 lbs., $5.50@5.85; 
170 to 200 lbs., $4.75@5.65; 140 to 170 
lbs., $3.75@4.75; slaughter pigs, $2.00@ 
3.25; feeder pigs, 75c@$2.00; packing 
sows, $5.50@5.75; stags, $4.50@5.00. 
Medium grade, all weights, discounted 
generally 25@50c under good and 
choice. 

SHEEP—Market on lambs took a 
nose dive, traceable to increased re- 
ceipts in the aggregate and a weakening 
dressed lamb trade. Compared with 
Friday, lambs are 65@75c lower. Year- 
lings and aged sheep have been in light 
supply and are strong to 25c higher. 
Thursday’s bulk sorted natives and fed 
wooled lambs, $6.50@6.75; fed clipped 
lambs quoted $6.00@6.50; good and 
choice fed yearlings, $5.25@6.25; good 
and choice ewes, $2.25@3.00. 


ST. PAUL 


By U. S. Bureau of Agricultural Economics and 
Minnesota Department of Agriculture. 


So. St. Paul, Minn., Dec. 12, 1934. 

onveee. teed to choice fed steers 
and yearlings were fully steady at $6.00 
@8.00; shorter-feds down to $5.00; 
plainer butcher steers, $2.50@4.50; 
common to medium butcher heifers, 
$2.00@4.00; cutter cows, $1.00@1.75; 
beef cows, $2.00@3.00 or better; cutter 





to medium bulls, $2.00@3.00; medium 
to good vealers, $3.00@4.50; choice, 
$5.00. 

HOGS—Hogs were strong to mostly 


Week ending December 15, 1934 


10c higher Wednesday, better 220 to 
325 lbs. earning $5.70@5.90; a few 
fancy hogs late to $6.00; better 180 to 
210 lbs., $5.00@5.60; 160 to 170 lbs., 
$4.35@4.85; 140 to 150 Ibs., $3.25@ 
4.10; fat pigs, $2.00@3.00, good sows 
mostly $5.50. 

SHEEP—Lambs declined 25c, placing 
bulk to packers at $6.75; real heavy- 
weights, $5.75; common and medium, 
$4.50@5.50; yearling wethers, $4.25@ 
5.50; slaughter ewes, $1.75@2.75. 


——_——_ 


CORN BELT DIRECT TRADING. 


Reported by U. S. Bureau of Agricultural 
Economics, 


Des Moines, Ia., Dec. 13, 1934. 

Demand for hogs at 22 concentra- 
tion points and 7 packing plants in Iowa 
and Minnesota was broad during the 
current week and despite extremely 
heavy receipts, prices held steady to 
5c lower than last week’s close. Late 
general price range of good to choice 
220 to 350 lbs., $5.50@5.80, largely, 
$5.60@5.80 delivered at plants, with nu- 
merous long railed consignments to 
$5.85 or slightly above; 200 to 220 lbs., 
mainly $5.25@5.70; 180 to 200 Ilbs., 
$4.75@5.30; 160 to 180 lbs., $3.95@ 
4.85. Light lights, $2.90@4.10; good 
packing sows, $5.15@5.55, few to $5.70; 
big weights down to $5.00 and below. 

Receipts unloaded daily for the week 
ended Dec. 13, 1934, were as follows: 


This Last 
week. week. 
Fri., Dec. 7 24.700 
Sat., Dec. 7,600 


Mon., Dec. 
Tues., Dec. 


34,800 
27,200 





OR eee 31. 600 52,400 
NG: Es ene ncccaeet4esies 39,800 54,700 
— 


RECEIPTS AT CHIEF CENTERS. 

Combined receipts at principal mar- 
kets, week ended Dec. 8, 1934: 

‘At 20 markets: Cattle. Hogs. Sheep. 


Week ended Dec. 8......244.000 708,000 250,000 
Pre v ee ere 176,000 498,000 216,000 


BEE © (ao Yace everday enra-atuner ee 188,000 552,000 276,000 
1932 Ty win-win S's\b-0 078 /6-00:5me 8 aie 191,000 570,000 302,000 
WOBL 2c ccccvcccccccvcvccdtan Gee T01,000 462.000 
WGBO 2c ccccvccvcccccesc cade OO %54,000 412,000 
Hogs at 11 markets: 
re ee SEO. Bina aos esas we wwese unin 648,000 
ETE WEE 6 65 sksceuuwecinesauavwisee sane 445,000 
er rrr rr ey rr 482,000 
MET - aie a nisixcccnle'e\diev.ove's.0 aioe o bp aameleiaiaalenisiaenim 474,000 
EE :d:0'o.s'nim. wincareidmipre Givin elas 9 aiale eiardiv siereieiaientnets 701,000 
RE” eave e.siutael-ace.etw-wyhie piace 0-o-0 hie. ate oe ois aces ue aie 681,000 
EF  06:b210s Kb GENO Ca ERO RT Keke Seeee sa uen 779,000 
At 7 markets: Cattle. Hogs. Sheep. 


Week ended Dec. 
Previous week ... 





...185,000 568,000 190,000 
...129,000 381,000 154,000 
-148,000 393,000 195,000 





...1384,000 404,000 202,000 
SE ee ra 172,000 619,000 336,000 
. MERLE RETO ee 185,000 577,000 301,000 
ee ee rr 186,000 660,000 236,000 


RENNETT- 


CANADIAN LIVESTOCK PRICES. 
Leading Canadian centers, top live- 
stock price summary, week Dec. 5: 


BUTCHER STEERS. 
Up to 1,050 Ibs. 


Week Same 

ended Prev. week, 

Dee. 5. week. 1933. 
MID 4.5 seaelnicice an ahee $ 5.50 $ 5.75 $ 5.10 
MNT a evince mara earire are 5.25 5.50 5.50 
See 4.50 4.25 4.00 
0, a ae eres 4.00 3.50 4.00 
Rrra eee 4.00 4.00 4.00 
Price AIO oi sciss 2.50 2.25 2.50 
er 2.50 3.00 4.00 
ee eee 2.75 2.50 3.00 


VEAL CALVES, 


Toronto .....-.0.0e20.. 8 7.50 $ 7.50 $ 7.50 
PEE. inc 6-b-ire ce ata 7.50 7.50 7.00 
NIE siugienscrgigincsaileterh 5.50 5.50 7.00 
| EE eae 3.00 :.00 3.50 
IIE a5. sca cteweewta- 3.50 50 4.00 
Preece BIO  oscssic ces 2.25 2.25 3.50 
a, eee 3.50 3.50 4.50 
a eee 3.75 3.25 4.50 





DS er eee $ 8.50 $ 8.50 $ 6.50 
ne ee ee 8.40 8.50 6.75 
| ts 7.25 7.50 5.75 
RN atic & avisrenathaiglon ive ice 7.45 7.45 5.90 
eS ee 7.00 7.40 5.35 
PVCS BOT wo cies cece. 6.85 7.10 5.70 
RE ENE Sides nens 7.00 7.25 5.35 
OE, 18 anewnens 6.85 7.10 5.30 
GOOD LAMBS 
| ea rare: $ 7.00 % 8.50 
a re 7.00 6.50 7.00 
a, errr 6.00 6.25 6.50 
Calgary ... 5.00 5.00 5.40 
Edmonton ..... . 5.00 5.00 5.50 
Prince Albert 4.50 4.50 oath 
Moose Jaw 5.00 5.00 4.50 
eA 4.75 4.75 4.50 
—— fo 


PACIFIC COAST LIVESTOCK. 
Receipts of livestock at three large 
Pacific Coast points for the five-day 
period ended December 7 were as fol- 
lows: 
Cattle. Calves. Hogs. Sheep. 
Los Angeles ....... 7,490 3,039 344 1,013 
San Francisco ...... 2'450 275 5,450 6,000 
eer 255 3,500 4,600 
At Los Angeles, in addition to above 
receipts, there were shipped direct to 
packers 29 carloads of cattle, 3 of 
calves, 91 of hogs and 58 carloads of 
sheep. Of the San Francisco receipts 
reported, 550 cattle, 175 calves, 3,650 
hogs and 4,325 sheep were billed direct 
to packers. 
—- fe — 


CATTLE AND CALF KILL LARGE. 
November slaughter under federal 
inspection and the slaughter for the 11 
months of 1934, compared with like 
periods of 1933 are reported as follows: 


Sheep and 


Cattle. Calves. Hogs. lambs. 
Nov., ‘34. 1,232,365 494,992 4,022,858 1,368,138 
Nov., ’33. 777,005 23,965 4,501,047 1,355,930 


11 mos. ended 

Noy.,°34.12,075,100 6,893,684 39,390,418 16,003,242 
11 mos. ended 

Noy.,’33. 7,934,506 4,504,777 42,695,854 15,963,435 


MURRAY 


LIVESTOCK BUYING ORGANIZATION 


Cincinnati, Ohio is 
Detroit,Mich. Dayton,Ohio 





Indianapolis, Ind. 
" Nashville.Tenn. Omaha, Neb. 





Lovisville, Ky. LaFayette,Ind. Montgomery, Ala. Sioux City, la. | 
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SATURDAY, DECEMBER 8, 1934. 




































Cattle. Hogs. 
CO a covcencnstueewes 800 15,000 
Banens CHY scccccccceces 500 
Tee 100 
E., BD ao vccccccevercees 300 
i CD. ¢vectestentene 400 
Bioux City ....cccccccees 200 
Py BE ccwosceceenecese 800 
Fort Worth 1,150 
Milwaukee 400 
Denver eves 300 
DER. <.p0.0s-eeneeeaena 200 
WEGRIR no ccccccccccccces 300 
Indianapolis .......+-.++. 200 
Pitteburgh ....ccccccccess 200 
Cincinnati ......000. 600 
rer ee 900 
Nashville ....ccccosseece 200 
Oklahoma City .........-. 300 
MONDAY, DECEMBER 10, 1934. 
CHICAZO ...ccrccccecvcecs 21,000 45,000 
Kansas City . , 9,000 
MEE occcceecenceedene’ 9,000 16,500 
BE, BOGS .cccvcesececcece 4,500 20,000 
BE. GOGO cccccccccscccce 2,400 11,000 
Sioux City .......-+...-- 4,500 10,000 
BE, BOE ccvcesvecosesvces 4,600 11,500 
Fost Worth .....cccccess 3,4 500 
Milwaukee ......-0+-eee. 4,200 
PORE ccccceccecvscevescs 2,600 
EMMIBVINE 2c cccccccsccece 500 
CE. wks bnessocccneess 4 
Indianapolis ..........++- 1,000 13,000 
Pittsburgh 4,000 
Cincinnati 6,300 
DEY ade cdivcsiesoevercnas 7,900 
Cleveland 2,000 
Nashville 200 
Oklahoma City .......... 1,400 900 
TUESDAY, DECEMBER 11, 1934. 
CE cence cesecivrsee« 11,000 40,000 
Kansas City .........+++- 6,000 6,000 
er ee 2 13,500 
St. Louis .. ) 15,500 
St. Joseph .. 00 9,500 
Sioux City .....-..cecees 2,500 9,000 
Bt. Pawel .ccccccccccccese 3,200 9,500 
DOSS WEED ccccccccccees 1,300 500 
Milwaukee ..........+++. 1,500 5,500 
DOMVGE cccccccccescccccse 600 1,000 
EOUISVENG 2c cccccccccccce 200 500 
WEGRIER cc cccccsccccccces 500 800 
Indianapolis ...........+- 2 9,000 
PICtSDUFER ..nccccccccece coves 1,000 
Cincinnati 700 4,500 
BED cnccvocesvesececee 800 1,100 
Cleveland 300 600 
Nashville 300 500 
Oklahoma City .......... 1,500 500 
WEDNESDAY, DECEMBER 12, 1934. 
CN, cccvscdevvconcecs 13,000 32,000 
Kansas City ........++++- 4,000 5,000 
QMARR ..ccccccccccesecce 7 14,000 
Bt. Louis ...cccccccccccce 15,500 
St. Joseph ,500 
Sioux City 10,000 
BE, FOE . ccccdccccccceces 12,000 
Fort Worth 390 
Milwaukee 4,500 
BUNGE ccceccccccces 900 
Louisville 500 
WEED. cecccsccccccccecs 400 
Indianapolis ...........+. 2 9,000 
MEE. wc cccccecterses 200 600 
Cincinnati .......ccccceee 600 4,000 
DEY Kenccevecceucenes 200 2,200 
CleveIAME 2 ccccccccvcccee 600 1,000 
Nashville .. 200 300 
Oklahoma City .......... 1,300 900 
THURSDAY, DECEMBER 13, 1934. 
CHAIRED ccccccccecceceres 8, 39,000 
Kansas City 2,800 3,500 
Omaha ...... 4,500 15,000 
St. Louis 2,000 13,500 
St. Joseph 1. 900 6,000 
Sioux City 3,000 10,000 
BE, Pawel .ncccocsevecesece 2,800 9,000 
Fort Worth ...cccccscees 1,300 600 
Milwaukee ....cccccccces 1,200 2,800 
DORVEE cccccccccccccceces 300 1,300 
TAGISVINC .cccccccccccece 400 500 
Wichita ...cccccccccccces 800 300 
Indianapolis 1,000 12,000 
Pittsburgh 400 2,300 
Cincinnati 900 6,000 
BND ccdcvccccvocccoves 300 1,400 
Cleveland ..cccccccccoves 500 600 
WMasnville ..cccccccccccce 200 900 
Oklahoma City .......... 1,400 800 
FRIDAY, DECEMBER 14, 1934, 
GRACES nc cccscccsccccccs 3,000 31,000 
Kansas City ........e0- 500 2,500 
GUNG  ccccccccecccccces 2,000 12,500 
Mt BEE ccveccesesceene 13,500 
St. Joseph ,000 
Sioux City 9,500 
MEE sccceceeeteceses 11,500 
Fort Worth .. 800 
Denver ...... 1,300 
MPL. ccccccseedconsace 700 
DEED. coccctcceses 700 10,000 
DEE vccvcccteseses 100 2,500 
OO eee 900 5,600 
DT (vcdadewedus eee ne 200 2,700 
Oklahoma City .......... 800 1,200 
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RECEIPTS AT CENTERS 





Sheep. 
4,000 
300 
1,000 
100 
1,000 
600 
800 
300 
1,000 
400 
4009 
200 
300 
200 
200 
400 
200 


7.000 

100 
5,000 
3,500 
2,000 
8,000 
6,500 
500 


~ 





LIVESTOCK PRICES AT LEADING MARKETS. 


Livestock prices at five leading Western markets, Thursday, Dec. 13, 1934: 


Hogs (Soft or oily hogs excluded): 











Lt. It. (140-160 Ibs.) gd-ch....$ 3.75@ 
Lt. wt. (160-180 lbs.) gd-ch.... 4.50@ 
(180-200 Ibs.) -C 
Med. wt. (200-220 Ibs.) gd-ch... 5.65@ 
(220-250 Ibs.) gd-ch........ 5.90@ 
Hvy. wt. (250-290 lbs.) gd-ch.. 6.10@ 
(290-350 Ibs.) ed-ch....... 6.104 
PACKING SOWS: 
Ibs.) good 











CHICAGO. 











E. ST. LOUIS. OMAHA. KANS. CITY. ST. PAUL, 

4.75 $4.15@ 5.00 $3.50@ 4.75 $3.85@ 5. 10 $3. 

5.40 4.75@ 5.65 4.35@ 5.40 5 , 4.2 

5.80 5.40@ 5.95 5.00@ 5.80 . 4.85@ 
6.00 5.85@ 6.10 5.40@ 5.85n 5@ 5. 5. 

6.20 6.00@ 6.10  5.75@ 6.00n 5 , 5.55 

6.20 6.20@ 6.10 5.80@ 6.00n 5.85@ 6.00 5. 

6.20 6.00@ 6.10 5.80@ 6.00n 5.85@ 6.00 5 














dD 5.65 











5.60@ 5.75 






























































Ibs.) good 5.60 5.60@ 5.70 5.30@ 5.50 
lbs.) good ‘ 5.50 5.50@ 5.70 5.15@ 5.40 
550 Ibs.) medium .... 5.00@ 5.65 4.75@ 5.40 -10@ 5.60 4.15@ 5.40 
SLAUGHTER PIGS: 
(100-130 Ibs.) gd-ch. . 2.50@ 3.75 2.00@ 3.85 1.75@ 3.50 1.50@ 3.75 2.00@ 3.25 
Av. cost & wt. Wed. (pigs « ex.) 5.84212 Ibs. 5.81-216 Ibs. 5.10- 191 lbs. 5.42-206 lbs. .......... 
Slaughter Cattle, Calves and Vealers: 
STEERS: 
(550-900 Ibs.) choice ...... 7 9.50 7.25@ 8.50 6.50@ 8.50 6.25@ 8.35 6.50@ 8.50 
Good 23 8.75 6.00@ 8.25 5.50@ 8.00 5.40@ 7.75 5.65@ 7.75 
eee 4.50@ 6.50 4.00@ 6.25 00@ 5.75 3.75@ 5.75 3.85@ 5.75 
errr 3.00@ 4.00 2.25@ 4.00 2.75@ 4.00 2.25@ 4.00 
STEERS: 
(900-1100 Ibs.) choice ..... 8.75@10.00 8.25@ 8.75 8.00@ 9.25 7.75@ 8.65 _# 
EES eer 6.50@ 9.50 6.25@ 8.25 5.75@ ) 5.75@ 7.85 5.§ 
A ae 4.50@ 6. = 4.00@ 6.50 4.00@ > .0@ 6.00 4. 
MEE Sb awccccccnrseccrve SE ae 3.25@ 4.25 2.25@ 4. 2.75@ 4.00 . 2 
STEERS: 
(1100-1300 Ibs.) choice 9.00 7.85@ 8.85 8.15@ 9.25 
ES ah ii wee Gio naco'e aidca arm 8.25 é 6.00@ 8.00 5.85@ 8.35 
cnu.ontenacueeesees 5@ 6.75 4.25@ 6.25 4.00@ 6.25 4.15@ 6.00 
STEERS: 
(1300-1500 Ibs.) choice » 9.00 8.50@ 9.60 8.00@ 8.85 8.35@ 9.15 
ME  swevieenre-scweomnse cies 6.50@ 973 6.75@ 8.25 6.25@ 8.50 6.25@ 8.00 6.00@ 8.35 
HEIFERS: 
(550-750 Ibs.) choice ...... 7.50@ 8.50 6.75@ 7.50 6.50@ 7.25 reo 7.50 6.65@ 7.65 
ee ee eee 5.50@ 7.50 6.00@ 6.75 5.00@ 6.50 4. le 4.85@ 6.65 
Common-med. ............. 2.50@ 5.50 2.75@ 6.00 2.50@ 5.00 2 3@ 4.75 2.00@ 4.85 
HEIFERS: 
(750-900 Ibs.) gd-ch. ...... i) are 5.00@ 7.50 4.75@ 7.65 4.85@ 7.75 
PE, -6ecadacecexedesks DEE GEE. © savevccees 2.50@ 5.00 2.25@ 4.75 2.15@ 4.85 
COWS: 
RINE dist Apna ie hinted iets ae 3.00@ 4.25 z 2.90@ 4.00 
Com-med. a - 2.00@ 3.00 75 * 1.75@ 2.90 
Low-cut-cut y 1.25@ 2.00 1.00@ 1.75 -T5@ 1.90 
BULLS: (Yris. Ex.) (Beef) 
Good 3.00@ 3.50 3.00@ 3.50 2.75@ 3.00 2.85@ 3.40 
Cut-med 2.00@ 3.00 2.00@ 3.00 1.50@ 2.75 1.85@ 3.00 
VEALERS: 
NG, igss& (aiaé ariehicadr otc aes 4.75@ 5.75 5.75@ 6.75 4.50@ 6.00 4.00@ 5.50 4.00@ 5.50 
ED aie dr diewaitvieniemnaee 3.50@ 4.75 4.50@ 5.75 3.00@ 4.50 2.50@ 4.00 3.00@ 4.00 
ED \xeuaeticscvon ceo 3.00@ 3.50 1.75@ 4.50 2.00@ 3.00 50@ 2.50 1.50@ 3.00 
CALVES 
250-500 Ibs.) gd-ch. ...... 4.00@ 7.00 5. eo 6.75 3.50@ 6.00 3.00@ 5.50 3.50@ 6.25 
Commmed. ...scccccccrccces 2.50@ 4.00 -50@ 5.50 1.50@ 3.50 1.50@ 3.00 2.00@ 4.00 
Slaughter Sheep and Lambs: 
LAMBS: 
(90 Ibs. down) gd-ch.*.... 6.65@ 7.25 6.85@ 7.50 6.50@ 6.75 6.35@ 6.85 7.00 
som-med. ........+..-++--. 5.50@ 6.75 4.00@ 7.00 5.00@ 6.50 4.50@ 6.35 6.50 
YEARLING WETHERS 
(90-110 Ibs.) gd-ch. ........ 5.50@ 6.25 5.75@ 6.25 5.25@ 6. 5.00@ 5.75 5.75 
ML. Wacveccacnte waste 5.00@ 5.60 4.75@ 5.75 4.75@ 5.25 4.25@ 5.00 5.25 
EWES 
(90-120 lbs.) gd-ch. ....... 2.25@ 3.25 2.25@ 2 2.50@ 3.00 2.25@ 2.75 
(120-150 lbs.) gd-ch. ..... W@ 3.00 2.00@ 2. 2.25@ 2.75 1.75@ 2.75 
(All weights) com-med. .. 1.75@ 2.50 1.50@ 1. we 2.25 1.25@ 2.50 1.00@ 2.25 
*Quotations based on ewes and wethers. 
SLAUGHTER REPORTS New York & Jersey City. 54,239 47,016 45,730 
Oklahoma City .......... ,540 4,017 4,899 
Special reports to The National Provisioner — ro eeseeeeccece 19,473 11,847 = 18,734 
show the number of livestock slaughtered at 16 St Pa gr ae areaseres 9,911 17,696 3,025 
centers for the week ended Dec. 8, 1934, with Mil Bee 0esivevivieeseis¥se 48,485 28,909 36,518 
comparisons: MINE sssitvorecaaere bate odes 7,924 12,120 14 
CATTLE. OO fo caccctes cceders 606,143 475,819 455,458 
Week Cor. 
ended Prev. week, SHEEP. 
Dec. 8. week. 1933. Chicago ................. 52,030 52,0830 65,708 
Chicago 30,1386 27,652 Kansas City 14,261 ,3878 15,470 
Kansas \ v ee © ee eee 23,598 .626 30,046 
Omaha ae 14,454 19,340 East St. Louis 9,774 7,238 5,663 
ee ee ae 11,275 17,930 St. Joseph 11,382 8,641 16,963 
Oe 12/322 6,724 8,359 Sioux City 18,581 15,154 37,968 
ee ee 11,978 3 Ge Ee ere 1,360 884 664 
EEE © G2 dicacdacnivesge 3,268 1,862 SAO WE WORE. 2. ccccccccces 1,252 3,729 «ont 
BE EN occcaseceedes 3,139 2,777 tis ED wsceesceswes 7,353 5,969 6,848 
Pe eer 2,273 1,897 Z.GIG IRGIGRAPCIS .oncccccsces 3,301 1,934 3,030 
Indianapolis ............. 2,225 1,382 1,529 New York & New Jersey. 83,418 54,005 63,452 
New York & Jersey City. 9,351 8,401 8,203 Oklahoma Ctiy........... 2,046 1,241 1,356 
Oklahoma City 9,091 6,911 a errr 1,936 1,215 941 
Cincinnati .......... .. 5,776 3,236 CS iss cprevue sacwese 2,206 2,777 27,404 
SE eee eet sis 5,771 3,673 3, Re eee ree 16,294 13,977 13,120 
ar 14,257 9,946 Pere 3,309 2,127 1,199 
po ere ee 10,425 4,873 3,289 os - — 
—_—_  -—— BEE teeticd ctbenicicetes 252,101 197,925 153,533 
ae 195,202 136,337 169,466 : 
HOGS. 
SD. cabectcneweedess 135,341 135,341 129,641 J 
Chicago Feet 195.941 129-041 NOV. BUFFALO LIVESTOCK. 
og RRP a at aa Receipts and disposition of livestock, 
St. Joseph et eee 49,715 28,070 31,229 Buffalo, N. Y., for November, 1934. 
Ss EE aidan ciao) etiam 38, 23, 
laa al bi 680 132 BONE Cattle. Calves. Hogs. Sheep. 
Og ee 8,134 aod 2 er 34,269 19,201 55,011 97,404 
PEGE kccsccccdees 17,808 7,742 16,938 Shipments .......... 11,772 15.462 27,904 81,560 
Indianapolis ............ 28,489 24,029 25,959 Local slaughter ....23,685 3,741 27,622 16,501 
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PACKERS’ PURCHASES 


Purchases of livestock by packers at principal 
centers for the week ending Saturday, December 
8, 1934, with comparisons, are reported to The 
National Provisioner as follows: 


CHICAGO. 

Cattle. Hogs. Sheep. 
Armour and Co...... eoeee 7,131 11,146 11,422 
Se eae 5,731 6,274 14,741 
OS 2 OY 0 ere 5,715 
OS See 3,997 10,341 9,167 
Anglo-Amer. Prov. Co.... 838 wen 
G. H. Hammond Co...... 3,332 3, 421 ssid 
GRIVPETS nccccscccccccces 55,287 15,145 69,848 
SEE  <incrubacaceeun dus 10,450 46,398 11,010 


Brennan Packing Co., 6,805 hogs; Hygrade Food 
Products Corp., 2,959 hogs; Agar Packing Co., 
7,339 hogs. 

Total: 57,304 cattle; 6,147 calves; 109,828 hogs; 
65,214 sheep. 

Not ine luding 1,451 cattle, 2,149 calves, 81,781 
hogs and 7,727 sheep bought direct. 

KANSAS CITY. 
Cattle. Calves. Hogs. Sheep. 
1,844 8,644 2,945 
1,599 3,250 3,296 
1,527 Janie 
1,916 10,311 3,311 
1,431 4,692 2,475 


Armour and Co. .. 
Cudahy Pkg. Co. 
Morris & Co. 
Swift & Co. 
Wilson & Co, 








Independent P ke. Co. eves 411 x68 

OUTS .ccccccccccee 97 8,007 739 

eee 19, 981 8,414 35,325 14,261 
OMAHA. 


Cattle & 


Calves. Hogs. Sheep. 
Armour and Co ......... 5,754 20,377 5,477 
Cadehy Phe. Ge. ...:.65 6,681 12,453 5,033 
ee PR, SA. cccceseces 1,232 8,282 cans 
Morris & CO. cccccccucss 3,680 363 2,962 
i Seer eres 7,265 8,597 — 
DN Ci can tedtnunsvoemnae aes 36,337 


Eagle Pkg. Co., 28 cattle; Geo. Hoffman Pkg. 
Co., 17 cattle; Grt. Omaha Pkg. Co., 75 cattle: 
Omaha Pkg. Co., 72 cattle; J. Roth & Sons, 65 
cattle; So. Omaha Pkg. Co., 100 cattle; Lincoln 
Pkg. Co., 313 cattle; Sinclair Pkg. Co., 284 cattle; 
Wilson & Co., 276 cattle. 

Total: 25,842 cattle and calves; 


86,409 hogs; 
19,918 sheep. 
EAST ST. LOUIS. 


Cattle. Calves. Hogs. Sheep. 
Armour and Co. .... 2,430 923 7,690 4,604 
wie & GO. wc ccees 3,814 3,004 6,782 4,133 


Morris & Co. 
Hunter Pkg. Co. 
Heil Pkg. Co. 
Krey Pkg. Co. 


4418 ‘541 





Laclede Pkg. ; 4 “oa Aen 
0 er 958 3,622 39,522 3,625 
BEES ccisiewiann cares we 3,15: 283 20,666 496 

MM Oscccrdtrex 18,553 10,013 99,508 13,399 


Not including 3,730 cattle, 3.886 calves, 44,379 
hogs and 2,957 sheep bought direct. 











ST. LOUIS. 
Cattle. Calves. Hogs. Sheep. 
Krey Pkg. Co. ares 26 7 243 
Seiloff Pkg. Co..... 172 9 979 
Laclede Pkg. Co.... 71 1 242 ee 
Sokolik Pkg. Co 71 33 ee 29 
Glazer Pkg. Co..... 21 27 
Staats Pkg. Co. 21 12 er ae 
eee Rr 100 =1,741 
MONIT. .o.6's scecsieie Warmers 520 157 255 
Total ....... $81 ~—o340—«8,460 1,116 
ST. JOSEPH. 
Cattle. Calves. Hogs. Sheep. 
wee et OK. scccens. 3,741 1,468 28,210 8,087 
Armour and Co. .... 4,513 1,516 21,505 3,345 
oo, ee 106 9,798 cece 
DEE.  cictmecteoes 10,702 3,090 59,513 11,382 
SIOUX CITY. 
Cattle. Calves. Hogs. Sheep. 


Cudahy Pkg. Co. 
Armour and Co. 
Swift & Co. 
Shippers 





770 14,424 7,515 
785 15,559 6,980 
671 8,813 4,086 

19,930 2,634 


Others "94 92 
ee. 12,829 2,250 58,818 21,215 
WICHITA. 
Cattle. Calves. Hogs. Sheep. 


Cudahy Pkg. Co.... 1,408 973 3,145 1,354 
Dold Pkg. Co....... 423 128 2,224 4 
Wichita D. B. Co... 19 case cece 


Dunn-Ostertag ..... 78 ceca mace sentintt 
Fred W. Dold ..... 127 eee 324 2 
Sunflower Pkg. Co... 81 seas 67 oe 

Mes scsorure eerie 2,167 , 1,101 5,760 ~ 1,360 


_Not including 31 cattle and 1,900 hogs bought 


direct 
OKLAHOMA CITY. 
Cattle. Calves. Hogs. Sheep. 
Armour and Co. .... 2,364 626 1, = 981 


Wilson & Co. ..... 4,858 965 1,825 1,065 
NE Sie ee 248 30 470 eves 
Total ............ 7,470 1,621 4,180 2,046 


Not including 3,360 hogs bought direct. 


Week ending December 15, 1934 





DENVER. 
Cattle. Calves. Hogs. Sheep. 
- 1,682 668 3,22 5,677 


Armour and Co. ... 
seepeee 878 1,145 














Swift & Co. 3,801 7,531 
er 1,330 160 _ 2,768 2,059 
WE Niveacncouvas oe 890 “19 973 9,792 15,267 
ST. PAUL. 
Cattle. Calves. Hogs. Sheep. 
Armour and Co. .... 4,329 5,507 19,2 6,652 
Cudahy Pkg. Co. .. 802 1,133 nce nate 
wert & OO. .occcee 6,834 8,470 29,219 9,072 
United Pkg. Co. ... 2,292 210 waine ekiaia 
WEE ‘citaccunaaaes 1,500 15 8,216 2,743 
eee 15,757 ‘15, 3 35 56,701 18,467 
MILWAUKEE, 
Cattle. Calves. Hogs. Sheep. 
Plankinton Pkg. Co. 3,816 7,673 19,486 3,002 
U ‘ ee oe } & F 18 owas ara saa 
Omaha Pkg. , Chi. 966 aie ae 241 
The Layton a gael eek Peres 914 eds 
R. Gumz & Co..... 77 rT 32 ot 
Armour & Co., Mil. 1,668 3,739 . 


Armour « Co., Chi.. 331 

















WB Ce... 90 sac | ccus 
aaa 271 37 108 
Others 763 482 71 
nT eee” 7,930 11,931 20,561 
INDIAN«APOLIS. 
Cattle. Calves. Hogs. Sheep. 
Kingan & Co. ...... 2,474 858 26,620 2,811 
Armour and Co. .... 1,408 91 4,278 eens 
Hilgemier Bros. .... 8 ejee 1,005 ee 
Brown Bros. ....... 134 20 135 12 
Stumpf Bros. ...... wane ori 106 esas 
Meier Pkg. Co. ..... 100 6 224 
Indiana Prov. Co.... 85 12 157 
Schussler Pkg. Co.. 30 ee 215 
Maass Hartman Co.. 46 eee nae ees 
Art Wabnitz 10 9L einai 20 
Shippers 2,901 24,927 7,835 
Others 93 414 221 
ere 7,011 4,072 58,081 10,899 
CINCINNATI. 
Cattle. Calves. Hogs. Sheep. 
B.. We Gere Bees... <6. aes ni 464 


Ideal Pkg. Co. a 15 oeae 41 ae 
E. Kahn’s Sons Co.. 2,133 261 8,650 1,156 
J. Lohrey Pkg. Co.. 2 some 270 eee 
H. H. Meyer Pkg. Co. 32 15 4,914 

A. Sander Pkg. Co.. 2 wale 655 eves 
J. Schlachter’s Sons. 314 213 nein 115 
J.&F.Schroth Pkg. Co. 13 wedlane 3,763 











J. F. Stegner & Co. 454 “259 1... "46 
EE RES 420 1,023 4,454 529 
WOR cece 1,733 "602 ‘374 296 

Sn, eer! 5,118 2,373 23,490 2,606 


Not including 1,423 cattle, 36 calves, 
and 56 sheep bought direct. 


RECAPITULATION. 


_ Recapitulation of packers’ purchases by markets 
for week ended Dec. 8, 1934, with comparisons: 


1,520 hogs 


CATTLE. 
Week Cor. 
ended Prev. week, 
Dec. 8. week. 1933. 
SIE ic nice cncuweeuaue 57,304 40,170 38,926 
ED CODE 0:0 6:0ic:6ib:0-e dime 19,981 15, 164 3 


eet 
East St. Louis 
i MED 606 e000es 0000006 
St. Joseph 
Rear 
Oklahoma City 
Wichita 
Denver 





Milwaukee 





IEEE 8:00 0-0 <nneee 
oo re 

Se ee 
SED sc cccccses ° 82,407 
Kansas City .... 24,647 
ES ee 44,152 
East St. Louis 43,013 
st EN. i wccgmereaemieeinn 5,064 
ee 33,284 
Sioux City .. 37,674 
Oklahoma City” 4,899 
a eres e 3,338 
ee eee 3,025 
IE 4 nits a: apnveie eoiacnibiee 46,187 
/ eee 14,688 
| errr 58,086 
CHNCIMDATE .occccce 22,624 

MEE: GS eknwesciesanwede 42 375 423,038 
ED nn ccibbeesececwwons 65,214 55,866 75,190 
GED oc accccnicecwne 14,261 12,378 15,470 
SE ceceseci's wiaeid-04- ewe 19,918 11,726 23,627 
East St. Louis........... 13,399 7,949 5,9) 
St. Louis 1,192 1,052 
St. Joseph 8,64 16,963 
Sioux City 16,749 12,61 
Oklahoma : 1,241 1,356 
BOE vvccsevccanecaaes R84 664 
Sa whan pavicnccdetelaen 1 8,577 27,304 
err 15,251 14,818 
Milwaukee 2,127 2,239 











ee ced EEE 10,899 7,975 6,314 
Pr 2,606 1,146 1,492 
ME, Piicncnessssewence 200,700 


CHICAGO LIVESTOCK 


Statistics of livestock at the Chicago Union 
Stock Yards for current and comparative periods: 











RECEIPTS. 

Cattle. Calves. Hogs. Sheep. 
Mon., Dec. 3..... 5 2,119 30,009 11,206 
Tues., Dec. 4....12 2,678 40,994 12,044 
Wed., Dec. 5.... ‘ 3,138 42, - 54 19,674 
Thurs., Dec. 6.... 9, 2,790 38 14,558 
SO eee 5 1,185 10,704 
Sat., Dec. 8...... 400 4,000 
Total this week. 12,310 193, 142 72,186 
Previous week 8,508 132,801 60,579 
TORE EO o.<< veces fe 11,078 149,709 74,770 
Two years ago . "35, tt 6,483 161,888 64,749 

SHIPMENTS, 

Cattle. Calves. Hogs. Sheep. 
Mon., Dec. 3..... 4,024 477 2,635 4,072 
Tues., Dec. 4.... 3,593 499 1,671 2,421 
Wed., Dec. 5.... 3,646 538 3,216 2,351 
Thurs., Dec. 6.... 2,599 440 2,545 3,240 
aS Ae 2,200 70 4,141 2,744 
a ee 200 100 500 i 000 
Total this week. .16,262 2,124 14,708 15,878 


Previous week ..12,253 1,261 9,516 13,886 
SO GD vcccvces 14,064 1,061 9,213 18,107 
Two years ago...14,135 738 13,615 18,209 

Total receipts for month and year to Dec. 8, 
with comparisons: 


—December— ————Year——— 

1934. 1933. 1934. 1933. 
aa 56,133 41,655 a 242 1,948,215 
Calves ...... 12,758 11,846 929 416,989 
OS eS 198,735 168,122 6, O39. 638 7,234,844 
Sheep ....... 73,848 94,761 2,812,019 3,318,967 


WEEKLY AVERAGE PRICE OF LIVESTOCK. 


Cattle. Hogs. Sheep. Lambs. 
Week ended Dec. 8..$ 7.15 $5.75 §$ 2.35 $ 7.05 











Previous week ..... 7.50 5.60 2.00 6.55 
DE s26enwe<evensas 5.35 3.40 2°60 7.00 
BED + dativeenistexadas 5.85 3.20 1.75 5.60 
BE. * ciawhnis-+seeacle 7.65 4.25 2.10 5.55 
haar ibs ea aneigiatae 10.50 8.20 3.00 7.85 
BE eek eacawkwaweea 12.75 9.25 5.00 12.60 
Av. 1929-1933 ....$ 8.40 $5.65 $2.90 $ 7.70 
SUPPLIES FOR CHICAGO PACKERS. 

Cattle. Hogs. Sheep. 

Week ended Dec, 8...... 37,146 168,993 43.973 
Previous week 32,452 132,548 49,732 
1933 > 25,4 137,700 = 500 
1932 148,273 6,540 
1931 207,314 S764 
1930 170,297 66.083 
1929 205,828 54,693 


HOG RECEIPTS, WEIGHTS AND PRICES. 
Receipts, average weights and top and average 
prices of hogs with comparisons: 

No. Avg. Prices—— 
Rec’d. Wet. Top. Avg. 
.193,100 216 $ 6.30 $ 5.75 





Week ended Dec. 8.. 


Previous week ...... 132,801 213 6.15 5.60 
RES er ee ee: 149,709 229 3.60 3.40 
BE: a ncerere:0 6 eereceawehig 161,888 232 3.50 3.20 
ME dake e ans aieeen eee 243,469 223 4.45 4.25 
TES Kekeeee ocean 215,683 224 8.65 8.20 
ME. dSaen@asae vase 246,133 229 9.65 9.25 

Av. 1929-1933 ...... 203,400 ” 993 $ 6.04 9% 5.66 


CHICAGO HOG SLAUGHTERS. 
Hogs slaughtered at Chicago under federal in- 
spection for week ended Dec. 7, 34: 
Week ended Dec. . 183,391 
Previous week ene . 160,566 
:. free rr res 151,492 
DE b06 b00 ends oevereceedaecuascenebeuane 162,981 


CHICAGO HOG SUPPLIES. 


Supplies of hogs purchased by Chicago packers 
and shippers during the week ended Thursday, 
Dec. 13, 1934, were as follows: 

Week ended Prev. 
Dec. 13. week. 








Packers’ purchases .............. 97,474 94,245 
Direct to pAckeTe ......ccccccces 89,952 63,414 
Shippers’ purchases .............. 14,773 13,166 

GUE. viccckargcdemimeremarecen 202,199 170.825 


NEW YORK LIVESTOCK. 


Receipts of livestock at New York 
markets for week ended Dec. 8, 1934: 
Cattle. Calves. Hogs. Sheep. 














Jersey City ........ 4,768 8,233 6,439 48,700 
Central Union ..... 2,174 <sce SEL 
WOW TE cccccccuc 238 2,921 15,249 12,376 

Potal wcccccecccce 7,180 12,899 21,688 71,697 
Previous week ..... 6,255 9,711 16,400 50,767 
Two weeks ago..... 8,124 12,828 21,540 50,850 
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GRADING OF RELIEF HIDES. 


According to information received by 
the Institute of American Meat Pack- 
ers from Dr. J. J. Hayes, in charge of 
the handling of government-owned 
hides and skins for the Federal Surplus 
Relief Corporation, government bills of 
lading and shipping instructions were 
sent last week to B.A.I. inspectors-in- 
charge, who will arrange for disposal 
of hides and skins held by packers for 
FSRC account. 

In circular letter No. 1849, released 
by the Bureau of Animal Industry, sev- 
eral weeks ago, no reference was made 
to classification of Colorado and Texas 
brand hides. Dr. Hayes states ** at 
these two grades of hides are to be 
placed in the grade “butt branded 
steers.” 

Instructions in circular letter No. 
1849 state that all coverings in grade 
C packs (under 23 lbs.) weighing, when 
taken up, 21 lbs. and up (instead of 23 
lbs. and up), will be classed as hides 
rather than as skins. Officials of the 
FSRC state that this change in weight 
classification, which is made in order to 
offset the absence of shanks, and thereby 
adjusting the weight to tanner specifi- 
cations, will not interfere in any way 
with the basis for billing the FSRC for 
curing the skins in the “C” packs. 

They state further that packers will 
be paid on the basis of coverings orig- 
inally placed in the “C” packs, regard- 
less of weight, since coverings placed 
in that classification originally not only 
were estimated to weigh 23 lbs. or less 
when cured, but also were given the 
calfskin trim and cure in accordance 
with specifications. Likewise, the 
charge for curing hides will apply to all 
coverings in “A” and “B” packs, re- 
gardless of weight of coverings when 
taken up. 

——&e— — 

REPORT ON CANNED MEAT. 
(Continued from page 22.) 
found healthful, wholesome, and in 
every way fit for human food, and there 


is no reason why it should not be dis- 
tributed.” 


In reviewing the evidence developed 
by the Department of Agriculture, Dr. 
R. H. Kerr, in charge of meat inspec- 
tion laboratories of the Bureau of Ani- 
mal Industry, made the following state- 
ment: 


“At the time the illnesses in several 
families on relief were noticed, about 
15,000 cans of beef from two cars sup- 
plied by one packer had been distributed 
throughout Toledo and nearby territory. 
The balance of this shipment, about 
30,000 cans, was immediately collected 
and returned to the warehouse and held 
under seal. This was done in spite of 
the fact that the reported cases of ill- 
ness were limited to families in which 
children were attending two schools and 
were not spread throughout the terri- 
tory where this meat had been distrib- 
uted. Investigation by Department men 
showed that usually only one or two 
persons out of several in a family had 
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been affected, although in most cases 
others in the family had eaten the meat. 


Due to Lack of Balanced Diet. 


“All of the families investigated were 
living on a restricted diet. There was a 
lack of fresh vegetables and milk for 
the children. We also found that in 
many of these homes sanitary condi- 
tions and food handling practices were 
bad. 


“Few of the sick children were at- 
tended by a physician. In one of these 
few cases, the physician reported ‘the 
children affected appeared to be greatly 
undernourished. No evidence of un- 
soundness of the meat at the time the 
can was opened was reported. The 
sanitary condition in this home was in- 
tolerable. I do not attribute the illness 
to the canned meat, but rather to the 
extreme unsanitary condition in the 
home and careless methods of handling 
food.’ In the family which the doctor 
reported on, the parents were not sick; 
in fact, there was no sickness among 
parents in any of these families, al- 
though the parents commonly ate of the 
meat just as the children did.” 


The representative of the Food and 
Drug Administration sent 62 cans of 
the Toledo relief meat to the Food and 
Drug Administration Lcboratory at 
Washington, and the Bureau of Animal 
Industry meat inspector of Detroit sent 
26 cans to the meat inspection labora- 
tories at Washington. Exhaustive tests 
by the Food and Drug Administration 
showed the 62 cans _ bacteriologically 
sterile, and the meat inspection labora- 
tory after physically examining them 
found the meat sound. 


It Was Not Food Poisoning. 


The meat inspectors also found the 
26 cans sound and with good vacuum, 
an indication that no spoilage had oc- 
curred. Six cans out of this lot were 
kept at a temperature suitable for the 
development of organisms, if present, 
and no change occurred, showing the 
product had been properly processed. 
Then the Food and Drug laboratories 
fed meat from all of the cans to the 
test cats, who ate the meat with relish, 
and as added proof that it was good, 
were meowing for more next morning. 


Dr. Mohler, commenting upon the 
case, was emphatic in saying that it 
had not been established on any tenable 
ground that there had been any food 
poisoning at all, let alone canned meat 
poisoning. It is quite possible, he said, 
that some of the food carelessly han- 
dled in the home may have been re- 
sponsible for some of these cases of 
illness, but he pointed out that the small 
number of cases reported pointed to no 
central infection or pollution. 


In view of the failure of anybody, in- 
cluding inspectors who went to Toledo 
and the laboratory scientists at Wash- 
ington, to find any unsound cans of 
meat, he said he could not find that 
there had been any laxity in the in- 
spection of the emergency meat. This 
inspection, he said, is carried on in ex- 
actly the same manner as the usual 


inspection of animals, carcasses and 

packing plants is carried on regularly 

throughout the year at all establish- 

ments doing an interstate business. 
eX oe 


N. Y. HIDE FUTURE PRICES. 


Saturday, Dec. 8, 1934—Old Contracts 
—Close: Dec. 7.10n; sales none. Clos- 
ing unchanged. Standard—Close: Dec. 
8.60@8.65; Mar. 8.92@8.94; June 9.29 
sale; Sept. 9.59@9.62; Dec. (1935) 9.89 
@9.92; sales 43 lots. Closing 4@7 
higher. 

Monday, Dec. 10, 1934—Old Contracts 
—Close: Dec. 7.10n; sales none. Clos- 
ing unchanged. Standard—Close: Dec. 
8.60n; Mar. 8.89@8.90; June 9.25 sale; 
Sept. 9.57 sale; Dec. (1935) 9.85@9.95; 


sales 64 lots. Closing 3 lower to 7 
higher. 


Tuesday, Dec. 11, 1934—Old Con- 
tracts—Close: Dec. 7.00n; sales none. 
Closing 10 lower. Standard—Close: 
Dec. 8.46@8.55; Mar. 8.73@8.80; June 
9.13 sale; Sept. 9.44 sale; Dec. (1935) 
9.70@9.80; sales 33 lots. Closing 12@ 
16 lower. 

Wednesday, Dec. 12, 1934—Old Con- 
tracts—Close: Dec. 7.10n; sales none. 
Closing 10 higher. Standard—Close: 
Dec. 8.61b; Mar. 8.92@8.98; June 9.25 
@9.27; Sept. 9.60 sale; Dec. (1935) 
9.85n; sales 50 lots. Closing 12@19 
higher. 

Thursday, Dec. 13, 1934—Old Con- 
tracts—Close: Dec. 7.30n; sales none. 
Closing 20 higher. Standard—Close: 
Dec. 8.85n; Mar. 9.10 sale; June 9.45@ 
9.46; Sept. 9.82 sale; Dec. (1935) 10.10n; 
sales 219 lots. Closing 18@25 higher. 

Friday, Dec. 14, 1934—Old Contracts 
—Close: Dec. 7.25n; sales none. Clos- 
ing 5 lower. Standard—Close: Dec. 
8.75n; Mar. 9.06@9.08; June 9.40 sale; 
Sept. 9.78 sale; Dec. (1935) 10.05n; 
sales 86 lots. Closing 4@10 lower. 


~— fe 


CHICAGO HIDE MOVEMENT. 

Receipts of hides at Chicago for the 
week ended December 8, 1934, were 
5,553,000 Ibs.; previous week, 5,456,000 
lbs.; same week last year, 5,466,000 lbs.; 
from January 1 to December 8 this 
year, 240,819,000 lbs.; same period a 
year ago, 214,697,000 lbs. 


Shipments of hides from Chicago for 
the week ended December 8, 1934, were 
7,512,000 lbs.; previous week, 6,857,000 
Ibs.; same week last year, 6,252,000 
lbs.; from January 1 to December 8 
this year, 289,064,000 lbs.; same period 
a year ago, 246,330,000 Ibs. 


\ 
WEEKLY HIDE IMPORTS. 


Imports of cattle hides at leading 
U. S. ports, for the week ended Dec. 8, 
1934: 





Week ending: New York. Boston. Phila. 
Dec. 8, 1064.......- 23,028  .cccce cvoces 
ee. Be Ee <6 ceens 22, | 
Nov. 24, 1934........ A fier 
Oe: Wty, Bee cccvess COE \ sccece 4 40© Soe 

828,712 59,385 «40,288 

Dec. ©, 1068......<- 27,798 770 207 
Wee. 5 Bee e se cccvcns 18,645 8,000 14,495 
1,504,171 91,027 —-104,593 
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Chicago. 

PACKER HIDES—Packer hide mar- 
ket active from mid-week on, with 
prices for steers established at a full- 
cent over last trading prices, or a half- 
cent over the prices bid and declined 
last week. Heavy native cows sold 
steady, bulls advanced a half-cent, and 
current take-off light native cows and 
branded cows could have been sold at 
a half-cent over last trading prices to 
Exchange operators, or a cent over tan- 
ners’ ideas last week. 


Total movement for 
well over 100,000 hides. In addition to 
these sales, one packer booked an un- 
disclosed quantity to private tanning 
account, and also sold 10,000 light na- 
tive cows at close of previous week, 
when 6,000 more heavy cows sold in an- 
other direction. One packer also re- 
leased late last week an earlier sale of 
30,000 Aug. branded cows at 7c. 


One packer sold 40,000 hides, includ- 
ing native steers at 1lc, butt branded 
steers 104%c, and Colorados 10c. In 
addition to this, couple cars all-heavy 
native steers sold earlier at 11c, with 
lights at 9%c. A few extreme light 
native steers moved at 8%c and later 
around 6,000 reported at 8%c. Two 
packers sold 4,000 butt branded steers 
at 10%c, and 5,700 Colorados at 10c. 
Heavy Texas steers quotable at 1044c; 
1,000 light Texas steers made 9c, with 
300 earlier at 9%4ec 

About 2,400 heavy native cows re- 
ported at 8'4¢, in addition to 6,000 late 
last week, and this is best bid. One 
lot of 10,000 light native cows went 
late last week at 8c for Oct.-Nov. take- 
off to tanners; 25,000 sold mid-week at 
8c for Oct. forward, and later bids of 
8c declined. One packer sold 2,500 
Denver hides, mostly branded cows, at 
712c; later 8,000 branded cows sold at 
7%e, and tanner bids of 8c later de- 
clined. 

Total of about 6,000 bulls moved at 
T¥ee for natives and 6'%c branded. 


SMALL PACKER HIDES—Chicago 
small packer all-weights of current 
take-off quoted nominally around 74 @ 
8c for native steers and cows, branded 
¥ee less. Outside small packer lots 
moving at from 7c, selected, for best 
free of drought natives, down to 6c for 
lots including drought slaughter. 

Local small packer association sold 
800 Dec. heavy native cows at 8%c, 

2,000 Dec. light native cows 8c, and 
1,000 Dec. branded cows 7%c; later 


the week was 


sales included 750 Nov.-Dec. native 
steers at llc, and a car Colorados at 
10c. 


FOREIGN WET SALTED HIDES— 
Argentine market active, with slightly 
higher prices paid on each lot of hides 


Week ending December 15, 1934 


sold. Total of 8,000 frigorifico steers 
sold at close of last week equal to 9:sc¢, 
c.if. New York, or steady with earlier 
trading. Early in week, 8,000 more 
moved equal to 91% @9tic, 4,000 at 
548@10c, 2,000 at 60 pesos or 10%@ 
10%c, and final sales equal to 10%c, 
c.if. New York. 


COUNTRY HIDES — Country hides 
are a bit stronger but the plentiful sup- 
ply of small packer light stock avail- 
able throughout the country due to in- 
creased slaughter for account of state 
agencies tends to prevent the country 
market from reflecting the strength of 
the packer market. All-weights quoted 
534 @6c, selected, delivered, for trimmed 
hides. Heavy steers and cows around 
5%c. Buff weights sold at 6c, 
trimmed, but a bit difficult to secure 
this. Sales of trimmed extremes re- 
ported at 7c, with slightly better asked. 
Bulls around 342@4c; glues about 3% @ 
4c. All-weight branded around 4%@ 
4%c, flat, less Chicago freight. 

CALFSKINS—One packer sold 7,500 
Nov. picked point calfskins late this 
week at 16c for heavies 9442/15-lb., and 
14c for lights under 9%-lb., or a cent 
advance. Generally asking 16c for 
northern heavies, 15c for River point 
heavies, and 14c for lights; bids at a 
cent or slightly less under these figures 
declined. 

Chicago city calfskins stronger; a 
mixed lot of 3,000 sold at 11c for 8/10- 
lb. and 13c for 10/12-lb., with a straight 
car 8/10-lb. later at 11c; lights appear 
firmer than heavies, which are gen- 
erally quoted around 12%c. Outside 
cities, 8/15-lb., quoted 1042@11c; mixed 
cities and countries 8%@9c; straight 
countries about 744c. Chicago city light 
calf and deacons last sold at 75¢c but 
nominally a shade higher. 


KIPSKINS — Trading awaited to 
establish market on packer kipskins. 
Last trading on Oct. southern natives 
was 9c, indicating 10%c nom. for 
northerns; Sept. over-weights last sold 
at 9%c for northerns, and Aug. to Oct. 
branded moved last week at 7c. 
Packers’ ideas around lic for northern 
natives. 

Chicago city kipskins last sold at 
9%c. Outside cities quoted 9@9%c; 
mixed cities and countries about 744@ 
8c; straight countries around 7c. 

One packer sold Nov. regular slunks 
at 65c, as against 60c paid to another 
packer last week. 


HORSEHIDES—Market firmer, with 
good city renderers quoted $2.75@3.00, 
top asked; mixed city and country lots 
$2.40@2.60. 


SHEEPSKINS—Dry pelts generally 
quoted 11@12c, delivered Chicago, for 
full wools, short wools half-price. Pro- 


duction of shearlings continues very 
light at this season; last trading prices 
generally quoted, 45c for No. 1’s, 35c 
for No. 2’s, and 25c for clips, but lack 
of offerings prevents trading. No. 1’s 
alone could be sold at 47%c, but prob- 
ably necessary to shade the No. 2’s and 
clips about 5c to move them alone. 
Pickled skins selling at $2.75 per doz. 
and more wanted; some packers’ last 
sales $3.00 per doz.; interest appears 
to be sufficient for the limited offerings. 
Big packer lamb pelts quoted up to 
$1.50@1.60 per cwt. live lambs, or $1.25 
@1.35 each for that weight and qual- 
ity; an independent packer recently se- 
cured $1.45 per cwt. Outside small 
packer pelts around 65@75c each. 


New York. 


PACKER HIDES—At close of last 
week, about 3,000 Nov. butt brands sold 
at 10c, and 5,000 Nov. Colorados at 
914c, leaving Nov. hides fairly well sold 
up. Early this week one packer sold 
Dec. native steers at 1lc, steady. Bids 
of 10%c for Dec. butts and 10c for 
Colorados since reported declined. 


CALFSKINS—Market appears steady 
on calfskins and the trading during past 
two weeks leaves market in fairly good 
shape. Couple cars collector’s calf sold 
this week at $1.00 for 5-7’s, $1.25 for 
7-9’s, and $2.00 for 9-12’s. Last sales 
of packer calf, previous week, were at 
$1.15, $1.35 and $2.15 for the three 
weights. 

fe 


CHICAGO HIDE QUOTATIONS. 


Quotations on hides at Chicago for 
the week ended Dec. 14, 1934, with com- 
parisons, are reported as follows: 


PACKER HIDES. 


Week ended Prev. Cor. week, 
Dec. 14. week. 1933. 
Spr. nat. 
eee 11 @11%n 104%@1in 10 @10%n 
Hvy. nat. strs. @11 10 @10% @l 
Hvy. nat. strs. @10% @ 9% Gio 
Hvy. — brnd’d 
sone @10% @ 9% @10 
wr Col. strs, @10 @9 @ 9% 
Ex-light Tex. 
eee @ 8 7 @ 7%n @ 4 
Brnd’d cows. @ 8b 7 @%™% & 9% 
Hvy. nat. cows @ 8%b @ 8% @ 9%n 
Lt. nat. cows. @ 8%4b 7%4@ 8 10 @ 10% 
Nat. bulls .. @ 7% @7 @ 6%n 
Brnd’d bulls. @ 6% @ 6 54%@ 6n 
Calfskins ...14 @16 13 @15b 15%@22 
Kips, nat....10%@I11 @10%n @15 
Kips, ov- wt.. 9%@10 @ 9% @14 
Kips, brnd’ a. 7T%@ 8 @ 7% @12 
Slunks, reg.. @65 60 @65 80 @85 
Slunks, hris..35 @50 35 @50 40 @50 


Light native, butt branded and Colorado steers 
le per lb. less than heavies. 


CITY AND CHICAGO SMALL PACKERS. 
Nat. all-wts. @ 8n 7 @ Tin 9 @ 9% 
Branded .... @ 1% n 6%@ Tin 8%@ 9 
Nat. bulls .. @ 6%4n 6 @ 6% 
Brnd’d bulls. @ 54n 5%@ 6 
Calfskins ...11 @13 0 eV 144@17 

@134 


é 1 
eee: @9% 9 @ 9% 
Slunks, reg..40 @50n 40 @50n 65 @70 
Slunks, hris.20 @30n 20 @30n 30 @35n 
COUNTRY HIDES. 
Hvy. steers... 54@5% 5 @5% 6%@7 
Hvy. cows .. 54@ 5% 5 @5%4% 6%@7 
ees 6 @6% 5%@ 5% @ 7%n 
Extremes ... 7 @7% 6%4@6% 8%4@ 8% 
eee 3%@ 4 3”@ 4 4%@ 4 
— an @ 7% @7% 9%@10 
aanenesiics @i7 @ 7 9 @ 9% 
Light ealf ..25 @35n 25 @35n 50 @60n 
Deacons ....25 @35n 25 @3in 50 @60n 
Slunks, reg..15 @20n 15 @20n @20n 
Slunks, hris.. 5 @10n 5 @10n @10n 
Horsehides ..2.40@3.00 2.20@2.75 2.90@3.50 
SHEEPSKINS. 

Pkr. lambs. .1.25@1.35 1.10@1.20 1.50@1.75 
Sml._ pkr. 

lambs ..... 65 @75 65 @75 1.20@1.25 


Pkr. shearlgs.45 @47% 45 @47% 55 @60 
Dry pelts ...11 @12 11 @12 16 @16% 
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Mr. C.W. Baumof the Baum- Meat packers prefer Diamond - 

Phillips Packing Company of Crystal Salt for dry cures, because it - 

Danville, Ill., says that about ee ee by R 

Diamond Crystal Salt — “as 

WW; HAVE been constant usersof | Diamond Crystal’s consistent dry- yn 

DiamondCrystalSaltthrough- ness assures a uniform spread, and mati 

out our plant for many years”, says likewise increases the efficiency of sition 

C. W. Baum, of the Baum-Phillips your workmen. Also, because of its Mi 

Packing Company of Danville, Ill, extreme mildness, Diamond Crystal of 1 

packers of beef, pork, veal, lamb, does not burn the tissues of the meat ae 

and sausage. while extracting the native moisture. and | 

“And wecan say without hesitancy And the finished product will yield beef 

that its purity and mildness produce a profitable over-run. Diamond = 

a cure in our meat and sausage prod- Crystal Salt Company, (Inc.), 250 ian 

ucts that can’t be excelled.” Park Avenue, New York, N. Y. in p 

UNIFORM IN COLOR...PURITY... of be 
DRYNESS...SOLUBILITY...SCREEN man 
ANALYSIS...CHEMICAL ANALYSIS DIAMOND CRYSTAL SALT : 
..» CHARACTER OF FLAKE ria 
days 
Co., | 
enn? Co. 

HEEIOhRS O were 
Stan 
and I 
BLISS Boxes || ® 
Pls 

are used by packers for shipping Fresh and ey 

Smoked Meats, Pork Loins, Dressed Poultry, : 
Lard, Butterine, Soap Powder and other prod- Mo 
ucts. plant 
BECAUSE— oun 
They use 11 to 20% less material. new | 

Their unique construction often permits use ciate 
of lighter weights of board, which creates A} 
an additional saving in cost of material. turne 
Freight costs are lower on account of light- addin 

er weight. a 
Their reinforced corners make them the Th 
strongest fibre containers. dered 

They are easy and quick to assemble on annie 
BLISS equipment. Ps 

BLISS BOXES Let us tell you more fully the advantages of 1909 
are the strongest and most economical Fibre Containers packing and shipping your products ” the 1 
BLISS Boxes. in ad 

: > nN Au 
DEXTER FOLDER COMPANY of 
Bliss, Latham, and Boston Wire Stitching Machinery for All Types of Fibre Containers poy 

28 WEST 23rd STREET. NEW YORK, N. Y. high 
CHICAGO PHILADELPHIA BOSTON CLEVELAND ST. LOUIS SAN FRANCISCO that 
117 W. Harrison St. 5th and Chestnut Sts. 185 Summer St. 1931 E, 61st St. 2082 Ry. Ex. Bidg. LOS ANGELES-SEATTLE gins | 
Harry W. Brintnall Co. Vic 
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GLIMPSES OF THE OLD DAYS. 
(From The National Provisioner of Dec. 18, 1909.) 


A bill was introduced in Congress 
by Representative Burleson of Texas to 
abolish the 10-cent tax on colored mar- 
garine and the quarter-cent tax on the 
uncolored product, and substitute a uni- 
form tax of 2 cents per pound on all 
margarine. (Due to dairy lobby oppo- 
sition, it never came to a vote.) 


Meat exports for the eleven months 
of 1909 were the smallest for many 
years, their value being 23 millions less 
than 1908, 42 millions less than 1907 
and 52 millions less than 1906. Canned 
beef exports totalled nearly 16 million 
pounds for the 11 months. 


Meat situation in Germany is re- 
ported as critical, with a meat shortage 
in prospect, due to government policy 
of barring meat imports to benefit Ger- 
man agrarians. 


Movement in Detroit to get the rail- 
roads to give the eity a daily livestock 
market, instead of only two or three 
days a week. Hammond, Standish & 
Co., Sullivan Packing Co., Parker, Webb 
& Co., Newton Beef Co., Michigan Beef 
Co. and Nagle Packing Co., Jersey City, 
were leading slaughterers. Hammond, 
Standish & Co. was enlarging its plant 
and Parker, Webb & Co. has just moved 
into a new plant. 


Plant of the Corn Belt Packing Co., 
Fort Dodge, Iowa, was destroyed by 
fire. 


Moran & Co. were rebuilding their 
plant at San Francisco, Calif. 


The American Meat Packers’ Asso- 
ciation announced the admission of nine 
new active members and ten new asso- 
ciate members. 


A retail meat dealer at Utica, N. Y., 
turned the tables on the grocers by 
adding a grocery department to his 
market. 


The Michigan supreme court ren- 
dered a decision permitting the use of 
cereal in sausage in that state. 

Iowa State College won the grand 
championship fat steer prize at the 
1909 International Show (as it did at 
the 1934 show) and 53 other awards 
in addition. 

August C. Hofmann, jr., president 
of the New York State Retail Meat 
Dealers’ Association, answered Secre- 


tary of Agriculture Wilson’s charge of 
high retail meat profits by showing 
that meat retailers made smaller mar- 
gins than those in any other line. 

Vice president L. 


B. Patterson, gen- 








Week ending December 15, 1934 
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eral superintendent Fred Cowin, head 
cattle buyer Tom Cross and beef ex- 
pert V. C. Munnecke of the National 
Packing Co. were visitors to the New 
York Christmas beef shows. 

Swift & Company’s sales of fresh 
beef in Chicago for the week ended 
December 11, 1909, averaged 7.89¢ per 
pound. 


Average prices of livestock paid by 
packers at Chicago during the week of 
December 11, 1909, were: cattle, $5.75; 
hogs, $8.45; sheep, $4.95; lambs, $7.65. 
Hog prices in the like period of 1908 
were $6.05, in 1907 they were $5.15 
and in 1906 the average was $5.55. 

Wholesale fresh meat prices quoted 
at Chicago for the week of December 
11, 1909, were: good native steers, 11% 
@12%c; medium, 9%@10%c; heavy 
steer loins, 22%c; heavy steer ribs, 18¢; 
light carcass veal, 9%2c; round dressed 
lambs, 1342c; dressed hogs, 11@11'%c; 
pork loins, 13%¢c. Smoked hams, 12-lb. 
av., were quoted at 16%c and fancy 
breakfast bacon 21%c 

—— fe -— 


EBERHART WITH ARNOLD BROS. 


Announcement is made this week by 
president Hugo Arnold, of Arnold Bros., 
Chicago, of the appointment of A. L. 
Eberhart as general manager of the 
company. Mr. Eberhart assumed his 
duties on December 10. 





MERCHANDISING LEADER. 


A. L. Bberhart, 
salesmanship, 
Bros., 


this week joined Arnold 
Chicago, as general manager. 


past master in packer 










One of the best-known executives in 
the industry, “Al” Eberhart has a 
record of merchandising success ex- 
tending over more than 35 years. After 
making a name for himself as a trainer 
of salesmen with Swift & Company 
many years ago, Mr. Eberhart joined 
Geo. A. Hormel & Co., Austin, Minn., 
and helped to build that company to its 
standing as a leader in the industry. 
Later he joined the Jacob Dold Packing 
Co. when it established a plant at 
Omaha, and built an organization there 
which has graduated a number of 
young men into the ranks of successful 
packinghouse executives. He left Dold 
to join Albert Cross in Chicago in the 
firm of Cross, Roy, Eberhart & Harris, 
later returning to the Dold company as 
general manager at Wichita. 





“We consider ourselves fortunate,” 
says Hugo Arnold, “in inducing Mr. 
Eberhart to join our organization, and 
look to further steps forward in de- 
velopment of our business with ‘Al’ on 


our team.” 
-—- fe - 


PACKERS’ COMMITTEE MEETINGS. 

Several committee meetings at the 
Institute of American Meat Packers 
called an unusual number of packers 
to Chicago during the past week. 


Outside packers attending the meet- 
ing of the committee on distribution 
included A. C. Sinclair, vice president, 
Kingan & Co., Indianapolis; Isaac Pow- 
ers, president and general manager, 
Home Packing & Ice Co., Terre Haute, 
Ind.; J. C. Stentz, treasurer, John Mor- 
rell & Co., Ottumwa, Ia.; R. A. Rath, 
vice president, Rath Packing Co., Wat- 
erloo, Ia.; H. H. Corey, vice president, 
Geo. A. Hormel & Co., Austin, Minn., 
and F. G. Duffield, vice president, Jacob 
E. Decker & Sons, Mason City, Ia. 


The following outside packers at- 
tended the committee meeting on beef 
operations: Wm. Diesing, vice presi- 
dent, Cudahy Packing Co., Omaha, 
Neb.; D. W. Allerdice and Ray S. Paul, 
beef department, Kingan & Co., Indian- 
apolis, Ind., and S. B. Dietrich,’ vice 
president, Hunter Packing Co., East St. 
Louis, IIl. 

A joint meeting of the industrial re- 
lations committee and the committee on 
labor code was attended by G. D. 
Straus, president and general manager, 
Memphis Packing Co., Memphis, Tenn.; 
A. C. Bolz, manager, Oscar Mayer & 
Co., Madison, Wis.; Louis E. Kahn, sec- 
ond vice president and M. C. Schumann, 
superintendent, E. Kahns’ Sons Co., 
Cincinnati, Ohio; M. F. Dugan, treas- 
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Do away with the annoyance of 
renting your plates and knives—it 
is expensive and very unsatisfactory, 
as you likely have already experi- 
enced. Own your own plates and 
knives and be independent. Use the 
Famous C. D. Triumph Plates and 
O. K. Knives with changeable blades. 


Equal to Two Plates for the Price of 
One—and Guaranteed for 10 Years! 


The Triumph plates are guaran- 
teed to outlast any four so-called 
hard steel plates on the market. They 
can be used on two sides, equal to 
two plates for the price of one. They 
will last several years before re- 
sharpening and are guaranteed for 
ten years. 








2021 Grace Street 








THE SPECIALTY MANUFACTURERS SALES CO. 


Chas. W. Dieckmann, ’Phone: LAKeview 4325 Chicago, Illinois 


Write for further information 














SUPERIOR SAUSAGE 


without excessive cost! 


SAUSATONE is a great step forward in 
the production of quality sausage. It gives 
binding qualities even greater than hot 
bull meat, provides remarkable protection 
against shrink. It gives unimpaired flavor, 
true color and full casings at all times. 


SAUSATONE has a natural meat flavor— 
can be used without detracting from the 
flavor of meat ingredients. It enhances 
the natural color of sausage products, 
without the use of dyes. It can be used 
without excessive cost! 


Get full particulars about SAUSATONE—today! 
Samples sent without obligation. 


Write for sample! 








~ THE PERFECT SAUSAGE BINDER 


SHELLABARGER GRAIN PRODUCTS Co. 
DECATUR, ILLINOIS 





Zé forthe #& 
HOLIDAY RUSH 


Don’t worry about deliveries on 
ham bags for your holiday 
hams! We have prepared an 
amply large stock to take care 
of all last-minute orders. 


Shipment will be made the same 
day your order is received. How 
many shall we send? 


State 1637 
222 West Adams St., Chicago, Ill. 
Selling Agent 


THE ADLER COMPANY 


CINCINNATI 
The World’s Largest Knitters of Stockinette Fabrics 











For better 
profit in cut. 
ting and mix- 
ing investigate 
this new 


KUTMIXER. 











THE HOTTMANN MACHINE COMPANY 
3325 ALLEN ST. PHILADELPHIA, PA. 


The Modern 


COMMERCIAL BODY 
COOLING UNIT 
lbs. Wt. 140 Ibs. 


Body Space 11 cu. ft. Circulates cold air to TOP of 
eee ——! «3=— body by positive fan driven 
from car battery. Uses wet ice 
—low operating cost. Maintains 
uniform 40°-50° temperature. 
Ask for particulars! 


THEURER 
WAGON WORKS, INC. 
INSULATED—REFRIGERATED 


COMMERCIAL BODIES 
New York City North Bergen, N. J. 





Model A: Cap. 150 








| Warm Air 
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urer, Geo. A. Hormel & Co., Austin, 
Minn., and H. M. Shulman, director of 
purchases and mechanics, Hammond 
Standish & Co., Detroit, Mich. 
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CHICAGO NEWS NOTES. 

Isaac Powers, head of the Home 
Packing & Ice Co., Terre Haute, Ind., 
returned recently from a trip to Ger- 
many. 

L. H. Guthery, Powers-Begg Com- 
pany, Jacksonville, Ill., was a visitor to 
Chicago this week. 

K. G. Potts, well-known packing- 
house specialty salesman, is now with 
the American Soya Products Corpora- 
tion, Evansville, Ind., as Eastern rep- 
resentative, with headquarters at 40 
Worth street, New York City. 

Purchases of livestock at Chicago by 
principal packers for the first four days 
of this week totaled 36,492 cattle, 7,245 





To Max Rothschild, president, M. 
Rothschild & Co., belongs much of the 
credit for this affair, and from the let- 
ters stacked on his desk and the tele- 
phone messages he is receiving, he 
must realize that his friends appreciate 
his efforts. He was ably assisted by 
George A. Behling of the Supreme 
Packing So., secretary of the associa- 
tion. Both Mr. Rothschild and Mr. 
Behling wish to thank the board of 
directors for the flowers which were 
sent them in appreciation of their 
efforts. 


This organization is composed of 37 
members, mostly packers and whole- 
salers in the Fulton Market district. 
Officers are: President, Wm. Young- 
blood, Glenn & Anderson; vice presi- 
dent, Joseph Roti, Fulton Market Pro- 
vision Co.; secretary and treasurer, 
George A. Behling, Supreme Packing 
Company. 


leer. 20.258 ‘ —_o— 
calves, 81,252 hogs and 40,052 sheep. ek memnceeD 
Provision shipments from Chicago for Chairman Banquet Committee. ORDERED “P. D.” TO GET OUT. 

the week ended Dec. 8, 1934, with com- ; \ 

parisons, were reported as follows: orchestra furnished music for the danc- _‘ Fred C. Shaw, the man who once won 
Week Previous Same ing and a splendid floor show was an- recognition by ordering Philip D. Ar- 
Dec. 8. week. week, ’33. other feature of the entertainment, mour to “get out of the way,” died on 

Fresh ‘meats, -Ibs..56,349.000 43,871,000 50,679.00 With favors for all the guests. December 4 at his home in South 

7 eee 4,590,000 4,020,000 6,677,000 Haven, Mich., at the age of 65. Mr. 


By agreement between packers and 
the Chicago sanitary district authori- 
ties, the latter will make an inspection 
of sewage conditions in Packingtown, 
as a basis for recommending a method 
of treatment of industrial waste for 
that district. The aim of the sanitary 
district, it is said, is to provide either 
for the erection of a sewage disposal 
plant for the yards area, or to require 
packers to provide sewage disposal 
plants. 


—— a 


CHICAGO MEAT MEN BANQUET. 

On Saturday, December 8, the Chi- 
cago Meat Packers’ and Wholesalers’ 
Association held a banquet and dance 
in the Medinah Club. The affair was 
a marked success, 800 people attending 
the banquet, among whom were packers 
and allied trades representatives, with 
their wives and friends. Ninety differ- 
ent concerns were represented. The 





Shaw was a timekeeper for Armour and 
Company in the horse and buggy days 
of 1898. 


At that time the late P. D. Armour 
was engaged in his titanic grain market 
struggle with Joseph Leiter. The lat- 
ter controlled all of the grain storage 
space and had “cornered” the wheat 
market. Mr. Armour found it neces- 
sary to build a 15 million bushel grain 
elevator in a hurry to fulfill his con- 
tracts with Mr. Leiter. Young Shaw 
was sent to the construction job on 
Goose Island as a timekeeper. 


“P. D.” drove out to the job and left 
his buggy standing in the way of con- 
struction wagons. Mr. Shaw didn’t 
recognize the driver of the horse and 
he protested loudly, 


“Hey, you, get that rig out of the 
way,” he shouted. Mr. Armour heard 
him, drove his horse to one side, and 
placed Mr. Shaw in charge of the ele- 


party started at eight o’clock Saturday GEORGE A. BEHLING. vator construction as his personal rep- 
evening and broke up in the “wee Secretary Chicago Meat Packers’ ana Tesentative. The job was finished in 
small” hours. Roy Patterson and his Wholesalers’ Association. forty days, a record for construction 








H. P. HENSCHIEN 


ARCHITECT 
Established since 1909 
PACKING PLANTS — PLANT ADDITIONS 


RECONDITIONING FOR GOVT. INSPECTION 
59 E. Van Buren St., Chicago, II. 











F.C. ROGERS, INC. 


NINTH AND NOBLE STREETS 
PHILADELPHIA 








Great Lakes Stamp & Mfg. Co. 


Precision Made Branding and Marking Devices 


Electric Ink 1800 N. Francisco Ave. 


Electric Ink Roll- 

Branders for Sau- CHICAGO, ILL. er Carcass Brand- 

sage and Smoked Gas and Air Heated ers for Beef and 
Meats. Burning Brands Lamb 


Write for catalogue 





PROVISION 
BROKER 


HARRY K. LAX, General Manager 


Member of New York Produce Exchange 
and Philadelphia Commercial Exchange 











Week ending December 15, 1934 
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END SAUSAGE 
COOKING TROUBLES 


with 
the Jourdan Process Cooker 


The JOURDAN Process Cooker is the 
answer to every sausage cooking prob- 
lem! Makes cooking a systematic pro- 
cess, eliminates a/J guesswork. Cooks 
entire batch of sausage at once—evenly, 
thoroughly, in less time, and at lower 
cost. 


Offers real economies in shrink, space, 
imperfect sausage, steam and handling. 
The JOURDAN Process Cooker delivers 
perfect product always! 


NEW LOW PRICES 


Drastic price reductions have been re- 
cently made on all JOURDAN Process 
Cookers. Efficiency, economy and per- 
formance are unchanged. 


Write today for illustrated folder and 
complete details! No obligation. 
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Manufactured under the following patents: No. 
1,690,449 dated Nov. 6, 1928 and No. 1,921,231 dated 
Aug. 8, 1933. Other Patents Pending. 


JOURDAN 


PROCESS COOKER CoO. 
814-832 West 20th St. Chicago, Ill. 


Merry Christmas 


and a Happy New Year 


The Man Who Knows 





The Man You Know 


H. J. MAYER & SONS CO, 


Fine Sausage Seasonings —NEVERFAIL Cure 
6819-27 S. ASHLAND AVE., CHICAGO, ILL, 
YA A LE JE XE Ok JE. Sk. Ok. Jk. Sk hk. Oh Sh 























MODERN Casing OPERATIONS 
Require GLOBE Equipment 


Fresh cleaning of casings 
gives new efficiency in 
casing finishing operations. 
Casings are stronger, 
cleaner, more uniform. 
Time, space and money is 
saved. 


GLOBE Equipment for 
fresh cleaning of casings 
is complete! It includes 
cleaning, stripping and 
crushing machines for hog, 
beef and sheep casings. 
All are equally efficient, 
sturdily built and profit- 
able to use. 


The GLOBE Line includes 
ne we one complete equipment for 
ity up to 700 hogs meat packing, sausage 
per hour. making, rendering. Write 
for the GLOBE catalog! 





CASING CRUSHING 
MACHINE No. 255 
for crushing of hog 
casings in fresh clean- 











THE GLOBE COMPANY 


Complete Equipment for Meat Packers and Sausage Manufacturers 


818-28 W. 36th St. 





Chicago, Illinois 
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of its kind which still stands. Mr. Ar- 
mour broke the corner on wheat. 

Mr. Shaw retired from Armour and 
Company in 1928 after 39 years of serv- 
ice, and had made his home in South 
Haven. His widow survives. He has 
been seriously ill for several months. 


a <r 


NEW YORK NEWS NOTES. 

A. J. Wallmo, Oscar Mayer & Co., 
Madison, Wis., was in New York for 
several days last week. 

President Jay C. Hormel, Geo. A. 
Hormel & Co., Austin, Minn., visited 
New York for several days last week. 

Donald MacKenzie, head of the me- 
chanical department, Swift & Com- 
pany, Chicago, visited New York for 
several days last week. 

Otto Sauerman, engineering depart- 
ment, Armour and Company, Chicago, 
was in New York last week and spent 
a few days at the plant of the New 
York Butchers’ Dressed Meat Company. 

Ss. B. Dietrich, vice president in 
charge of the beef department, Hunter 
Packing Company, East St. Louis, IIL, 
was a visitor to New York early last 
week. 

R. K. Hughes, manager, Wilson & 
Co., Sao Paulo, Brazil, and his family 
visited in New York for a few days be- 
fore sailing on the S. S. Western 
Prince, December 15, for South 
America. 

Visitors to New York during the past 
week included Thos. E. Wilson, chair- 
man of the board; J. D. Cooney, vice 
president; Allen McKenzie, chief engi- 
neer; H. C. Dormitzer, engineering de- 
partment, and A. R. McCartan, branch 
house department, Wilson & Co., 
Chicago. 

Meat, fish, poultry and game seized 
and destroyed by the health depart- 
ment of the city of New York during 
the week ended December 8, 1934, was 
as follows: Meat—Brooklyn, 16 lbs.; 
Manhattan, 2,460 lbs.; Bronx, 14 lbs.; 
Richmond, 11 lIbs.; total: 2,501 Ibs. 
Fish—Brooklyn, 135 Ibs.; Queens, 12 
Ibs.; total: 147 Ibs. Poultry—Brooklyn, 
2 lbs.; Manhattan, 160 lIbs.; total: 162 
Ibs. Game—Manhattan, 3,600 lbs. 


PACKER’S 44th ANNIVERSARY. 
(Continued from page 21.) 


have the most up-to-date equipment 
of any plant west of Chicago. 

The curing department can handle 
980,000 lbs. and 50,000 Ibs. is the capac- 
ity of the smoked meats department. 
Three smoke houses four stories high 
are maintained. All meats are smoked 


with hard wood and hard wood saw- 
dust. 


The lard department is equipped to 
handle 2,500 lbs. of lard or 2,500 Ibs. 
of compound per hour. 


Introduces Scrapple in West. 


The bacon slicing room has a slicing 
machine with a capacity of 2,500 Ibs. 
per day. This machine has been pat- 


Week ending December 15, 1934 





COLORADO’S WOMAN PACKER. 


Marian Nuckolls Schwinger, president, 
Nuckolls Packing Co., Pueblo, Colo. 


ented by W. O. Felton, chief engineer 
of the company. 

One of the busiest departments in the 
plant is the sausage department. In- 
cidentally, G. H. Nuckolls was the first 
to introduce the well-known Philadel- 
phia scrapple west of the Mississippi. 

The company recently celebrated its 
forty-fourth anniversary, which is the 
length of time it has been incorporated 
in Colorado. In speaking of this event 
president Marian Nuckolls very aptly 
expressed her pride in the company and 
her faith in its future when she said, 
“With pride in the achievement of this 
company, founded by our grandfather, 
continued by our father, and with cour- 
age and faith in the future of our coun- 





SALES AND OPERATING HEADS. 


H. L. McWilliams, general 
(right), and Al. Smith, superintendent, 
Nuckolls Packing Co., Pueblo, Colo. 


manager 


try, our state and our community, we 
present to you the forty-fourth anni- 
versary of the Nuckolls Packing Com- 
pany.” 

fe 


CHAIN STORE SALES. 


National Tea Company reports sales 
of $4,758,069 for the four weeks ended 
Dec. 1. This represents an increase of 
1.3 per cent over the like period of 1933. 
In the immediately preceding period 
there was an increase of 0.5 per cent in 
a similar comparison. 

Safeway Stores, Inc., reports sales of 
$19,382,248 for the four weeks ended 
December 1, 1934, a gain of 12.6 per 
cent over the total of $17,210,537 re- 
ported for the corresponding 1933 
period. 

H. C. Bohack sales totaled $2,849,281 
in the five weeks ended December 1, a 
decrease of 7.4 per cent compared with 
$3,076,295 in the like five weeks of 1933. 
In the eleven months ended December 
1, sales were $25,482,700 against $25,- 
250,171 in the like 1938 period, an in- 
crease of 0.9 per cent. 

The Kroger Grocery and Baking Co. 
reports sales of $17,066,616 in the four 
weeks ended Dec. 2, an increase of 
$798,305, or 5 per cent, over the $16,- 
268,311 reported for the corresponding 
period of last year. 


——_e—_ 
PACKER AND FOOD STOCKS. 


Price ranges of listed stocks, Dec. 5, 
1934, or nearest previous date, with 
number of shares dealt in during week, 
and closing prices, Dec. 5, 1934: 


Sales. High. Low. —Close.— 


Week ended Dec. Dec. 
ec. 12, —Dec. 12.— 12. 5. 
Amal. Leather. 1,300 3% 3 3 314 
ot, Se re 27% 
Amer, H. & L. 300 5% 5% 5% 5% 
Do. Pfd. .... 1,900 25 23 23 24 
Amer. Stores .. 300 441% 44% 4414 44 
Armour Ill. ...27,500 53 5% 5% 5% 
Do. Pr. Pfd. 5,000 674%, 66% 67 70% 
a Ss. snes kaeie - aeeie skeen 82% 
Do. Del. Pfd. 1,100 103 102 104 100% 
Beechnut Pack. 500 7614 76 764 76% 
Bohack, Mia 4es0> “GENRE Kee Weeee 12% 
Be, TOE. coves Sees @enee “<gece seaes 65 
Chick, Co. Oil. 2,800 28% 28 28 285g 
Childs Co. .... 4,100 6% 6% 61%4 6% 
Cudahy Pack.. 900 46 4514 46 47 
First Nat. Strs. 6,200 6214 61 61 65 
Gen. Foods .... 8,200 34% 33% 34 35 
ene OG. o.00% 4,600 4% 414 4, 4° 
Gr.A&P Ist Pfd. 70 126 126 126 12614 
Do. New .... 310 130% 130 130 135 
LO Uh. ccemiae. elena’ wade? lo lei 20 
Hygrade Food.. 100 256 25% 25% 25 
Kroger G. & B. 8,300 291g 28% 2914 2914 
Libby MeNeill.. 9,300 6 5% 6 6% 
MeMarr Stores. cS wine MKhawe skins 8% 
DCs) Gene cages aint —uaceus 5% 


Mickelberry Co. 600 “i “1 “1K 1% 
DEON Sacc cacek  Seken es 
Morrell & Co... 500 ~=—60 60 60 614% 


ALOK: “sien aisetee. ohana “a eewe 1% 
= ae rT ae ecbeibia. <cledelence 4 
Nat. Leather... 400 1% 1% 1% 1% 
SURG, BOR cveces 1,900 11% 11% 114% 115 
Proc. & Gamb.. 6,900 43% 42% 4314 4334 
Do. Pr. Pfd.. 160 115 115 115 115% 
Rath Pack..... ee ae mer ee 30 
Safeway Strs... 2,700 48% 47 481%, 49% 
Do. 6% Pfd.. 240 106 106 106 106% 
Do. 7% Pfd.. 100 112% 112% 112% 112 


Dt DN o.cs: sana Seaee  eeeme 
Swift & Co....10,100 18 17% 17% 18% 
Do. Intl...... 2,450 383% 33 33 3456 


Pn Di ciss shoe sesew s<008 sence 9% 
ae Se  ekan seeee oeake” senve 33% 
U. S. Leather.. 1,700 6% 6% 6% 6% 
Ms Bivcccssces ee 1 3 11 10% 
De. Pr, PM.. 100) «653 53 53 55 
Wesson Oil..... 4,300 32% 315% 32% % 
Te Bibs. sce 1,300 73% 73 73 744 
Wilson & Co... 8,500 7% 7 
oe 7 30% 29 30% % 
eae 4,500 103% 100 103 95 
fe 


Watch Wanted page for bargains. 
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‘For the |Lettail Meat 


Wealer 


Christmas Displays of Gift Meat 
Packages Increase Volume 


HE holiday season can be the most 

profitable season of the year for the 
retail meat man. But to make it so he 
must be “up and coming,” and must go 
out actively after the business, or the 
business will go to his competitor in 
the next block. 

This is the season of freer spending 
and feasting, and the meat man is cer- 
tainly entitled to his full share of the 
customer’s dollar. And in addition to 
the meat he sells his customers for the 
family feasting he has the possibility 
—if he will develop it—of doing a very 
good business in selling meat for gifts. 

More and more in recent years it has 
become the custom to give practical 
gifts, and there is nothing the average 
family would find more welcome than a 
Christmas ham or turkey. An entire 
meat basket could be made up, contain- 
ing in addition to the above, various 
kinds of sausages and a few of the 
allied lines carried in most meat stores 
—cheese, pickles, relishes, etc. 


Practical Gift the “Smart” Thing. 


If you want your share of this Christ- 
mas and New Year business, however, 
you must tempt your customer, just as 
do the dry goods stores, the confection- 
ery stores, the book stores and all the 
others. Let her know that you are in 
the gift business, too. 

The best way to do this is through 
window and table displays. In the 
matter of displays the retailer may re- 
ceive ample suggestions and materials 
from the meat packers. In recent years 
they have been particularly constructive 
in their ideas along these lines. 


Display Must Be Immaculate. 


The holiday season contains so many 
ideas around which really beautiful 
displays may be built. There is one 
thing to be born in mind, however, and 
that is that where food is displayed, 
everything must be immaculate. For this 
reason, a Christmas tree that might 
shed pine needles is not a good idea 
unless the meat displayed is wrapped. 
Cotton snow which would quickly show 
dust and dirt is another thing to be 
eareful about using unless there is 
someone who can give the window con- 
stant supervision and care. A window 


display that is fixed up and then left 
for ten days without any care or super- 
vision whatever, is worse than no dis- 
play at all. 

Simplicity in display is highly impor- 
tant. 


Too many items in the window 
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or an idea that is too detailed and 
complicated will lose much in effective- 
ness. Have a central idea for your 
display and put in the windows only 
those items which will help to build up 
this idea. 


Here is where the idea of the gift 
baskets come in so effectively. Some 
sort of display card can be placed in 
the window to the effect that gift 
baskets of meat may be purchased at 
your store at prices ranging from $2.00 
to $10.00. Have a number of the 
baskets on display very attractively 
wrapped with the various meats in col- 
ored transparent wrapping or decorated 
parchment. The greater the number of 
various sized packages, the larger will 
be the amount of the average sale as a 
rule. If you have packages priced at 
$2.00, $5.00, $8.00 and $10.00 a customer 
may not want to take the $5.00 package 
and will take the $2.00 one whereas 
the chances are, if you had a package 
priced at $3.50 she might choose that 
instead. 


Table Display Also Helps. 


If you have a place in the store suit- 
able for an island table, this is also a 
good spot to display these gift pack- 
ages and baskets. It acts as a further 
reminder and permits the customer to 





place, and very little to keep it looking neat and attractive. 

















examine the goods close at hand. Gift 
selecting is a problem at best. Some 
few people might get the idea of such 
a basket from their own minds, but the 
chances are they have never thought of 
it and the man who can give the har- 
rassed Christmas shopper a new and 
good idea for a gift will win a good 
friend as well as a good customer. 


———4-__ 


DON’T GET IN A RUT. 


So many retailers stay too close to 
their business. Just as a painting can- 
not be seen in its entirety if viewed 
from a vaitage spot too near; just as 
a symphony orchestra cannot be heard 
properly if one sits too close to the 
orchestra pit—so any man who stays 
too close to his business cannot see it 
as a whole. Consequently, he cannot 
tell if all the departments are cooperat- 
ing, and he cannot see the flaws because 
he has become so accustomed to them 
that they do not “hit him in the eye.” 

There was one retailer who constant- 
ly spoke of the dirty windows of his 
competitor’s shop. He could not under- 
stand why the man was so careless, 
Yet the men behind his own counter 
were allowed to appear daily in such 
soiled aprons that they kept dozens of 
patrons away from the shop! 

Take the time to study your shop 
sometime, just as if it were the shop 
of your competitor. You will be sur- 
prised at what you will find—bad spots 
in your shop arrangement, and bad 
spots in your service. 


ae 
SIMPLE WINDOW DISPLAY THE MOST EFFECTIVE. 
This window display, while very effective, required little work to arrange in the first 


Special parchment wrap 


pers for the smoked meats add to the holiday effect. 
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Retail Shop Talk 








——— 





CLEAN COMPETITION HELPS. 


Competition of the right sort is a 
good thing for everyone engaged in it. 
It stimulates business, inspires one to 
make his greatest efforts and makes 
healthy conditions for everyone con- 
cerned. 

On the other hand, unethical com- 
petition only does harm. It harms not 
only those who are ethical business 
men and direct competitors—it harms 
the business of the entire community, 
and puts all business men under a cloud 
of suspicion. 

Every man in business is a part of 
the industry in which he is engaged, 
and should do nothing to bring disfavor 
or dishonor to his industry, not only 
as a matter of principle but as a mat- 
ter of self-protection, because sooner or 
later he will bring disfavor and dis- 
honor upon himself. 


SS 


MEAT MERCHANDISING LESSONS. 


A number of special meat merchan- 
dising lecture- demonstrations were 
scheduled by the National Live Stock 
and Meat Board this week upon the 
request of various organizations. On 
Tuesday a demonstration was presented 
before the Lions Club of Blue Island, 
Ill. On Wednesday a meat merchan- 
dising program was staged at Grand 
Rapids, Mich., as a feature of the Michi- 
gan State Fat Beef Show. On Thurs- 
day two. demonstrations were given in 
Chicago, one before the Uptown Lions 
Club, and the other before the Logan 
Square Lions Club. 


fe 


MEAT STORES REDUCE HOURS. 


National Industrial Recovery Board 
has approved an order permitting mem- 
bers of the Butchers’ Board of Trade 
of San Francisco to reduce the operat- 
ing hours of their retail meat stores 
from 63 to 54 hours per week for a 
period of 120 days. The retail food and 
grocery trade code specifies that no 
store may reduce its operating hours to 
less than 63 a week, unless it was open 
less than that number before June 16, 
1933. The exemption granted the San 
Francisco meat markets is from that 
provision. 


rr 


NEWS OF THE RETAILERS. 


The following meat markets have 
been opened recently in Milwaukee, 
Wis., at 4398 N. 27th st., by W. B. 
Fischer; at 632 W. Vliet st. by H. Niren- 


berg; at 1900 S. 31st st. by Bruno 
Henke. 


Six new markets have been opened 
In Minneapolis, Minn., recently as fol- 
lows: at 97 S. 12th st. by J. H. Moeller; 
at 11164%—6th ave. N. by Wm. Yates; 
at 1732 Nicollet ave. by Walter C. John- 
Son; at 2005 Plymouth st. by Max Por- 
tugal; at 2308—38th ave., N. by Pearl 


Week ending December 15, 1934 


J. Holm; at 3807 E. Lake st. by Donald 
J. Moore. 


Charles Raines has been appointed 
manager of the Marsh meat market ai 
402 S. Walnut st., Muncie, Ind. 


Howard Denhart has opened a meat 
market in the Wolfe Bldg., Danville, 
Til. 

The mayor of Hartford, Wis., Adam 
F. Polti, has leased his meat market to 
Clarence Canniff of Fond du Lac. 

Jim Brown has opened a meat mar- 
ket in Bedford, Mich., in a store form- 
erly managed by Mrs. Anna Alling. 

The Hanton meat market, Ashland, 
Wis., has closed out after having been 
in business in Ashland for over fifty 
years. 


A new food store, Jeffries market, in- 
cluding a large meat department, has 
recently opened in Ft. Dodge, Ia. W.H. 
Sturdevant will operate the meat de- 
partment. 


AMONG NEW YORK RETAILERS. 


Cutting demonstrations and _ talks 
were the features of Eastern District 
Branch at the meeting on Tuesday. 
President Joseph Wagner made the cut- 
ting demonstration with David Van 
Gelder at the blackboard. The turkey 
exchange will be in charge of Fred 
Riester. Following the custom of the 
last few years the members are dona- 
ting poultry to the Ottillie Orphanage 
in Jamaica. The next meeting will be 
held on December 18. 


A meeting of the trustees of Jamaica 
Branch was held in the home of chair- 
man Chris Rosel on Tuesday. Nomi- 
nation and election of officers of this 
Branch will be held on Tuesday, De- 
cember 18. 


At the next meeting of Bronx Branch, 
December 19, a doctor will be in at- 
tendance to issue health cards to mem- 
bers, non-members and their help who 








WHOLESALE DRESSED MEAT PRICES. 
Wholesale prices of Western dressed meats quoted by the U. S. Bureau of 


Agricultural Economics at Chicago and 
Fresh Beef: 


Eastern markets on Dec. 13, 1934: 


CHICAGO, BOSTON. NEW YORK. PHILA. 
STEERS: 
(1) (800-500 Ibs.) choice............. $12.00@13.00  _—_............ $13.00@14.00 


Good 
Medium 
Common 
STEERS: 
(500-600 Ibs.) choice 
Oia ese 
Medium 





7.00@ 
6.00@ 








. 10.00@12.00 


werercccccvevccces 12.00@13.00 
++» 10.00@12.00 


10.50@13.00 





| Te 8.00@10.50 
F.0B == ceewccvcce 7.00@ 8.00 
dbaeare ewer 13.00@14.00 13.50@15.00 


10.50@13.00 11.50@13.00 





Of f- iPr 8.00@10.50 9.50@11.00 
Common ee Tee. hee ews Ta wee 0s Nk ee eweves 
STEERS: 
eee BEY CRMNOE ia cnicccccucdsscuns po pk Tere 13.00@14.00 13.50@15.00 
GE. Gricdnga onwnenepclawep wens aaetays ree 10.50@13.00 11.50@13.00 
DEE acnciv-esik 0c cus nares anne aeeeues 8.00@10.00 9.00@11.50 8.00@10.50 9.50@11.00 
STEERS: 
al Se ee 13.00@14.00 13.50@14.50 13.50@14.00 13.50@15.00 
i EE PEE ES RR ERS 10.50@13.00 11.50@13.00 11.00@13.00 11.50@13.00 
cow: 
EE Gs60s S00seenseuvsmeneaneneeusns 7.00@ 8.00 8.00@ 9.00 8.00@ 9.50 8.00@ 9.00 
DNR: litwmetciccwedl caMnmawe ea pineicewd 6.00@ 7.00 7.00@ 8.00 7.00@ 8.00 7.00@ 8.00 
MINED  00.cccsedciabaebacmbaedoorem aman 5.00@ 6.00 6.50@ 7.00 5.50@ 7.00 6.50@ 7.00 
Fresh Veal and Calf Carcasses: 
VEAL: 
St MD S.cawsinesisenesaasdeswanmbeee 10.00@11.00 12.50@14.00 13.00@14.00 12.00@13.00 
CE: an0e0.b5 Khe 0000 00eeNReeeeeeCoRNet 9.00@10.00 10.50@12.50 11.00@12.00 11.00@12.00 
SE, ke ewisicnudswueneuncleeeneawemen 7.50@ 9.00 9.50@10.50 9.00@11.00 10.00@11.00 
IY. Sais orieien cucasetanitinpaecameeu 6.50@ 7.50 8.50@ 9.50 8.50@ 9.00 @ 
CALF: 
(2) (3) good. 7.50@ 8.50 9.00@10.00 
PEE. es 208.0% 6.50@ 7.50 8.00@ 9.00 
Common ....... 5.50@ 6.50 7.50@ 8.00 
Fresh Lamb and Mutton: 
LAMB: 
(38 Ibs. down) choice.............e0. 14.00@15.00 15.50@16.50 14.00@15.00 14.50@15.00 
GE keitenncisioensusecsussiatbioxsenenta 13.00@14.00 14.50@15.50 13.50@14.00 14.00@14.50 
EL  irnae- vaealos ae Snape ware selene 12.00@13.00 13.50@14.50 12.50@13.50 12.00@14.00 
GE. N.c-vecesceseceeceuaenaeeeueses 11.00@12.00 12.50@13.50 12.00@12.50 swe e evens 
LAMB: 
errr Te Te 14.00@15.00 15.00@16.00 13.50@14.50 14.50@15.00 

SENMNDGSinh a-agr eg bigie\e: wtese:o e'sieleelehanea wane 13.00@14.00 14.00@15.00 13.00@14.00 14.00@14.50 
CEL. v-000<-tb 550.0 <es 5 anegsenuehes 12.00@13.00 13.00@14.00 12.50@13.00 12.00@14.00 
EE Sodcictdanuereneescswaaueesaes 11.00@12.00 12.00@13.00 12.00@12.50 = cccccccees 

LAMB: 

a TD GING. occ vicevecessaceewee 12.00@13.00 14.00@15.00 13.00@13.50 13.00@14.00 

GORE sacvccevecescecesseceveneceoesoe 11.00@12.00 13.00@14.00 12.00@13.00 12.00@13.00 
MUTTON: 

(ewe) (70 lbs. down) good............ 7.00@ 8.00 8.00@ 9.00 8.50@ 9.50 ipicaceemtee 
DEL tvctninei~wnsbadaneeenesnestus 6.00@ 7.00 7.00@ 8.00 ft . £°. Breer 
MED. oc cpmccbiaieney cdiree-sieeseene mene 5.00@ 6.00 6.00@ 7.00 Cee ee) 0 eee aeCnewe 

Fresh Pork Cuts: 
LOINS: 
SED WS. OF cccccccsccvccsscscssceese 12.50@13.50 14.00@15.00 14.00@15.00 14.00@15.00 
WSS TE. Bi cccccccecccccccvecedeweee 12.50@13.50 14.00@15.00 14.00@15.00 14.00@15.00 
BPE BE Bi secccesccccssoeeeeesncsees 12.00@12.50 13.50@14.50 13.50@14.00 14.00@14.50 
PE OG sie 6 cc evevancctesabeeseons 11.50@12.00 12.00@13.50 12.50@13.50 13.00@13.50 
SHOULDERS: N. Y. style: skinned: 

Be Bl Ei cas evansccwcevecetasenene 9.50@10.50 sc se enews 11.00@12.00 11.00@12.00 
PICNICS: 

Cee Di sbccandieiisvedcsessadeses: seecuaeles BO.GORILTO —cctcccccce 8 8«=—«-_—s a se nceccee 
BUTTS: Boston Style: 

Be BR Die ccccvevesevesicccccedesies 11.00@12.00 cc ene ueeee 13.00@14.00 13.00@14.00 
SPARE RIBS: 7 

ne Sg Ce oe a oe). ee re ce 
TRIMMINGS: 

DEE wc ctsednictvkaseaouarneueeee PE  itvsccecme  ## saeginbes.  cteaeteaull 

BEE. ab aeceeeen@enin a ensices paemOCma eee SEGEEEOS «= tweccerewe 8 = =—«-_—s seeeceeees 8 «8 «|= aw aeiesicge 


(1) Includes heifer 450 Ibs. down at Chicago. 
(3) Includes sides at Boston and Philadelphia. 


(2) Includes ‘‘skins on’’ at New York and Chicago. 
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qualify. Nomination and election of 
officers will take place at the first meet- 
ing in January for the year 1935. A 
cabaret and ball will be given by the 
Bronx Branch, March 10, in Ebling’s 
Casino. The committee in charge in- 
cludes Walter Bantz, chairman, Frank 
Ruggerio, Fred Fiederlein, Henry Gut- 
ersloh and Fred Hirsch. 


MORE RETAIL SANSAGE SALES. 


(Continued from page 20.) 
sausage sales, we received inspiration 
and a definite goal to work toward. 
Having the idea, we lost no time in 
making an attractive display of sau- 
sage products, because we realized these 
products give us a higher percentage 
of profit than any other meats we 
handle. 

“The result was immediately notice- 
able. Our sales began to grow. Now 
we have a large modern showcase, and 
we are devoting one-third of it to 
bologna and luncheon specialties. 


“We are beginning to doubt very 
much whether the old idea that cold 
meats are only for summer consumption 
holds true. We are of the opinion that 
sausage products will sell in increased 
volume, summer or winter, if they are 
attractively displayed and if types suit- 
able to the neighborhood are offered.” 


A Tip for the Manufacturer. 


The interesting point is that this re- 
tailer did not originate the idea for 
increasing sausage sales. He was 
prodded into making more money and 
shown how to do it by someone outside 
of his organization. Some sausage 
manufacturer, perhaps several, are ben- 
efitting. Are these sausage manufac- 
turers following up the advantage by 
trying to convert others of their cus- 
tomers to follow Bopp’s lead? 

Increase in sausage sales resulting 
from more active sausage merchandis- 
ing in the Bopp market is by no means 
unusual. Invariably sausage sales in 
the retail store are directly proportion- 
ate to sales efforts given to them. 

Gimbels, one of New York’s largest 
department stores, had never sold a 
pound of sausage until recently, when it 
arranged a special two-aisle display 
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” ’ Ai seecens . 
THERE'S A MORAL TO THIS S PICTURE 


You'll find it by attending the 50th Canners’ Con- 
vention, Stevens Hotel, Chicago, January 14-18 and 
following the Golden Arrows. 


“THAR’S GOLD IN THEM THAR’ HALLS!” 












prominently on the main floor right 
among the expensive bags and jewelry 
and other feminine finery. A special 
feature of the display was a skinless 
frankfurter weighing 26 Ibs. in a bun 
4 ft. long and 1 ft. wide. 


Ton of Sausage Sold in One Day. 


The store sold 2,300 lbs. of sausage in 
one day. The items featured were 
midget frankfurters, frankfurters, liver 
sausage in Viskings, salami, bologna 
and knackwurst. 

To Gimbels a sausage department 
was just “bologna” until this special 
stunt demonstrated what these prod- 
ucts can do in the way of bringing in 
profits. Now the store takes its sau- 
sage department seriously, for what 
was started as a “stunt” has evolved 
into a money-making department. 


Here again the initiative was not 
taken by the store, but by a local pack- 
er. It took much persuasion to induce 
the company to feature sausage, but 
the sausage manufacturer who put over 
the deal feels that the increased volume 
has fully repaid him for his work. 

The Madison-Keeler Food Mart in 
Chicago recently held a Visking sau- 
sage week, during which products of 
Arnold Bros., Chicago, were featured. 
Sausage sales during the week were 
boosted 1,200 per cent. No special 
efforts were made to sell outside of an 
attractive display of a large variety of 
products. 

In the Fair Store in Chicago special 
merchandising efforts have resulted in 
“wonderful customer acceptance,” ac- 
cording to W. Leroy Pease, manager of 
the store’s meat department. 


How One Retailer Succeeds with 
Sausage. 


“When we put in our sausage de- 
partment,” Dave Pindyck, a New York 
City retailer, said recently, “we decided 
to try the plan of attractive display of 
a large variety of quality products. We 
selected the brand carefully, displayed 
it as attractively as possible, and pro- 
moted sausage constantly to every cus- 
tomer who came into the store. 

“Although we are located in one of 
New York’s busy commercial centers, 
and have no apartments or residences 
close by, we actually have been able to 





build up the sausage department g 
that it is one of the main attractions 
of our market. Every day it dravws 
hundreds of customers to us. 

“Every bit of sausage and ‘ready-to. 
serve’ products we display is of the best 
grade. We make it a point to tell ow 
customers so, and when they try it they 
know it is as good as it looks. That's 
what brings them back. 


“Every time a customer comes into 
the store for sausage we have a five-to. 
one chance to sell her something else 
besides. I’ve always told my clerks 
that suggestive selling isn’t worth a 
hoot unless the display is so tempting 
the customer feels an immediate im. 
pulse to buy. 


“That’s why we slice our sausage— 
that’s why we cut and tag end pieces— 
so at the housewife’s glance every resis. 
tance to buying sausage is lowered 
When she hesitates, we say ‘Just taste 
it!’ That rings the cash register every 
time!” 

Dealers Need Education and Help. 

More retailers should know that buili- 
ing up a profitable sausage department 
is much easier than building fresh meat 
sales, if the facts are faced squarely. 
Sausage has to be suggested—it has to 
be seen in teeming variety that tempts 
the eye—and through personal sales 
manship the customer has to become 
acquainted with the particular del- 
ciousness of each kind. 

Few retailers are aware of the “plus” 
profit that can be made with quality 
sausage, with better displays to attract 
the attention of housewives and more 
aggressive merchandising methods t 
influence customers to purchase. 

Display cases heaped high with qual- 
ity sausage in large variety should rt 
place the old method of selling sausage 
—which is to keep a small stock @ 
hand “in case there are any calls for it’ 

Retailers should know that there at 
no other food items which can be mate 
to pay a larger and more consistent née 
profit than quality sausage. 

Surely no one can have a greatt! 
interest than the sausage manufacture 
in bringing these facts to the attenti@ 
of retailers. 


Another article on the merchandising ¢ 
quality e will in an early isst 
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> CONSIDER No OTHER MATERIAL AFTER THIS 
EXPERIENCE WITH ENDURO” (ays Mr. P STASIUK 


“After fussing for years with unsatisfac- 
tory materials, I installed these ENDURO 
cookers almost a year ago’’, says Mr. Stasiuk, 
large bologna manufacturer, New York 
City. “They look just like new today; for 
the material never discolors and is a cinch 
to keep clean. I am convinced that stain- 
less ENDURO is the safest for cooking, and 
I wish all my equipment were made of this 


metal”. © Right you are, Mr. Stasiuk! 


9 





Week ending December 15, 1934 


ENDURO is the safest, most economical 
metal for cookers; also for all other metal 
equipment which comes in contact with 
the product. Leading provisioners every- 
where have found this to be true; whether 
the equipment be cookers, scalding tanks, 
tables or conveyor pans. ENDURO resists 
corrosion, and remains safe and serviceable 
for a life-time. Write to Republic for com- 


plete information on this life-time metal. 


CENTRAL ALLOY DIVISION... MASSILLON, OHIO 


REPUBLIC STEEL CORPORATION 


GENERAL OFFICES Ss Rie— YOUNGSTOWN, OHIO 





Reg. U. S. Pat. Off. 
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Prime native steers— 







































Page 58 

















eek ended 


ae.» MECC 14 @15 4 

Gee Ge ccceseces coves 12144@153% 

DEE: ‘viasise eon-eeeues 14 ia 
Good native steers 

OS ne errr 114%,@12% 

GO BUD ccccccccccsece 2 @is 

| eee re 12 @138 
Medium steers 

all. - CO 10 @ll 

Ce Ce Sccavnedsonene 11% @12% 

800-1000 cenececees cl anee 
Heifers good, "400-600... 11% @iu% 
Cows, 400-600 .......... 5 @ 7% 
Hind quarters, choice.... @19 
Fore quarters, choice..... @10% 

Beef Cuts. 

Steer loins, prime....... unquoted 
Steer loins, No. 1........ @238 
Steer loins, No. 2........ @21 
Steer short loins, prime.. unquoted 
Steer short loins, No. 1 37 
Steer short loins, No. 2.. @24 
Steer loin ends (hips)... @i19 
Steer loin ends, No. 2.... @18 
Ct See -c-cedecsteeneees @12 
Cow short loins.......... @14 
Cow loin ends (hips).... @10 
Steer ribs, prime........ unquoted 
Steer ribs, No. @2 
Steer ribs, No. @i19 
Cow ribs, No. @i10 
Cow ribs, No. anes @i7 
Steer rounds, prime beeen unquoted 
Steer rounds, No. 1...... 
Steer rounds, No. 2....... @ 9% 
Steer chucks, prime . unquoted 
Steer chucks, No. @ 9 
Steer chucks, No. : @ 8% 
Ge DEE cecececsssccs @10 
rrr @ 5% 
Steer plates ...... @ 9% 
Medium plates .......... @ 9% 
Briskets, No. 1.. @13% 
Steer navel ends. @ 7% 
Cow navel ends........ @ 4 
Fore shanks @ 7% 
PEE GE wencecsicees @ 4% 
Strip loins, No. 1, bnis @45 
Strip loins, No. 2........ @35 
Sirloin butts, No. 1...... @22 
Sirloin butts, No. 2...... @16 
Beef tenderloins, No. 1 @60 
Beef tenderloins, No. 2 @35 
rr @19 
Flank steaks .... @18 
Shoulder clods @ 8% 
Hanging tenderloins ..... @7 
Insides, green, 6@8 Ibs.. @ 9% 
Outsides, green, 5@6 Ibs. @ 8% 
Knuckles, green, 5@6 Ibs. @9 


Beef Products. 


Brains (per @ 7 
DEED. cevcceeccesecsceue @ 4 
WE. ccevcecs @l4 
Sweetbreads @18 
Ox-tail, per @ 8 
Fresh tripe, @ 4 
Fresh tripe, @ 8 
ee @13 
Kidneys, per Ib.......... @ 8 
Veal. 
Choice Carcass ........ 10 @l1 
BO GHNGEED. ccccccveccce 
Good saddles .. 
Good racks ..... 
Medium racks 
UGE, GRAM onccccccccee 
OME a vcucesecceces 2: 
CE GOOD eccecceeesens @30 
Lamb. 
Ce SE vic eaaceuwe @15 
Medium lambs .......... @13 
Choice saddles .......... @lij 
Medium saddles @15 
Choice fores ..... @13 
Medium fores ...... @l11 
Lamb fries, per @26 
Lamb tongues, per Ib.... @i2 
Lamb kidneys, per Ib.... @15 
Mutton. 
Heavy sheep newer eaed @ 3 
Re SEE dkegeceeenwae @7 
Heavy saddles .......... @7 
Light saddles ........... @10 
Heavy fores ........ @4 
Light fores @ 6 
Mutton legs @l1 
Mutton loins . @ 9 
Mutton stew @ 3 
Sheep tongues, per Ib... @12 
Sheep heads, each....... @10 
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CHICAGO NARKET PRICES 
J y § a 4 Jaa 

| a) a = — a | 
ALE FRESH MEATS. 
Carcass Beef. 


Ww 
Dec. 


Fresh Pork, etc. 

























Pork loins, 8@10 Ibs. av. @13 @10\% 
Picnic shoulders ........ @10 @ 7 
Skinned shoulders ....... aio @ 6% 
Tenderloins @26 @20 
> ee eee @ 9 @ 6% 
SS ee @14 @ 7 
Boston butts .. @l2 @ 8s 
Loneless butts, ce el 
ak Cae Gao aa ad wee oe @15 @10 
NE erecon de tale eeawled:a @s @ 5% 
Tails we @ 8 @5 
Neck bone pe weceakwaaan @ 3 @ 2 
Og OS Ora ; @ 9 @ 5 
EE” oo: aa srorecdannlews @ 9 @ 5 
ft "BPS e @ 4 @ 2 
Migneys, per ID.....0.00 @i7 @s5 
ta ahwascaeaswe shar @ 3% @ 3 
Brains @ 8 @5 
Ears @ 5 @ 4 
Snouts @ 6 @ 5 
Heads @ 6 @ 5 
DOMESTIC SAUSAGE. 
(Quotations cover fancy grades.) 
Pork sausage, in 1-lb. cartons.......... 23% 
Country style sausage, fresh in links.... @17% 
Country style sausage, fresh in bulk.... @14% 
Country style sausage, smoked.......... @18% 
Frankfurts in sheep casings......... eee @19 
Frankfurts in hog casings.............- 17 
3ologna in beef bungs, choice.......... @13% 
Bologna in beef middles, choice......... @14%4 
Liver sausage in beef rounds....... @12% 
Smoked liver sausage in hog bungs @l7 
Liver sausage in hog bungs...... 216 
PUNE GONE ccccceccccsvccsoeuce @16 
New England luncheon specialty........ @19% 
Minced luncheon specialty, choice....... @15% 
SN GED ccsccescceceneeeeusue ow @24% 
TE ctcévccswseseceuchewes ae @15% 
ere Serevecceeseesoes @16% 
PU. GRIND cccccccnccesccsceeccoucs @16% 
DRY SAUSAGE. 
Cervelat, choice, in hog eee cowe @35 
Thuringer PN cha oes aksaokinas @15% 
DEE stcccavveseeees nkdeaeeeebus cece 23 
SE vincecatececbeece Ceeceeeceece 22 
B. C. salami, * Choice cen gene eeeeege ses 2 
Milano salami, choice, in hog pungs.. 33 
B. salami, new condition....... coe 16 
Frisses, choice, in hog middles 32 
Genoa style salami 37 
DEE ccarbatendecekos nen 27 
Mortadella, new condition.......... ee 17 
SEL  a4cvabecseceecevese ovvecncesee 38 
Pee GEER TD cvcccccsccecce cocce 29 
WE SD 6-6: 05.s0.0es.coceucevoencs a 35 
SAUSAGE MATERIALS. 
(F.0.B. CHICAGO, carlot basis.) 
Regular pork trimmings............ eees @ 8 
Special lean pork trimmings............ @l1 
Extra lean pork trimmings............. @12% 
errr @ 6% 
EE GED sc beeksceecadecusceieeness @ 3 
PE SL cgavexwastanes Keowee @ 3} 
Native boneless bull meat (heavy @ 6% 
PT Gnd daceeteedeewebewaenneees @ 4% 
PE SE cccvececscneecssucbvess @ 4% 
ee @ 3% 
Beef cheeks (trimmed)................- @ 3% 
Dressed canners, 350 lbs. and up....... @ 3% 
Dressed cutter cows, 400 Ibs. and up.... @ 4 
Dr. bologna bulls, 600 Ibs. and up...... @ 5% 
PE sous DUN n a Shoe o bdasbbenwiny 2% 
Pork tongue, canner trim, S.P.......... @15% 
SAUSAGE IN OIL. 
Bologna style sausage in beef rounds— 
Small tins, 2 to crate....... en 


Large tins, 1 to crate.. seeereseeeu GO 
Frankfurt style sausage in sheep casings— 

Small tins, 2 to crate........ 

Large tins, 1 to crate....... 
Smoked link sausage in hog casings— 

Se Sey OF OP IR cv ccviecarecscecvaes 

Large tins, 1 to crate. ...ccccccces 


BARRELED PORK AND BEEF. 









Mess pork, regular............00- ieee @29.00 
Family back pork, 24'to 34 pieces. oe @29.00 
Family back pork, 35 to 45 pieces...... @27.00 
Clear back pork, 40 to 50 pieces...... 29.50 
Clear plate pork, 25 to 35 pieces....... eee. 

Brisket Pork ...cccccce Ree aweemnnses @31.00 
BOAR POPE .cccccscccces cecesceesceene @26.50 
PONOR BOGE occccccccccecoccocccscce wine @18.00 
Extra plate beef, "200 Ib. bbs. 222255227 @19.00 


VINEGAR PICKLED PRODUCTS. 


Regular tripe, 200-Ib. A. -200- occceccce e$l2.00 
Honey comb tripe, 200-lb. eves 
Pocket honeycomb tripe, 200-1b: Pn ccere. 19.00 
Pork feet, Ib. eccsccescoccsccccccces SNEED 
Lamb tongues, short cut, 200-lb. bbl........ 40.00 





DRY SALT MEATS. 


Clear bellies, 18@20 lbs............... 
Clear bellies, 14@16 Ibs................ 
Rib bellies, 25@30 lbs 
Fat backs, 10@12 lbs 
Fat backs, 14@16 Ib 
Regular plates 
Jowl butts 








@l4 
@ 4g 


WHOLESALE SMOKED MEATS, 











Fancy reg. hams, 14@16 lbs........ oo 17% @18y 
Fancy skd. hams, 14@16 lIbs........... % @19¥ 
Standard reg. hams, CS Se “Ton@in 
Picnics, 4@8 lbs., short shanks......... 114 @124 
Picnics, 4@8 lbs., long shank........... 10%@ny% 
Fancy bacon, 6@8 | ee - -2214 @231 
Standard bacon, 6@8 Ibs............06. 194 @20% 
No. 1 beef ham sets, smoked— 

Insides, 8@12 Ibs... @22 

Outsides, 5@9 1b @18s 

Knuckles, 5@9 it 18 @19 
Cooked hams, choice, skin on, fatted... @30 
Cooked hams, choice, skinless, fatted.. @29 
Cooked picnics, skin on, fatted......... 19% 
Cooked picnics, skinned, fatted........ 191, 
Cooked loin roll, smoked................ @32 

LARD. 

Prime steam, cash, Bd. Trade...... @$11.40ax 
Prime steam, loose, Bd. Trade...... @ 10.87 
Refined lard, tierces, f.o.b. Chicago @ 12 
Kettle rendered, tierces, f.o.b. Chgo. @ 13% 
Leaf, kettle rendered, tierces, f.o.b. 

CL. ¢kincatarcepneceueneren ee @ 13% 
Neutral, in tierces, f.o.b. Chicago..13 @ 13% 
Compound, vegetable, tierces, c.a.f. @ 124 


OLEO OIL AND STEARINE. 





ND MG ose cidare wreineinrtie yo 66k “7 
Prime No. 1 oleo oil... ee ae 
BPEOO UO. F ORO Gin vic ccsccccvcccssees 9 
Prime oleo stearine, edible............. 8 


% @10 


1,@ 9% 
@ 9 
%@ 9 


TALLOWS AND GREASES. 


Ddible taliow, under 1% acid, 48 titre.. 7 


OR ae 
( eo OM Bs eae re 
SE SD ha jovipevendceeekuaceues 
eS eo 
Be BONED évcerecctneeeeeinscqoese 
B-White grease, maximum 5% 

Yellow grease, 10@15%. 


40% f.f.a 


ANIMAL OILS. 


Brown grease, 





DEP MORSE OU oc cc ceive vevecccecece 
Pure neatsfoot oil..... c0cvcseceressece 
Special neatsfoot oil...... naa bes 
Extra neatsfoot oil........... eccccoeee 
No. 1 neatsfoot of). .....cccccccccccccs 
Oil weighs 7% lbs. per gallon. Barrels 


about 50 gals. each. Prices are for oil in 


VEGETABLE OILS. 


Crude cottonseed oil » tanks, f.o.b. 





ON ON ON? 
REF 


ee OT 
CRESS 


contain 
barrels. 


Walley BEINIE, PEOMBE...cccccceccccece 9 
White, deodorized, in Dbl, f.o.b. Chgo.10%@11 
Yellow, deodorized ......cccccccccscces 0%@u 
Soap stock, 50% f.f.a., f.0.b........... 1%@ 2 
Corn oil, in tanks, f.o.b. mills.......... @ 94 
Soya bean oil, f.o.b. mills.............. 7.25@7.0 
Cocoanut oil, seller’s tanks, f.o.b. coast. @ 34 
Refined in bbls., f.o.b. Chicago......... 64%@ 6% 

OLEOMARGARINE. 
White animal fat margarine in 1-lb. 

cartons, rolls or prints, f.o.b. Chicago @12 
Nut, 1-lb. cartons, f.o.b. ae pakoweee @ll 
DED eirkcexeecncsiranweckenewmeton @2% 


PURE VINEGARS 


A. P. CALLAHAN & COMPANY 


2407 SOUTH LA SALLE STREET 


CHICAGO, ILL 


The National Provisioner 








Nitrite 0 
stock 
1 to 4 


Granula 
Mediurr 
Mediun 
Rock . 
Sugar— 
Raw si 
leans 
Second 
Standa 
Packers’ 
f.0.b. 


Packers’ 
f.0.b. 


(Basis 


Allspice | 


Caraway 
Celery Se 
Comino § 
Coriander 
Coriander 
Mustard 

Americ 
Marjoram 
Oregano . 
Sage, Dal! 

Dalmat 


(Prices 
Beef casi 


Dome 
Dome 


















CURING MATERIALS. 
Cwt. 
Nitrite = soda (Chgo. warehouse 
@14y stoc 
g 14 1 to 4 bbls. Ce $9.10 
@14% 5 or more bbls. delivered....... ...... 8.95 
@12% galtpeter, 1 to 4 bbls. f.o.b. N. Y.: 
Gist Dbl. refined granulated.......... 6.12% 5.90 
@ 9 Smell CTYStAIS .cccccccccccccece 6.90 
@ 8% Medium crystals 7.25 
Large crystals ........ : es 4 7.65 
‘Ss. Dbl. refd. gran. nitrate of soda. 35g 3.25 
Salt per —, in minimum car of 80, 000 Ibs. 
@18y only, f.o.b. Chicago: 
@19 Granulated .....cccccccecccsccccccccccccs $ 6.80 
@17% ON rr ee 9.30 
@12% OE QUvcsccctccvetensccenaes 10.80 
@uy BOCK oc nc ccccccvcccccccccvesccccccccceves 6.60 
@23 " 
9 Sugar— 
@20} Raw sugar, 96 basis, f.o.b. New Or- : 
@22 DEN» cssx odin sinataleainin aWinghie'e @ina'eees @$2.86 
@18 Second sugar, 90 basis............... none 
@19 Standard gran., f.o.b. refiners (2%).. @ 4.40 
@30 Packers’ curing sugar, 100 lb. bags, 
@29 f.0.b. Reserve, La., less 2%......... @ 3.90 
@i0% Packers’ curing sugar, 250 lb. bags, 
@l 9 f.o.b. Reserve, La., less 2%......... @ 3.80 
@32 
SPICES. 
(Basis Chicago, original bbls., bags or bales) 
Whole. Ground. 
1.4 
os Allspice Prime€......cscccccsccccece 6% 8 
12 | Se 7 8% 
13% Chili Pepper, Fancy............... ee 22 
Chili Powder, Fancy..........c.ee- oe 22 
13% SS Frere 23 27 
13% Madagascar . + 17 
124 Zanzibar ..... 13% 16% 
Ginger, Jamaica 20% 23 
African. 9 11 
4 Mace, Fancy Banda. 65 70 
@10 PRMD Cacrcdiqeibe:s <eisavinne- 60 65 
yo Bet We BRON, oo. ce ccces 63 
a on Mustard Flour, FANCY... ...cccccece rex 
@% Py Fancy Banda. .....0.ccees Ry! 24 
— eee oe 19 
& W. ME ceccerstceees 16% 
Papa, Extra ‘Fancy Pehiadcceeew nee 25 
@ 7% MCY cee ceeseevesesesesessesese 24 
@ 5% on eee en We Se wae oe eve 27 
@ 4% Pepina Sweet Red Pepper.......... ss 26% 
@ 5 Popper, CRyenme ..ccccccsccccccces ee 22% 
@ 5% DE Bene vesvcvecewese's : 16% 
@ 5 Pepper, Black Aleppy.............. 141% 16 
@ 5% Ee 14 15% 
@ 4% Minck TEMCHEETY .....cccccccces 15 7 
@ 44 White Java Muntok.............. 35 7 
Co er 33% 3514 
WE SE a Rduaenesutecweaern oe 29 
SEEDS AND HERBS. 
@13 Ground for 
@ % Whole. Sausage. 
f Hi ONL ind oi uislagana dG eee wi 91% 11% 
9 EEE ea Seas 51 56 
@ 8 OO” RRS are eer er 18% 21 
@ 8 Coriander Morocco Bleached........ 8 es 
@8 Coriander Morocco Natural No. 1... 6% 814 
@ 1% Mustard Seed, Cal, Yellow......... 11 13 
By PEER eer 8% 10% 
16% DED, DOOM vccce cece seensees 34 38 
@u PD cncihanensahapwwennte enna 11 14 
a Sage, Dalmation Fancy............. 7 9 
8X Dalmation No. 1 Fancy.......... 6% 8% 
8% 
aan SAUSAGE CASINGS. 
parrels, (F.0.B. CHICAGO.) 
(Prices quoted to manufacturers of sausage.) 
Beef casings: 
Domestic rounds, 180 pack.......... Gr 
Domestic rounds, 140 PEs ceccacs 35 
@ § Export rounds, wide. ..........ssse. @50 
.@u Export rounds, medium .......... @32 
Qu Export rounds, narrow............. ges 
@ 2 BOE WOR. sacieccinsccccaccccee 05 
@ % BE, DP RUNING 0.6.0)90-0455404 ese 03 
5@7.50 2 2 ORE 11 
@ 3% SE ie sicaissdeweleatee cnoweles @ 8 
1@ 6% Middles, regular ..............222. 70 
Middles, select, wide, 2@2% in. diam...1.10 
Middles, select, extra wide, 2% in. and 
MEE (Ata nbn gegidien NkwS Ae teawebeheee 1 
Dried bladders: 
@12 Mee WE, GRE. ccs vedcesevawned 1.05 
@il ME ON WES, BB 5:5 6.30 <sccmwenneaaties 80 
@12% EE WII MR ciacc.cciccccwesenepeinws -60 
We, WR, GiGi ivccectessccccevces 40 
Hog casings: 
Narrow, per 100 yds...........ccesceees 2.45 
Narrow, special, eg RSET SSS: 2.10 
Medium, BEE Sous Cheers nee scdslonsae 2.00 
NE TIE BOB owe nccccecvcccoseeses 1.80 
Extra wide, per Be SU we0nesicasascen 1.90 
Export bungs ................ . 





Large prime , Ti 
edium prime bungs. 



















Small prime bungs. : 09 

TWEE. con s-cniscevcsicescveeees 16 

| Saga Meee ahaa iat anne eae .08 

COOPERAGE. 

h pork barrels, black fron hoops .$1.40 1.42 
Oak Pork barrels, black fron hoops. 1.30 igo 
Ash pork barrels, galv, iron hoops. 1.47%@1.50 

pork barrels, galv. fron hoops.. 1. ‘$00 1.40 
White oak ham tierces........... - 2.22% @2.25 
Red oak lard tierces.............. 1.974% @2.00 
White oak lard i 66ckcckeeon 2.07% @2.10 





Week ending December 15, 1934 


loner 














LIVE CATTLE. 








P, SNE Ge pulinde aainie mma e@and dvi $ 7.25@ 7.40 
Sy SND oie cirn dike eb dieraame ae. 5.85@ 7.00 
Cows, common and medium.......... 3.00@ 4.00 
Se Re ee 2.25@ 3.75 
LIVE CALVES. 
Vealers, good and choice............ $ 8.00@ 9.00 
WOO, TROUEE ecccaccceeccenescice 6.00@ 7.50 
RUE wiwstnderdeekseonseundieeados 3.50@ 5.75 
LIVE LAMBS. 
Lambs, good and choice............. $ 8.00@ 8.25 
ES MEE, Sérc'ccnpecwe eeu wecvis 6.50@ 7.50 
MME <uiscns:e resi vecase aanweeoasaete 2.00@ 3.50 
LIVE HOGS 
Hogs, 188 lb. average, good.......... @$6.10 
: MONEE Ska sreunmnatanScbutenes 6.00@ 6.50 
DRESSED HOGS. 
Hogs, good to choice................ $10.25@10.50 
DRESSED BEEF. 
CITY DRESSED, 
Chetee, BALI, DONS. occewcccvesecnsees 144@15% 
er . met) tt 
Native, common to fair........... -.12%@14 
WESTERN DRESSED BEEF, 
Native steers, 600@800 Ibs.............. 13%@14% 
Native choice yearlings, 440@600 Ibs... .13144@141%4 
Good to choice heifers...... cvcccecees oo 12 13 
Good to Cholc® COWS. .cccccccccccccece --10 @ll1 
Common to fair COWS. ....ccccoccccccce -8 @9 
OE WORE DUB. 6 0 cc csewsavieceeese 64%4@ 7% 
BEEF CUTS. 
» 3 4 
Rolls, reg. 6@8 Ibs. avg.......scccecces 22 @23 
MOTB, FOR, CESS TUE, AVE. <iccccocccccsece 17 @18 
Tenderloins, 4@6 lbs. avg.............. 50 @60 
Tenderloins, . | Ss Sees ee 50 @60 
ree nee 11 @12 
DRESSED VEAL 
SNE atin .s'su4's ex neameainseanar ae aereue 18%4@ @141%4 
DY e6e0ddeccteres keene veeseeeun ee 21, @1314 
CED b's xanevionspedwkesesiesanesaeeun 10 “@12% 
DRESSED SHEEP AND LAMBS. 
Lambs, prime to choice................ 16 @17 
PE SE dnesisceghes dsaeeeueeseuets 144 @15% 
, MINED -oiwacacccrsowevenecuned 13 @144 
ED IIE seas, 0 icatoceie Algae nee ie Bale eo 8 @10 
EE CED stores stcesaacdwnoeswons 6 @8 
FRESH PORK CUTS. 
Pork loins, fresh, Western, 10@12 Ibs...14 @15 
Pork tenderloins, fresh........ceeeeee0s 28 @30 
Pork tenderloins, frozen............se0. 24 @2 
Shoulders, Western, 10@12 lbs. “7 --ll @12 
Butts, boneless, Western. .......sccccees a @17 
Butts, regular, Western..........c.see. @13 
Hams, Western, fresh, 10@12 Ibs. avg. ia @15 
Picnic hams, Western, fresh, 6@8 Ibs. 

EY ara wa haniecad wobindineavdmgawiiaee @l1 
Pork trimmings, extra lean............. 15 @16 
Pork trimmings, regular 50% lean...... 9 @10 
REED 6:00t00e seectiegisaiaeeeaweses 9 @10 

SMOKED MEATS. 

Hams, 8@12 lbs. avg........ pees 17%@18% 
Eeames, ISIS IBS. SVB. ccccccccccecces - -174@18% 
Hams, 12@14 Ibs. avg.....ccccccccccces 184%@19 
Picnics, 4@6 lbs. avs. Sadia iatenih Grtmmeerters 12%@13% 
See. Gee Bs Bios vcccccoccececce 

City pickled bellies, ‘Saiz Ibs. avg...... 17 18 
Bacon, boneless, Western.........seeee. 2314%4@24% 
Bacon, boneless, ee ey Ee. 23 @24 
Rollettes, 8@10 Ibs. avg.........6. «-e-17 @18 
BOGE WRTE, BING. ec cccseccccese cocceeed 25 
NN eee 25 27 





NEW YORK MARKET PRICES 


FANCY MEATS. 


Fresh steer tongues, untrimmed...... 15c a pound 
Fresh steer tongues, 1. c. trm’d...... a pound 
Sweetbreads, beef .....ccccccccs cece a poun 
BWOOCMEORES, WER) ....ccccesccccccecs 60c a pair 
SE I ais chin kaa aidaeewern-neeeey 10c a pound 
I MID 5. bsdiwinesecestaeeonbos 3c each 
BRE NUON Nipiv.de beveanvdanessseene 27¢ a pound 
fo 14c a pound 
; po .~ “B ee 22c a pound 
ae eehaivalniiehteresecataanieiaars ic a pair 


BUTCHERS’ FAT. 


NED cccinscnbobemaannenen 
Breast fat . 
Edible suet 
Inedible suet 


@1.25 per cwt. 
1.75 per cwt. 
3.25 per cwt. 

@2.00 per cwt. 





GREEN CALFSKINS. 
5-9 914-12% 1214-14 14-18 18 up 


Prime No. 1 veals. .10 1.50 1.60 1.65 1.80 
Prime No. 2 veals. .09 1.385 145 1.50 1.55 
Buttermilk No, 1.. .08 1.25 1.85 1.40 .... 
Buttermilk No. 2.. .07 1.15 1.25 1.80. .... 
Branded grubby .. .06 .85 95 1.00 1.00 
Number 8 ..... coos 6 85 95 1.00 1.00 


BONES, HOOFS AND HORNS. 


Round shin |g avg. 48 to 50 lbs., 


Ne SP BUN os 00000 se 0000s000 75.00@ 85.00 
Flat shin toon avg., 40 to 45 lbs., 

Ke, ae @ 80 
Black or striped —— per ton. - 45.00 60.00 
Ra OO EO aaa 00.00 
Thigh bones, avg. to 90 lbs., - 

Bee PUD cccccccccscccvccoccese @ 70.00 
Horns, according to grade...... «+++ 75.00@200.00 





PRODUCE MARKETS. 


Chicago. New York. 
Butter. 
Creamery (92 score)..... @29 @31 
Creamery (91 score)..... 28 @29 30 @30% 
Creamery firsts (88 score). @26 @27% 
Eggs. 
er BNE: ccvecccnscede @26% ei 
ea eee @26% @26% 
Standievts (refrigerated)..20 %Oo1% 23 @24 
Live Poultry. 
PET ickcbe tee vaunares 10 @l14 13 @18 
Oo 12 @16 12 18 
ere 12 @18 16 @23 
EEE et 8 9 @16 10 @15 
SEE npn enaiewdeeansacnnen 9 @13 14 @16 
Dressed Poultry. 
Pepe, SUAS. .ccccccscves 18 @19 18 a 
Roasters, a 18 @20 19 @21 
Roasters, 55 and up......20 @23% 22 @24 
Fowls, BON o.000 aes aeeeee 13%@15 144@16% 
nobweeb-eeneevinw pais 154%@17 17 @18 
60 NS 6 vereswecane 18 @19 
rd 


BUTTER AT FIVE MARKETS. 


Wholesale prices of 92 score butter at Chicago, 














New York, Boston, Philadelphia, and San Fran- 
cisco, week ended ‘December 6, 34 
Nov. Secumbes 
30 .. 3 4 5 6 
Cc a a caaeee 29 29 29 29% 
[eS CS 20% 29% 29% 29% 30% 
RS .30 30 30% 30% 30% 31 
Phila. .. 301% 30% 30% ‘3 30% 31% 
San Fran. ....3% 33 33 31% 31 32 
Wholesale prices carlots—fresh centralized but- 
ter—90 score at Chicago: 
27% 28 28 28 28 28 
Receipts of butter by cities (tubs): 
This Last Last —Since Jan. 1.— 
week. week. year. 1934. 1933. 
Chicago. 33,204 24,335 43,985 2,990.507 3,399,052 
N. Y. .. 28,023 33,189 57,800 3,445,989 3,806,432 
Boston . 14.806 9,784 14,676 1,223,016 1,188,121 
Phila. .. 14,979 15,076 15,429 1,150,690 1,197,378 
Total 91,012 82, 384 131, 890 8,810,202 9,590,983 
Cold storage movement (Ibs.): 
Same 
In Out = hand week day 
Dec. 6. ec. 7. Dec. 6. last year. 
a sla --+ 42,000 503,920 26,351,023 55,761,555 
N. -.+- 63,470 227,393 3,710,535 19,695,385 
| AS «++. 7,387 92,674 1,539,643 3,030,404 
PEER. cece 2,700 51,983 1,156,556 1,165,935 
Total 115,557 875,970 32,757,757 79,653,279 
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F. R. DAVIS 


Fred R. Davis, supervisor of media for 
the General Electric Company, has an 
intimate knowledge of the editorial and 
circulation standards and policies of more 
business papers than probably any other 
man in the country. The more than 
$500,000 invested under his direction by 
GE in business papers each year is divided 
among many fields. In addition to his 
work with GE, where he has spent his 
entire business life, he is active as a vice- 
president of the Audit Bureau of Cir- 
culations and is a past president of the 
Technical Publicity Association. 











“Our Investment in Business Papers 


Averages More Than Half a Million 


Dollars Annually” 


“ 

D URING the forty odd years of the 
life of General Electric Company, the 
backbone of its sales development pro- 
gram has been its advertising in business 
papers. The selective ‘spotting’ of pros- 
pective purchasers has harmonized with 


the engineering thought that has guided 
the fortunes of this company. 


“When the mental resources of an en- 
tire profession, industry or trade are 
brought to a focus in the pages of a busi- 
ness paper and offered to its subscribers 
for a nominal price annually, what 
greater authority could an advertiser ex- 


F.R. DAVIS 
THE GENERAL ELECTRIC COMPANY 


pect as a supporting background for his 
own selfish advertising purposes? 

“The flexibility and selectivity of busi- 
ness papers as advertising media has 
established their value with the General 
Electric Company on a permanent foun- 
dation for all of its products, as indicated 
by its advertising to technical, profes- 
sional, industrial, mercantile and busi- 
ness executives generally. During the 
past ten years its investment has averaged 
more than half a million dollars annually 


for business paper advertising.” 






















Why do manufacturers advertise in business papers? 


What do they TRY to accomplish and what DO they 
accomplish ? 


The publishers of 33 leading business papers asked 
the editors of ‘Sales Management” to interview out- 
standingly successful advertisers in a wide variety of 
businesses. The statement of Mr. F. R. Davis of The 
General Electric Company is No. 1 of a series of such 
opinions. 

THE NATIONAL PROVISIONER, as one of these 
33 leading business publications, is proud to cooperate 
with this progressive organization and to have the 
opportunity of providing the editorial background for 
the advertising of The General Electric Company which 
has appeared in its pages for many years. 


























CLASSIFIED ADVERTISEMENTS 


Advertisements on this page, $3.00 an inch for each insertion. 


insertion. 


No display. 


Position Wanted, special rate, $2.00 an inch for each 
Minimum Space 1 inch, not over 48 words, including signature or box number. 
Remittance must be sent with order. 





Position Wanted 


Men Wanted 


Equipment for Sale 





Casing Salesman 

Is there a well-established casing house that can 
use the services of salesman having 20 years out- 
standing sales record with large following in 
yreater New York, New York State, New Jersey, 
New England states, Philadelphia, Baltimore, and 
Washington? If so, write W-760, The National 
Provisioner, 300 Madison Ave., New York City. 


Need a Goed Man? 


Young man, 30 years old, willing to go 
anywhere as beef salesman, cattle buyer, 
or all-around packinghouse man. Twelve 
years’ experience; best of references. 
W-756, The National Provisioner, 407 S. 
Dearborn St., Chicogo, Il. 





Curing Foreman 


Wanted, curing foreman with thorough knowl- 
edge of sweet pickle and dricure process. Must 
have ability to lay out and supervise all work in 
department. If you cannot show successful record 
do not reply. W-755, The National Provisioner, 
407 S. Dearborn St., Chicago, Il. 





Salesman 
Wanted, salesman calling on meat 
packers to sell spices and seasonings 
either full or part time. Reply in de- 
tail. W-759, THE NATIONAL PROVISIONER, 
407 S. Dearborn St., Chicago, Il. 





Chief Engineer 


Would like position as chief engineer or main- 
tenance superintendent in Ohio or Central States. 
Economical, reliable operation. Have never failed 
to reduce steam and power costs substantially 
and improve operation. Can handle men. W-758, 
The National Provisioner, 407 S. Dearborn St., 
Chicago, Ill. 





Superintendent 


Superintendent experienced in all de- 
partments now available. Can turn out 
first-class product and handle labor with- 
out friction. Now employed. Willing to 
go anywhere. References. W-747, The 
National Provisioner, 407 S. Dearborn St., 
Chicago, Il. 





Sausage Expert 


Am qualified to direct and manage all sausage 
room operations. Expert knowledge of all prod- 
acts, including specialties. Reputation for making 
quality sausage from any materials. Expert knowl- 
edge in figuring costs. Can put your sausage de- 
partment on money-making basis. W-713, The 
National Provisioner, 407 S. Dearborn St., Chi- 
cago, Ill. 





Sausagemaker 


Position wanted by experienced sausagemaker. 
Can make all kinds of sausage and thoroughly 
familiar with entire operation of sausage room 
operations. Hard worker. Can put your sausage 
department on profit-making basis. A trial will 
prove my worth. Age, 45. Gus Hoffman, 1547 
Cherry Lynn, Phoenix, Arizona. 





Hog Scraper 


For sale, Danish type drum hog scraper, 
practically new. Capacity up to 300 per 
hour. This machine being replaced with 
larger one. Can be seen now in operation, 
FS-757, The National Provisioner, 407 § 
Dearborn St., Chicago, Ill, 





———_ 


Packinghouse Machinery 


For sale, reconditioned machinery of 
every description from single machine to 
machinery for complete packing plant. 
Guaranteed in A-1 condition, Write 
Menges, Mange, Inc., 1515 N. Grand Blvd, 
St. Louis, Mo. 





Business Opportunities 





Refrigerated Store 


For lease, modern refrigerated store in 
Fort Greene market district of Brooklyn. 
Will furnish any temperature desired. In- 
quire, Fort Greene Cold Storage Co., 99 
Hudson St., New York City. 





Complete Packing Plant 


For sale at real bargain and on terms 
to suit purchaser, completely equipped 
packing plant in one of most thriving 
metropolitan districts in Southern Califor- 
nia. For full information address FS-752, 
The National Provisioner, 407 S. Dearborn 
St., Chicago, Ill. 





Equipment Wanted 





Rendering Machinery 


Wanted, 4 or 6 pocket M & S filler 
for 16-0z. cans. Also steam jacketed 
mixers or aluminum steam jacketed 
agitator. W-744, THE NATIONAL PRo- 
VISIONER, 407 S. Dearborn St., Chicago, 


Machinery Bargains 


The following machinery for sale at 
bargain: 

1 Anco No. 600 Laabs Cooker 

1 Anderson Crackling Expeller 

1 Anco 3x6 Lard Roll 

3 Mechanical Mfg. Co. Meat Mixers 
1M. & M. Ho 

1 Lard Filter Press 

1 Steam Tube Dryer, 6’ x 30’ 

5 Cooking Kettles 
What idle machinery have you for sale? 


CONSOLIDATED 
PRODUCTS COMPANY, INC. 


14-19 Park Row, New York City 











GEO. H. JACKLE 


Broker 


Tankage, Blood, Bones 
Cracklings, Bonemeal 
Hoof and Horn Meal 


Chrysler Bldg., 
405 Lexington Ave. 
New York City 




















The 


¥ 





RATH PACKING Co. 


Pork and Beef Packers 


BLACKHAWK HAMS and BACON 
Straight and Mixed Cars of 
Packing House Products 


Waterloo, lowa 


4 


HAMS 
BACON 








C. A. Durr Packing Co., Inc. 
Utica, N. Y. 


Manufacturers of 





FRANKFURTS 


DAISIES 
SAUSAGES 





























QUALITY PorkProducts ThatSATISFY 
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“C-B” Cold Storage Door 


‘“‘The Better Door that Costs No More’’ 


Users and contractors everywhere recog- The backs of doors are made of spruce. 


4 4 . Ll) ome ” ld ; 
nize the superior merits of “C-B” Co A trial will convince you that the “C-B” 


Storage Doors. : i 
.The fronts of standard doors, including Cold Storage Door has superior merits. 









































le the casing on the frame, are made of high Unexcelled in design, construction, work- 
grade yellow pine. On special orders, oak manship and finish, all proving it is 
or other woods, as specified, will be fur- 
nished. “The Better Door that Costs no More.” 
Taper, e 7 7 9 . 
0 pe The Cincinnati Butchers’ Supply Corporation 
a 3907-11 S. HALSTED ST. 1972-2008 CENTRAL AVE. 
407 §, CHICAGO, ILLINOIS CINCINNATI, OHIO 
cUT CcCosTs! 
Trim Jowls for Bacon { 
* : ‘ ANTATION 
ine to Squares with the Sheep 4 /rom PL T I to 
plant. B 
be B & D FAT BACK SPLITTER AND ” CONSUMER 
" JOWL TRIMMER 
— BEST && DONOVAN Careful control over every 
332 South CHICAGO, operation from start to fin- 
Michigan Av. hs ELLEINOIS ish makes possible superior 
ale at quality stockinettes at all 
times. 
ers LARGE PRODUCTION 
Your orders are handled 
” - immediately — shipments 
= Redrah are made on time, every 
time. Satisfactory service 
. “HALLOWELL” PACKING PLANT EQUIPMENT Brand always! 
Incorporates every up-to- + 
ity date improvement; is per- Stockinettes CE N I RAL LOCATION 
— “3 fectly sanitary and so f : p 
= sturdy and strong it will e! Convenient to all important 
E outwear other makes. Fur- HAM packing centers. Short 
nished heavily galvanized BEEF freight hauls quick deliv- 
or of Monel Metal, as pre- LAMB s & . : a 
ferred. ery. Write for prices! 
Write for BULLETIN 449 — 
rite for ‘ ae FRANKS e e 
covering our complete line 
of “HALLOWELL” Pack- also . Valatie Mills Corp. 
ing Plant Equipment. Cattle Wipe Valatie, New York 
STANDARD Tubing in Rolls 
ie acnciaag PRESSED STEEL CO. Ask for Samples! Trenton Mills, Inc. 
Fig. 1094 — “‘Hallowell”’ Jenkintown, Pa. Trenton, Tenn. 
Tank Charging Truck Box 550 
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|| | MODERNIZE YOUR PACKAGES [ srgp,, step 
7 And don’t stop half-way with your modernization! The PETERS’ line of 
Your packaging department offers unusual oppor- packaging machines is 
tunities for extensive economies—economies that complete. Machines in 
will more than pay the cost of improvements. With all sizes for forming and 
PETERS’ Packaging Machines you can start with lining or folding and 
the low cost PETERS’ JUNIOR for forming and closing cartons, hand or 
lining cartons and add a unit at a time. The automatic feed, are avail- 
economies over your present operating methods will able. You can build, 
pay for the machines! = Mg step, with 
Complete particulars gladly sent. WRITE! 











PETERS MACHINERY CO. 22 ar: 
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JOHN MORRELL & Co. 


“Since 1827” 


Ottumwa, Iowa 
Packing Plants, Sioux Falls, S. D. 
Topeka, Kans. 


General Offices 
OTTUMWA, IOWA 


Hams, Bacon 
Lard, Sausage 
Canned Foods 


Beef, Pork 
Veal, Mutton 
Mince Meat 














Philadelphia Scrapple a Specialty 


Always e Hams 
fa) John J. Felin & Co., Inc.| = 





i\ 


































































































4142-60 Germantown Ave., Philadelphia, Pa. D k. a 

New York Branch: 407.409 West 13th Street penal, 
: The CO! 

Paradise  Theurer-N orton Provision 

Brand Company 

Hams Bacon Lard CLEVELAND PACKERS on1o — 
v C-E Se 
r . C-E | 
Liberty Partridge ck 
Bell Brand PORK PRODUCTS—SINCE 1876 cr 

Hams—Bacon—Sausages—Lard—Scrapple The H. H. MEYER PACKING CO. 
F. G. VOGT & SONS, INC.— PHILADELPHIA, PA. Cincinnati, Ohio C-E M 
Type 
ve 
' 
foods of Unmatched Quality cone? 
Schenk Bros Managers Green 
I SesKay ~ 
QUALITY. PU 
HAMS — BACON TASTIE ST! iectas 
LARD — SAUSAGE ele Saree se: 
SOUTHERN ROSE SHORTENING The Columbus Packing Co. Raym 
The Wm. Schluderberg-T. J. Kurdle Co. PORK AND BEEF PACKERS — one 
Meat Packers Baltimore, Md. New York seein nag ee 410 W. 14th St. C. 
C-E 
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ILLUSTRATED BELOW: The Wynantskill Beef Rib Bag 
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Peacock Brand 


PACKINGHOUSE SPECIALTIES 
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a IS ALWAYS 
D. IN STYLE L 
: WHEN 
YOUR CLEANLINESS IN HANDLING 
rh SAUSAGE No Finger Marks or Spatter Marks on Beef shipped 
AND OTHER in Wynantskill Stockinettes. Protect your meats this 
PROCESSED MEATS way in transit—the cost is very low. Write for 
ARE PREPARED sample! 
at WITH Beef — Ham — Sheep — Lamb — Bacon —Frank and Calf Bags 
a PEACOCK BRAND , 
— PRODUCTS Write for Samples 
TROY 
" WYNANTSKILL MFG.CO.'5S" 
S Tred K icbie Represented b os. y. Gates 
Wed. Sta nde Co. 413 S! Dearborn a | r McDermott 131 W. Oakdale Ave. 
SS “Chicago, i. WE, Harding GKend " Gienside, Pa. 
Cc H | CA G ©) a oe Wek oF ae ee ‘oe eae ee 
\ AN SS Jamaica Plain, Mass. Corona, L. L., N. ¥. Alameda, Calif. 
—_— PF h-AT™ s 


COMBUSTION ENGINEERING 
1 COMPANY - INC 


200 MADISON AVENUE - NEW YORK 







Gt \/- 











Bh 


Sat, , 
C-E PRODUCTS Mm " i) Il 
oie BOILERS COMPLETE UNITS i Mp |i) My 
an Se oe ee \ Mig 85 fi, 
7 C-E Bent Tube Boilers Cossttinnad aadaiie compris- cn 











C-E Fire Tube Boilers a pPe TES Aga on / 
6 C-E Electric Boilers — pe pin ag uae D ‘— 
C-E Marine Boilers & equip 
: STOKERS ALLIED EQUIPMENT D [ a 
C-E Air Heaters 


C-E Multiple Retort Stoker (plate and tubular types) 

















—= y Ine i y ceme : its w ! But Cleve-O-Cement 
Type E Underfeed Stoker . ‘ and an ordinary cement floor is on its way to ruin ( 
— F C-E Stoker-Unit C-E Economizer can restore the broken cement floor to BETTER THAN NEW. 
(for prion boilers) C-E Oil Burners Cleve-O-Cement is an entirely different kind of floor patching ma- 
Ty “s H Stoke Grieve Grates terial. Applied in the afternoon, it dries hard as flint overnight and 
yp LOKer C-E Ash Conveyors is ready for heavy traffic the following day. Waterproof, acid resis- 
_ Gor ndustrial furnaces) ght yors tant and uneffected by freezing temperatures. Proven by years of 
_— Traveling Grate Stoker C-E Ash Hopper use in packing and dairy plants thruout the country. Made only by 
oe areen Chain Grate Stoker THE MIDLAND PAINT AND VARNISH CO. 
4 dame draft) PULP MILL EQUIPMENT 1322 Marquette Ave. Cleveland, Ohio 
Green Chain Grate Stoker Improved Murray-Waern 
(forced draft) System 
(for chemical and waste heat 
oe FUEL recovery) 
TEMS 
(for boilers and industrial furnaces) SEWAGE EQUIPMENT 
C-E Storage System C-E Raymond Systems 
: £ y 
C-E Direct Fired System (for sewage sludge incineration) 
Raymond Pulverizi ills 
} izing Mills 
& FABRICATED PRODUCTS 
FURNACES Pressure Vessels, Tanks, 
C-E Water Cooled Furnace Towers, etc. : ~ 
3 C-E Water Screen (welded or riveted fabrication— La — - 
Rh ° “ carbon, alloy or clad steel) BROKEN, RUTTED FLOORS SMOOTH, HARD FLOORS THE 
— =F CE Slagging Furnace A-181 ONE DAY NEXT DAY 
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St. Louis 
Shippers of Straight and Mixed Cars 


Pork — Beef — Sausage — Provisions 
HAMS and BACON 


“Deliciously Mild’’ 
New York Office—259 W. 14th St. 
ee 


Washington, D. C. 
a. D. Amiss{ Daitimere, Md. 


D, A. Bell, Boston, 
M. Weinstein Co., tn Pa. 








East St. Louis, Illinois 


Straight and Mixed Cars 
of Beef and Provisions 


NEW YORK OFFICE 
410 W. 14th Street 





REPRESENTATIVES: 
Wm. G. Joyce, Boston 
F. C. Rogers, Philadelphia 




















HORMEL 


Lotoleo] ome tele) s) 








Main Office and Packing Plant 


Austin, Minnesota 














KINGAN'S 


“Reliable” Brand 
HAMS — BACON — LARD — SAUSAGE 
CANNED MEATS — OLEOMARGARINE 
CHEESE — BUTTER —EGGS—POULTRY 


A full line of Fresh Pork—Beef—Veal 
Mutton and Cured Pork Cuts 


Hides—Hair—Digester Tankage 


KINGAN &Co. 


PORK AND BEEF PACKERS 
Main Plant, /ndianapolis Established 1845 

















CINCINNATI, O. 


“AMERICAN BEAUTY” 
HAMS and BACON 
Straight and Mixed Cars of Beef, 


Veal, Lamb and Provisions 


Represented by 


THE E.. KAHN’S SONS Co. 


Pay at YORE erm i. oa BOSTON 
L. Woodruff W.c.F right P. G. Gray Co, 
259 W. 14th St. 88 N. Gabeae Av. esi be. bo ss 148 State st. 








C. A. BURNETTE CO. 


CHICAGO, ILL. 


— Commission Slaughterers — 


Hogs—Cattle—Calves 


We Specialize in Straight 
Carloads of Dressed Hogs 


U. S. GOVT. INSPECTION 






































ott. 
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NIAGARA BRAND 


HAMS & BACON 


SHIPPERS OF STRAIGHT AND MIXED CARS OF 


BEEF = PORK = SAUSAGE = PROVISIONS 


BUFFALO—OMAHA—WICHITA 
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UNITED DRESSED BEEF COMPANY 


J. J. HARRINGTON & COMPANY 
City Dressed Beef, Lamb and Veal, Poultry 





Oleo Oils Stock Foods 
Stearine Calf Heads 
Tallows Cracklings 


Pulled Wool Calf Skins 
Pickled Skins Horns 
Packer Hides Cattle Switches 








Selected Beef and Sheep Casings 


43rd & 44th Streets Teleph 
First Ave. and East River NEW YORK CIT y Murray Hill 42900 











RS A baba en 1S pe SuSE ER IR orm ea 
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WESTON TRUCKING & FORWARDING CO., Inc, 


Specializing in the Distribution of Paeking- 
house Products in the Metropolitan Area. 


Refrigerated Service 
15-19 Brook St. Jersey City, N. J. 














Wilmington Provision Company 


TOWER BRAND MEATS 
Slaughterers of Cattle, Hogs, 
Lambs and Calves 


U. 8. GOVERNMENT INSPECTION 
WILMINGTON DELAWARE 

















PATIENT |v. 
Sewed Casings |.» was 


Manufactured Under Sol May Methods Rounds 
by the Pioneers Bladders 








Arbogast & Bastian Company 


MEAT PACKERS and PROVISION DEALERS 
WHOLESALE SLAUGHTERERS OF 
CATTLE, HOGS, SHEEP AND CALVES 


U. 8S. GOVERNMENT INSPECTION ALLENTOWN, PA. 

















of Sewed Sausage Casings 


PATENT Casing Company 


617-23 West 24th Place Chicago, Illinois 





THE CUDAHY PACKING Co. 
Importers and Exporters of 


Selected Sausage Casings 
221 North La Salle Street Chicago, U. S. A. 














TO SELL YOUR PRODUCTS 














in Great Britain 








communicate with 


STOKES & DALTON, LTD. 
Leeds, 9 ENGLAND 











HARRY LEVI & CO. 


Importers and Exporters of 
Sausage Casings 
723 West Lake Street Chicago 
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ee EAT MEATS - FERRIS HICKORY SMOKED HAM “AND BACON 
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for ECONOMY and EFFICIENCY 
in PIGS FOOT HANDLING 


PIGS FOOT CLEANER 


Perfectly cleans over 500 Pigs’ Feet per hour 


With this machine, a skilled operator can easily clean as high as 
500 pigs’ feet per hour without danger of destroying or mutilating. It 
effects a great saving in labor while producing a cleaner product. 


Specially tempered crucible tool steel spear point knives protrude 
above the surface of disc. Parts of the feet under the little toes and 
between the large ones are cleaned on the edge of the disc. Other 


portions are cleaned on sides of disc. This same equipment is equally 


> 


PIGS FOOT SPLITTER 


2700 Pigs’ Feet evenly split per hour 


well adapted to removing teeth. 








No. 567 


The continuous operation of this improved pig's foot splitter 
accounts for its great capacity. The operator places the pig's 
feet in the carrier brackets which are cast on each side of the 
flanges of the large wheel. They are placed in the right posi- 
tion to be properly split and cannot shift when coming in con- 


tact with the circular knife. 


The motor is mounted well out of the way, the knife and all 
moving parts are well guarded, and the 48” diameter carrier 
wheel is lined with maple to protect the cutting edge of the 
knife. 





Write for further details regarding these two labor savers. 


No. 557 


R4 THE ALLBRIGHT-NELL CO. 


Eastern Office: §323 Ss. Western Boulevard, Western Office: 


117 Liberty Street e 111 Sutter Street 
New York, N. Y. Chicago, IL San Francisco, Calif. 











“E DO OUR Pag? 














ood News for 


Dealers-—the way it's... | 


Smoked anew way...in ovens. 
The improved flavor writes a new chapter 
in dried beef history. Delightfully tender 
.... With a rich, appetizing color. That's 
what it has meant to smoke Swift's 
Premium Dried Beef anew way..inovens. 








Molded in a new form. The 


result .. . it slices at a profit from 
end to end. No waste. The fine 
appearance gives it greater dis 
play value. An all-year-aroung 
profitable item. 


Swift's Premium Dried Bee| 
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